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Executive summary 

 
The Cabinet Office published its report Food Matters: Towards a Strategy for 
the 21st Century in July 2008. Food Matters sets out the foundations for a 
coherent Government policy framework to address the challenges facing the 
food system and to achieve the Governmentôs vision of making it ómore 
sustainable ï economically, socially and environmentallyô. 
 
A key recommendation in Food Matters was for the Food Standards Agencyôs 
(FSA) current advice to be expanded to create an integrated source of online 
Government advice for consumers on the impacts of food on health and the 
environment. This would support food policy delivery by providing coherent 
and comprehensive consumer advice using a vehicle that has earned a high 
level of consumer trust. 
 
This report explores the potential scope of this integrated advice for 
consumers (IAC) website. The aim is to inform decisions about progressing 
the IAC project. The FSA is a UK-wide organisation with national offices in 
Scotland, Wales and Northern Ireland. This scoping task sought to 
encompass all Government food advice across the UK. A decision on the 
involvement of Scotland, Wales and Northern Ireland in development of the 
IAC website needs to be taken before the next phase of the project is taken 
forward, and the analysis and recommendations have taken this into account. 
 
The report presents a snapshot of the consumer advice that was available in 
autumn 2008 across Government websites in relation to food, identifies gaps 
in the provision of Government advice to consumers and seeks to highlight 
any inconsistencies and potential areas of conflict between departmentsô 
advice.  
 
It also examines the findings from research undertaken with consumers, 
including school-aged children, into the concept and potential content of a 
óone-stop shopô Government food website, highlighting points of relevance to 
the development of the IAC website. There was very strong consumer support 
for the concept of a single website providing integrated Government advice on 
food, and the idea was also appealing to young children.  
 
The report concludes that integration of consumer advice needs to be 
considered at both the policy level and the delivery level. Firstly, at the policy 
level, integration involves bringing together advice and information that 
originates from different Government departments and evaluating how they 
work alongside each other, for example in relation to recommendations 
around levels of meat and dairy consumption and the various environmental, 
nutritional and economic aspects. The IAC project would involve development 
of new content for the IAC website and thus would assist with and help inform 
policy development work. Secondly, at the delivery level, thorough integration 
requires the structure and navigation of the Agencyôs current consumer 
website to be re-examined (through a web usability exercise) to create a 
revised website that enables consumers to access all relevant advice and 
information in relation to a particular issue in a coherent way.  
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Despite the array of material produced by Government, the report also finds 
that there are several areas where there are gaps in existing Government 
information or advice for consumers, however the filling of some of these gaps 
is already underway. There are some differences in policy emphasis across 
departments and across the four UK countries but no conflicts were found at 
the point of delivering advice to the consumer, which is the level at which this 
project is concerned. Some minor inconsistencies in advice were identified, 
which are being addressed.  
 
Three main options for implementation, including resource implications, are 
set out, together with recommendations as to content areas and approach for 
the proposed new website. All three options utilise the FSAôs consumer 
advice and information website óeatwell.gov.ukô as a basis upon which to build 
the IAC website, and which would then be replaced by the IAC website. 
 
The first of the three options, the óeatwell óbolt-onô optionô (which is not 
recommended), involves adding existing environmental information to the 
current eatwell structure, utilising (but not replacing) content already published 
by Defra (the Department for the Environment, Food and Rural Affairs)/Waste 
& Resources Action Programme and some content from the Department for 
International Development. In addition, it involves adding existing information 
from the NHS on obesity and being overweight.  
 
However, this first option does not fulfill the Food Matters recommendation 
that advice be integrated. This is fundamentally because it does not include 
restructuring of eatwell, which is necessary for integration at the delivery level. 
In the FSAôs view, this approach is not viable; users would not be provided 
with consistent, coherent and sufficiently comprehensive advice to engender 
trust. It would, therefore, be damaging to the provision of the Agencyôs advice 
and information by undermining existing consumer confidence in the Agencyôs 
current consumer website. This approach is also unlikely to deliver other 
Government messages effectively and would not provide the resource 
required for the IAC team to assist in the ongoing ójoining upô of Government 
food advice for consumers (and thus integration at the policy level), for 
example in relation to the development of messaging on a healthy low 
environmental impact diet.  
 
The second ónew IAC websiteô option proposes replacing eatwell with a new 
IAC website integrating (to an appropriate degree ï but not replacing) relevant 
and available Government information and advice and re-examining and 
retesting the structure and navigation of the new site to incorporate the 
content in a manner that will ensure user needs are met. An important aspect 
of this option is an additional rolling programme to gradually address the gaps 
in advice identified in this report (provided sufficient policy funding can be 
found outside of the IAC project), such as in relation to a healthy low 
environmental impact diet. 
 
Thirdly, the ónew IAC browsing websiteô option builds on option 2, raising the 
profile of the messages it contains by turning the IAC website into the type of 
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site identified as desirable by consumers in the qualitative research 
undertaken for this project. This would involve creating a óbrowsing siteô, 
which would encourage users to browse around the site, going beyond the 
content that prompted their initial visit. It would also encourage them to revisit 
regularly. To achieve this, option 3 proposes, for example, developing a 
personalised dietary advice tool and adding other functions and popular 
content/features. This option would further benefit Government policy delivery 
by disseminating messages to a greater number of people more frequently 
and more persuasively. This increased popularity could also help to promote 
other Government consumer websites via links to their further, more detailed 
information. 
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1: Introduction 
 

1.1 Background 
 
In July 2008, the Cabinet Office published a report entitled Food Matters: 
Towards a Strategy for the 21st Century, which was the result of a ten-month 
project on food and food policy undertaken by the Prime Ministerôs Strategy 
Unit. 
 
Food Matters addresses the challenges facing the food system, which it 
identifies as relating to: 
 

 Economics and equity ï including fair prices; choice and access to 
food; and increased agricultural productivity (especially in Africa) 

 Health ï making it easier for consumers to make healthy choices 

 Safety ï avoiding complacency about food safety  

 Environment ï ensuring food security while responding to climate 
change 

 
It sets out the foundations for a coherent policy framework that seeks to 
address these challenges and to achieve the Governmentôs vision for a food 
system that is ómore sustainable ï economically, socially and 
environmentallyô. 
 
An overarching element is the Food Vision project, which will establish a 
framework for identifying the environmental impact of alternative diets.  
 
Food Matters sets out a series of agreed actions ï all of which will be taken 
forward by Government ï that seek to ensure our long-term food security, as 
well as the sustainability of food production and consumption and the 
promotion of healthy diets. 
 
One of the key actions recommended in Food Matters is for Government to 
bring together, for the first time, integrated information and advice for 
consumers on the impacts of food on health and the environment. 
 
This will assist Government in the joining up of its advice to consumers and 
enable consumers to make informed choices, which should have a positive 
impact on policy delivery. 
 
The Food Matters report can be found on the Cabinet Office website at:  
http://www.cabinetoffice.gov.uk/media/cabinetoffice/strategy/assets/food/food
_matters1.pdf 
 
1.2 The Integrated Advice for Consumers Project 
 
The Food Standards Agency (FSA) responded to the recommendation from 
the Cabinet Office by setting up an Integrated Advice for Consumers (IAC) 
project. The IAC project seeks to address the key action outlined above.  
 

http://www.cabinetoffice.gov.uk/media/cabinetoffice/strategy/assets/food/food_matters1.pdf
http://www.cabinetoffice.gov.uk/media/cabinetoffice/strategy/assets/food/food_matters1.pdf
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The Agency is tasked with leading a cross-Government project to expand its 
current advice. The objective is to give consumers the best available 
Government information on the impacts of food on health and the 
environment and thus to help consumers make informed choices about what 
constitutes a healthy diet and to choose and consume safe, low 
environmental impact food.  
 
As Food Matters states, the Government has already made significant 
progress towards enabling consumers to make informed choices about the 
food they eat. For example, it has developed a range of advice on the impact 
of food on public health and the environment, which is distributed across 
various websites.  
 
However, the relationship between the different aspects of Government 
information is not always clear and opportunities to co-ordinate consumer 
advice and information can be missed. In view of the emerging challenges to 
the food system and the changing focus of consumer concerns, the Food 
Matters report concluded that a more integrated approach is needed to bring 
together food information and advice for consumers.  
 
The Government is a key provider of consumer advice on healthy eating, and 
the FSA is seen by many as a trusted source of such information, more so 
than either the food industry or central Government generally, according to 
the Agencyôs Consumer Attitudes survey (2008). But with regard to 
information on the environment, currently consumers tend to access this via 
retailers and the media (Ipsos MORI (2008) Sustainability issues in the retail 
sector). 
 
Key challenges for Government are to ensure that the evidence on which its 
information is based is robust, that its advice is comprehensive and 
accessible and that it addresses the concerns of consumers such that their 
choices can be as informed as possible.  
 
The current provision of online consumer information and advice on food 
across Government is explored in section 3 of this report. 
 
Are food advice websites only for óthe worried wellô? 
 
Website use is increasing in the UK with a range of socio-demographic 
groups having access. In 2008, 65% of households had Internet access, an 
increase from 46% in 2002. And 56% of households were connected by 
broadband (Office for National Statistics: 
www.statistics.gov.uk/pdfdir/iahi0808.pdf).  
 
The consumer research undertaken as part of the IAC project found strong 
support among all audiences for the concept of the integrated Government 
website and the topics proposed for inclusion. Issues around health and 
environment were perceived to be very relevant for all groups. However, 
especially among the lower socio-economic groups, there was a desire for 
advice to be practicable and the relevance of the information to peopleôs 

http://www.statistics.gov.uk/pdfdir/iahi0808.pdf
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everyday lives to be made explicit, for example by highlighting any financial 
benefits of changing behaviour.  
 
Indeed, as Food Matters states (p 49): Improving information and advice 
can help consumers make better choices for themselves and bring 
about changes in behaviour.  
 
But it should also be remembered that websites are crucial to reach and 
inform the key intermediaries in policy delivery ï the opinion formers and 
health professionals.  
 
1.3 The IAC Project ï Exploring the scope 
 
The aim of this scoping phase is to inform decisions about the shape of and 
the resources needed for the IAC project.  
 
This report explores the potential scope of the IAC website, which would 
replace the Agencyôs current consumer advice and information website: 
eatwell.gov.uk. It describes the information and advice in relation to food that 
was available to consumers on Government websites at the time of the 
scoping research (autumn 2008); identifies any gaps in the provision of advice 
to consumers; highlights inconsistencies and examines potential areas of 
conflict between Government departmentsô advice. It also includes the 
findings of research undertaken with consumers, including school-aged 
children, into the concept and potential content of an integrated Government 
food website, which was undertaken as part of this project.  
 
The report considers a number of options for implementing the Food Mattersô 
recommendation, including the resource implications of alternatives, and 
makes recommendations as to content and approach for the proposed new 
website.  
 
Information or advice? 
 
Throughout this report we have tried to distinguish between óinformationô and 
óadviceô. There are some areas where Government publishes óadviceô to 
consumers, such as óeat more fruit and vegetablesô, and others where it 
publishes óinformationô to help consumers make decisions about an issue, 
such as the Agencyôs óScores on the Doorsô scheme providing food hygiene 
ratings for food businesses. 
 
What do we mean by ósustainabilityô? 
 

Sustainable development is about achieving economic, social and 
environmental objectives at the same time (Defra (2005) The UK Government 
Sustainable Development Strategy: Securing the Future), and this is the 
meaning intended when the concept of sustainability is discussed in this 
report. There is a general tendency to use the term ósustainableô (or 
ósustainabilityô) in a more narrow sense, sometimes equating it solely to 
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benefits in just one of these areas. This can lead to apparent inconsistencies 
in advice and information. 
 
What is meant by óGovernmentô? 
 
We have taken óGovernmentô to mean Government departments, bodies and 
directorates (and their Agencies) in the UK and have not included other 
organisations that receive some Government funding or local authorities in 
this scoping project.  
 
Clarifying the scope of our focus 
 
Food Matters recommended that the Agency expand its current advice to 
create an integrated source of online Government advice for consumers on 
the impacts of food on health and the environment. Food Matters is clear that 
our focus should be on these areas, but it also indicated that we should 
attempt to look wider than this, it states (p xi): The Government will do more 
to join up its advice to consumers on different food issues. Therefore, 
during the scoping exercise, we did not limit ourselves to these areas and 
explored what, if any, other food content existed or would be of interest to 
consumers.  
 
Despite attempting to scope more widely, the existing content and gaps in 
information that were identified by this project and of interest to consumers do 
fall broadly under the areas of health and environment. 
 
Is this project UK-wide or England only? 
 
The Food Standards Agency is a UK-wide organisation with national offices in 
Scotland, Wales and Northern Ireland. Therefore, we approached this scoping 
task on the basis of seeking to encompass the information and advice 
available on Government websites across the UK in relation to food.  
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2: Methodology 
 
The team utilised the following three approaches, we:  

1. identified and searched Government websites 
2. mapped and examined Government remits 
3. commissioned consumer research 

 
These methods are examined in turn below. 
 
2.1 Searching Government websites  
 
To explore the potential scope, the IAC team set out to establish what advice 
and information on food exists for consumers across Government websites in 
the UK. This involved navigating and searching the websites of Government 
departments to identify key issues and topic areas relating to food. Tables of 
web links were then compiled for each departmentôs consideration (see 
Annexe 4 for full details). The Agencyôs websites were also examined. 
 
The key Government departments and related bodies for England, which 
could potentially provide information or advice to consumers in relation to food 
(in addition to the Agency), were identified, namely: 
 

 Department for Children, Schools and Families (DCSF) 

 Department for the Environment, Food and Rural Affairs (Defra) 

 Department of Health (DH) 

 School Food Trust (SFT) 
 
In addition, the UK Department for International Development (DFID) was 
identified as a potential provider of food-related consumer information. 
 
The Waste & Resources Action Programme (WRAP), which delivers 
Government policy and advice on resource efficiency (for England and the 
devolved administrations), was also identified and (for expediency) is 
generally included under Defra in this report. 
 
Working with these departments/bodies we checked that the tables of web 
links were complete and whether the advice or information: 

 was consistent across Government 

 would need to be added to existing eatwell content (eatwell is the 
FSAôs consumer advice and information website) 

 conflicts with any other Government departmentôs advice or information 

In addition, we looked at information available on Government websites in 
Scotland, Wales and Northern Ireland and also checked these for 
consistency. 
 



 

IAC REPORT SECTION 2: METHODOLOGY  6 

2.2 Mapping of Government remits  
 
The IAC project team mapped the remits of Government departments, 
directorates and bodies, attempting to identify key interfaces and any areas of 
potential conflicts in advice. (See Annexe 1.) 
 
Through our mapping, and searching of websites, we sought to identify any 
gaps in the current provision of advice (i.e. information on food-related issues 
not currently available to consumers) as well as any new or emerging issues 
or changing policies that might be relevant to consumers in the future.  
 
For more information on the gaps and inconsistencies identified, see section 
5.  
 
2.3 Qualitative and quantitative research 
 

To inform the project, consumer research was commissioned with adults and 
with school children. 
 
Consumer research with adults 
 
A programme of qualitative and quantitative research with consumers was 
undertaken to explore: 
 

 the concept of the óone-stop-shopô food website 

 the topics/areas such a website would be expected to cover  

 thoughts on the importance of provenance of the information  

 attitudes to potential conflicts/differences in advice and how these 
might be presented  

 
This was conducted by HPI, a research agency that specialises in website 
research. A mixed method approach was used, which included 9 small 
qualitative focus groups held in Scotland, Wales and England and an online 
quantitative survey of more than 1000 respondents drawn from an existing 
panel of Internet users.  
 
All participants in the focus groups were regular Internet users and included a 
mix of males and females; in rural and urban locations; a range of ages, life-
stages, social economic groups and attitudes towards food and health/food 
and the environment (all recruited had at least some interest in food issues). 
 

Participants were asked to complete an exercise prior to attending the focus 
group and half the sample was followed up after the groups to gather any 
further views. Top line findings from the focus groups were used to inform the 
development of the online (quantitative) survey. 
 
Section 4 outlines the key findings from this research.  
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Research utilising the Schools Council Network 
 

Nine schools were visited across the Network in England: four primary and 
five secondary. 
 
The following questions and discussion points were devised to explore the 
concept of the IAC website and its potential content with this audience: 
 

 how the children and young people currently use the Internet to find 
information linked to (a) school work and (b) specifically food  

 what topics related to food they are interested in or would want to know 
more about 

 which of these topics they might expect to find on a website about food 
and what else they would expect to find on such a website 

 what they think about the idea of an integrated Government website for 
information on food (i.e. a place where all the information areas that 
have been looked at should be included) and, if they found such a 
website, would they use it and what would encourage them to go back 
and use it again. 

 
The outcomes of the discussions are presented in section 4.  
 
 
 
 

3: Current Government information and advice 
 
This section provides an outline of the Government information and advice 
that was available online to consumers in relation to food at the time of the 
scoping work for this project. Food-related topics are identified that could 
potentially form the basis of new content to be added to the eatwell website. 
The main England/UK departments providing this information or advice have 
been identified and an overview of the areas they cover is included. This 
section also outlines the information provided by Government websites in 
Scotland, Wales and Northern Ireland. Details are provided in Annexe 3.  
 
There is a wealth of online Government advice and information available for 
consumers in relation to food. It is currently distributed across various 
websites, each of which has its own approach with respect to content, style 
and target audience, reflecting the overall remit and the specific aspects of 
food that are of concern to those departments. For example, the Agency has a 
dedicated stand-alone consumer advice and information website: 
eatwell.gov.uk, which reflects its core value of óputting consumers firstô. This is 
in addition to its parent site (which contains the news, business and policies of 
the Agency): food.gov.uk. This approach is unlike that of other Government 
departments, several of which have consumer-facing websites in addition to 
their main websites, but these tend to cover only specific aspects of their 
remit. These consumer-facing websites are often via ódelivery agents/bodiesô 
rather than via a departmentôs own website, such as the óLove Food Hate 
Wasteô website (which forms part of an integrated consumer-facing campaign 
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delivered by WRAP ï see the entry for Defra below) and the Department of 
Healthôs NHS Choices site.  
 
3.1 UK and England Government departments and bodies 
 
These are the main Government departments and bodies providing food 
information and advice to consumers. 
 
Department for Children, Schools and Families 
 
The Department for Children, Schools and Families (DCSF) website provides 
information on various issues, much of which relates to the work of its non-
departmental public body (NDPB), the School Food Trust (see below). The 
DCSF website provides links to information for a range of audiences in 
England, including parents and carers, children, employers and local 
authorities as well as resources for social workers, some of which is provided 
on additional websites developed by DCSF: óevery child mattersô, óteachernetô 
and ólicence to cookô.  
 
The DCSFôs websites provide information on various relevant topics including: 
school food and nutrition standards, healthy eating in schools and childrenôs 
health and nutrition. 
 
Department for the Environment, Food and Rural Affairs 
 
The work of Defra (the Department for the Environment, Food and Rural 
Affairs) spans a range of activities relating to farming, food and wider 
environmental concerns and the content of its website reflects this wide scope 
of activity. Defra also supports the work of WRAP ï the Waste & Resources 
Action Programme, which relates to specific areas within its remit and 
provides additional consumer campaign websites, such as óLove Food Hate 
Wasteô and óRecycle Nowô. WRAP was established as a not-for-profit 
company in 2000. It is a private company set up and funded wholly by 
Government and the devolved administrations to deliver Government policy 
and advice on resource efficiency.  
 
Executive agencies of Defra, such as the Environment Agency, are discussed 
below. 
  
Between these websites, information is provided to various audiences across 
a large number of topic areas, including: food and environmental sustainability 
information (including recycling); fish stocks; animal diseases; water use, 
quality and softeners; organics; GM and food imports. 
 
Department for International Development 
 
The (UK) Department for International Development (DFID) website provides 
information on Government activity around managing Britain's aid to 
developing countries and its work towards international development. The 
website contains information on a range of issues relating to reducing world 
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poverty, such as settling conflicts, increasing trade, securing more and better 
aid, and improving health and education as a means to reduce world poverty.  
 
DFIDôs trade policy position is to promote trade with developing countries to 
contribute to supporting the livelihoods of farmers and workers in those 
countries. DFID aims to increase consumer awareness of the small positive 
things that we can do which can make a difference, for example buying roses 
from Kenya for Valentineôs Day.  
 
Specifically in relation to food, DFIDôs website includes information on the 
following issues: climate change, trade and development, environmental 
sustainability, food prices, fairtrade, food miles and ethical choices. 
 
Department of Health  
 
The Department of Health (DH) websites include the DH parent site as well as 
NHS Choices, NHS Direct, Healthy Start and Change4Life. The key role of the 
DH site is to provide information on health and social care policy, guidance 
and publications for NHS and social care professionals in England, whereas 
the NHS Choices and NHS Direct sites provide healthcare information and 
advice on a range of topics for consumers. (The NHS Choices and NHS 
Direct websites merged towards the end of 2008 to provide all NHS online 
information on one site: www.nhs.uk.) The Healthy Start website is primarily 
aimed at users of the scheme, but also provides information for health 
professionals and retailers. Change4Life is a family focused website that 
promotes improved diet, physical activity and attitudes to good health.  
 
Collectively, the DH/NHS websites provide information on numerous food-
related topics, including: infant feeding; weight loss; healthy eating (including 
5-a-day); food hygiene; the Healthy Start scheme; diet- and health-related 
issues such as obesity, food poisoning, allergy and diet-related cancers; 
alcohol misuse and food/animal-related infectious diseases. 
 
Food Standards Agency 
 
The (UK) Food Standards Agency eatwell website contains the vast majority 
of the Agencyôs consumer advice and has been viewed as an appropriate 
basis from which to build the IAC website (see section 5 for a discussion of 
this). The website provides nutrition and food safety information and advice, 
including: 
 

 healthy eating tips 

 advice for particular life stages, for example around pregnancy 

 diet and health-related issues, such as diabetes and allergy advice 

 how to keep food safe  

 understanding food labels 
 
A list of indicative topics is included at Annexe 2. 
 

http://www.dfid.gov.uk/tradematters/default.asp
http://www.dfid.gov.uk/mdg/aid-effectiveness/default.asp
http://www.dfid.gov.uk/mdg/aid-effectiveness/default.asp
http://www.nhs.uk/
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The eatwell site provides the facility for consumers to óAsk Samô (the public 
can send in a food question, a selection of which are answered by the 
Agencyôs online nutrition expert ï or her colleagues from other specialties ï 
and the response is published). It also provides links to the Chief Scientistôs 
blog and to key news items on its food.gov.uk website. However, eatwell does 
not currently contain all of the Agencyôs advice or information on food. 
Therefore, as part of this project, in addition to assessing what information 
currently exists on other Government department websites, we have identified 
what consumer advice and information is presented by the Agency on its 
food.gov.uk website and would potentially need to be incorporated into the 
IAC website.  
 
The Agencyôs food.gov.uk website contains information on issues including: 
authenticity, zoonoses, imports, organics, pesticides, various food safety 
issues, additives, GM, work being done to protect food, science and research. 
(See Annexe 3 for a detailed list of these topics.) Although some of these 
topics are mentioned on eatwell, they are covered more widely or deeply on 
this website. 
 
School Food Trust 
 
The School Food Trust (SFT), an NDPB with a remit from the Secretary of 
State for DCSF, aims to improve the quality of meals served within the school 
environment, transforming school food and promoting the education and 
health of children and young people. Its website provides information targeted 
at schools and local authorities, parents and carers, young people and 
children, all of which is related to food in schools. The SFT operates within 
England only. It also has a charitable arm funded by the Big Lottery (the 
National Lottery funding for community groups and projects that improve 
health, education and the environment), which runs a network of cookery 
clubs for children, families and local communities. 
 
The SFT website includes advice and information on the following: school 
meals and school food standards and making healthier choices. 
 
3.2 Devolved administrations 
 
Within the devolved Governments across the UK, various departments and 
directorates provide food information and advice to consumers in Scotland, 
Wales and Northern Ireland.  
 
Northern Ireland Executive 
 
The Northern Ireland Executive website provides links to all the Government 
departments in Northern Ireland. Between them, the departments provide 
information on a range of issues, including: the environmental impact of 
farming and fishing and sustainable development. In addition, the Health 
Promotion Agency, which is a special agency of the Department of Health, 
Social Services and Public Safety, has carried out campaigns and provides 
some information on healthy eating. Another source of consumer information 
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on food safety and nutrition issues is ósafefoodô ï the website of the Food 
Safety Promotion Board, which is a cross-border implementation body 
established under the terms of the Good Friday Agreement in 1999. 
 

Scottish Government 
 
The Scottish Government (SG) website provides a wide range of information, 
both for food producers and interested consumers. The SG website contains 
information on a variety of food-related issues, from agriculture and 
environment to sustainable development and health, reflecting the roles of its 
various directorates.  
 
Advice for consumers is generally promoted through bodies and Agencies 
sponsored by the SG. For example, óLearn Teach Scotlandô is an executive 
NDPB which, although largely for professionals, provides advice to families on 
food and health in the curriculum, as well as recently adopted food and 
nutrition standards in Scottish schools. 
 
The SGôs Health and Wellbeing Directorate has oversight of two special 
health boards in Scotland ï NHS 24 (similar to NHS Direct in England and 
Wales) and NHS Health Scotland, which provides a focus for health 
improvement activity in Scotland. Although largely for a professional audience, 
NHS Health Scotland hosts a number of websites containing dietary advice, 
such as the óreadysteadybabyô website for new mothers. In support of the 
work of NHS Health Scotland, the Scottish Nutrition and Diet Resource 
Initiative also provides some advice on diet-related ill-health to consumers, 
although its site is largely aimed at health professionals. 
 
The SG also supports the work of the Scottish Waste Awareness Group 
(SWAG) and its national campaign ôWaste Aware Scotlandô, as well as WRAP 
(which jointly runs the Love Food Hate Waste campaign in Scotland) and 
provides advice on reducing food waste.  
 
Collectively, these websites provide information on a range of topic areas, 
including: food waste, healthy eating, diet-related ill-health, food storage 
advice, portion advice, regional and local food, sustainable development, 
BSE/TSE, GM crops and environmental issues, infant feeding, weight loss 
and school food. 
 
Welsh Assembly Government 
 
The Welsh Assembly Government (WAG) is the devolved Government for 
Wales and has responsibility for key policy areas including the economy, 
public health, education, local government and the environment.  
 
Its website provides information on a range of topics including: farming and 
the countryside, animal health and welfare, climate change, sustainable 
development and health and social care (including health improvement 
objectives such as healthy eating).  
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The WAG website ówww.health.e.school.org.ukô includes specific information 
on schools initiatives, for example setting up fruit tuck shops, breakfast clubs 
and healthy vending machines. The óHealth Challenge Walesô website 
features six health improvement themes, one of which is food and fitness. 
 
Further information on food-related topics such as food safety, food poisoning, 
food allergy and healthy eating is available under the NHS Wales banner and 
on other websites, such as NHS Direct Wales, the National Public Health 
Services for Wales and the Wales Centre for Health. 
 
The WAG also funds work by Waste Awareness Wales and WRAP on a 
bilingual version of the Love Food Hate Waste website. 
 
3.3 Other Government websites 
 

These Government websites were also identified as providing information or 
advice to consumers on food-related issues. 
 
Department for Business, Enterprise and Regulatory Reform  

The Department for Business, Enterprise and Regulatory reform (BERR) 
provides information on consumer issues (including food) in relation to 
shopping and trading and what consumers can expect with respect to issues 
such as pricing, labels and consumer information and statutory rights. BERR 
also provides information on European trade and export controls.  
 
Directgov 
Directgov is the website of the UK Government that brings together 
information and online services for the public. Presented as 'the official 
Government website for citizens', it provides mainly transactional information 
from across Government on a range of topics from booking a driving test and 
taxing a car to parental leave entitlements and finding a local NHS service. 
The website also contains information on some food-related issues such as 
environment and greener living, food packaging and recycling, composting 
and renting an allotment, locating farmers' markets and personal food imports.  
 
Drinking Water Inspectorate (an Agency of Defra) 
Provides consumer information on water quality and complaints in England 
and Wales. 
 
Environment Agency (an executive non-departmental public body (Defra)) 
Contains information and advice on water in England and Wales plus 
guidance on household waste and fish management information. 
 
Foreign and Commonwealth Office 
Includes advice on eating and drinking safely while abroad, and advice on 
personal imports of food. 
 
Health Protection Agency (a non-departmental public body) 
Includes information on food poisoning and food hygiene. 
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Health and Safety Executive 
The Health and Safety Executive (HSE) publishes advice on biocides. 
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HM Revenue & Customs 
Provides information on personal importation of meat, food and plants. 
 
National Weights and Measures Laboratory 
Provides information on weights and measures. 
 
Office of Fair Trading 
Provides information about its activities on a range of issues of concern to 
consumers and links to the Consumer Direct website, which offers information 
and advice on consumer issues. 
  
Ofsted (non-ministerial Government department) 
Ofsted (Office for Standards in Education, Childrenôs Services and Skills) 
publishes reports covering thematic inspections on healthy eating in England.  
 
Pesticides Safety Directorate (an Agency of the HSE) 
Provides information on pesticide use. 
 
Rural Payments Agency (an Agency of Defra) 
Provides information on EC marketing standards for fruit and vegetables. 
 
Veterinary Laboratories Agency (an Agency of Defra) 
Provides information on animal diseases and bacteria found in animals and 
people. 
 
Veterinary Medicines Directorate (an Agency of Defra) 
Provides information on medicine use in animal husbandry. 
 
 
 
 

4: Consumer research ï findings 
 
Here is an outline of the key findings from the research undertaken with 
consumers and school children. 
 
4.1 Consumer focus group research  
 
The overall concept of a óone-stop-shopô integrated website for Government 
information and advice on food was well received. Consumers hoped that the 
new IAC site could provide a simple, easy and consumer friendly point of 
access to independent advice and information. By bringing all the advice 
together into one site, it would simplify the search process, and would allow 
consumers to broaden their horizons, by giving access to other topic areas 
once they were on the site. 
 
Overall consumers felt the site should facilitate a mix of research, i.e. to 
address the need for information on specific topics, and ócasual browsingô in 
order that visitors could also explore other related issues, which would 
encourage repeat visits. 
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The eatwell website was felt to be a good basis for expansion (this is one of 
the recommendations of the IAC scoping project). Overall consumers felt that 
eatwellôs strengths were that it is user friendly, warm and approachable, uses 
consumer language and relates to their everyday lives. However, in places it 
was felt to be a little flat, or did not go into enough depth, and did not suggest 
the full potential within the site. Consumers noted the absence of 
environmental and sustainability information on the eatwell site.  
 
Consumers in each of the groups felt that diet, health and the environment 
were all important areas to be covered by the site, and that the site should 
contain guidance/advice that is directed to them at a personal level. That 
being the case, 93% of those in the online survey said they would use it at 
least occasionally. Only 1% said they would never use it. 
 
Many of the topics raised as óhighest priorityô among consumers are already 
covered on eatwell, another indication of its suitability to become the basis of 
the IAC site. However, in addition, consumers need more practical 
suggestions and ideas about what they can do at home, or in their everyday 
lives to put the choices being suggested into practice. For example, healthy 
recipes (discussed in section 5 under óForthcoming workô) were requested and 
these translate a large amount of advice into handy packages by putting it into 
a practical form.  
 
As well as a request for recipes, other spontaneous topic areas of interest to 
respondents that are either not already covered or not comprehensively 
covered by Government include: 
 

 Healthy meal planners including weekly lunchbox menus 

 Recipes for children with allergies 

 Healthy seasonal recipes  

 Local cooking classes 

 Animal welfare issues 

 Location of farmersô markets/local food suppliers  

 Teaching children where food comes from  

 Retailer price checker  

 Topical Q&As 

 Childrenôs area ï games, quizzes, óhomework helpô, links to other 
childrenôs sites 

 Blogs/discussion forums 
 
When questioned about potential conflicts in advice, consumers recognised 
that on certain subjects there are conflicting opinions, such as on organics, 
GM and sustainability. Where they showed an interest in these sorts of topics 
they would, therefore, like both sides of the argument to be presented to 
enable them to make their own decisions or come to their own conclusions. 
Where an area is complex they are happy to be directed to other sites for 
more information. Also, if appropriate, they would like practical suggestions for 
alternative options or actions to take. For example, when they are told that fish 
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stocks are running short, they also need a practical action to take, for example 
always try to eat a variety, avoid certain stocks and choose specific types or 
look for a certain label. (Therefore, the IAC project recommends that the IAC 
site should explain the options open to consumers and the current 
understanding of issues, allowing them to make an informed decision that 
suits their individual priorities.) 
 
The FSA is also aware from recent Agency consumer research on attitudes to 
sustainability that, currently, consumersô are concerned more with health and 
cost than environmental issues. However, it is important to note that different 
people have different priorities and, for some, environmental concerns may be 
the most important. This research can be found at: 
food.gov.uk/science/socsci/surveys/sustainability 
 

Consumers looked at the Directgov site as an example of an integrated 
Government website and recognised its depth and breadth of information as 
being of relevance to them. However, they also noted that the sheer volume of 
material could make navigation challenging, and the design seemed 
uninspiring and text heavy. It was also felt that food advice would be lost in 
amongst all the other advice presented. (This accentuates the need for the 
IAC site recommendation for a thorough re-examination of the siteôs structure 
and navigation through user testing. This was the process used to develop 
eatwell.)  
 
Having the Agency as the site óparentô or óguardianô was widely appreciated 
once the role of the Agency was understood. It was noted in the research that 
more information on the Agencyôs independence from core Government was 
needed and that perhaps more prominence should be given to this on the 
eatwell homepage. (IAC comment: However, this finding would need to be 
examined further in usability testing taking into account the new status of the 
site compared to eatwell and issues around a concern that too much 
emphasis/prominence for this sort of information is generally off-putting for 
users.) 
 
Main conclusions of the research 

 

 The IAC website concept was felt to be a good idea, with 93% of online 
respondents likely to use a site of this nature. 

 eatwell confirmed as a relevant starting point for expansion. 

 New site should be consumer friendly, contain advice that can be 
related back to everyday lives, be a mix of research and browsing, and 
include things such as top tips, hot topics, recipes, etc. 

 Should highlight the FSAôs role on the homepage (however, see IAC 
comment above). 

 When dealing with conflicts, the site should present both sides of the 
argument, with links to further information and alternative, practical 
suggestions to avoid the risk of conflict. 

 

http://www.food.gov.uk/science/socsci/surveys/sustainability
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For more information on this research and its findings see the Executive 
Summary at Annexe 5. The full report is available on the Food Standards 
Agencyôs food.gov.uk website. 
 
4.2 School Council Network research 
 
The idea of a central website for Government information and advice on food 
was also appealing to young people. Both primary and secondary school 
groups identified healthy eating as being a subject of high interest, particularly 
issues such as: 
 

 Being a healthy weight 

 Nutrition and sport (boys) 

 Nutrition and its link to appearance (girls) 
 
A particularly interesting point made by a number of groups was that 
information on healthy eating is primarily aimed at adults, such that calorie 
intake, nutrition and vitamin recommendations are for men and women rather 
than children. They noted that they would like to see more information 
published that is tailored to their needs and age groups.  
 
In relation to school meals and school food standards, there was interest in 
finding out about what impact the standards would have on their menus and 
choices, but not (as might be expected) in understanding the standards with 
which schools had to comply. In addition, while the area of food and mental 
health was not a topic they had thought about before, they did register interest 
in knowing more about it.  
 
Other topics of some interest were food allergies (although it was felt that this 
would be of more interest to those who were directly affected), obesity/eating 
disorders and food and diet in different countries. Food safety and food issues 
such as GM and organics were of limited interest, although food prices did 
evoke some debate, with the young people requesting recipes for healthy and 
economical food on the new site.  
 
Environmental and sustainability issues were generally of little interest to the 
groups; they were aware of these issues but showed little interest in seeking 
more information about them. 
 
When questioned on what might make them use the new site and also return, 
they gave suggestions such as: 
 

 provision of recipes to help them cook healthy foods 

 frequently changing/updated home page 

 a óDid you know?ô section with interesting/ôdisgustingô facts ï they 
suggested an approach similar to óHorrible Historiesô (the childrenôs 
website/books that aim to bring history alive in an entertaining and 
sometimes óhorribleô way) see: www.horrible-histories.co.uk 

 

http://www.horrible-histories.co.uk/


 

IAC REPORT SECTION 5: ANALYSIS  18 

The primary aged children also mentioned games based around topic areas, 
and both primary and secondary groups responded that they wanted fewer 
words and more pictures. 
 
More information on this research and its findings can be found in the 
Executive Summary at Annexe 6. The full report is available on the School 
Council Network page of the Food Standards Agencyôs food.gov.uk website. 
 
 
 
 
 

5: Analysis  
 
In this section, we explain the concept of the IAC website. We identify gaps 
and inconsistencies in advice from different Government departments across 
the UK and propose some óadded value opportunitiesô. Any forthcoming work 
we have identified that we expect to impact on the proposed IAC website is 
also detailed here. Finally, the involvement of the devolved administrations is 
discussed. 
 
Recommendations are included throughout this section together with the 
option number(s) to which they relate. The options are outlined in section 6. 
 
It should be noted that the topics highlighted and discussed below are not 
intended to represent topic headings or pages on the proposed IAC website. 
The specific content for the site will need to be examined during the 
implementation phase. This section represents our analysis of the scoping 
exercise that we have undertaken in this project and the potential topics that 
would need to be analysed and from which content for the site could 
potentially be developed. 
 
5.1 The IAC website 
 
Food Matters states that Government will do more to join up its advice to 
consumers on different food issues with a focus on health, food safety 
and the environment. In this report, we have identified what information 
currently exists and have carried out consumer research to establish what 
consumer expectations and needs would be for such a site. The consumer 
research confirmed as appropriate our proposed approach that the IAC 
website should be a comprehensive consumer resource that covers all 
Government advice and information in relation to food. Despite attempting to 
scope more widely, the existing content and gaps in information that were 
identified as of interest to consumers fall broadly under the three topic areas 
of health, food safety and the environment. The only exceptions being animal 
welfare and other ethical issues, such as cloning. 

RECOMMENDATION 1: The IAC website should be a comprehensive 
consumer resource that covers all Government advice and information 
in relation to food focusing on health, food safety and the environment. 

 
2/3 
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We recognise that this approach leads to a broad and comprehensive scope 
for the IAC website, indeed concerns were raised by some Government 
department colleagues, and by consumers, that the website would be too 
difficult to use. However, we can be reassured by two points. Firstly, not all of 
the material needs to be covered in great depth as consumers could be 
directed to other websites for more detailed information (however, the site 
should aim to go beyond óheadline messagesô and aim to reflect both 
Government priorities and consumer interest/concerns). Secondly, the 
structure and navigation of the site should be thoroughly user tested and 
developed to ensure that it is easy to navigate and that the material is 
thoroughly integrated and not overwhelming (and thoroughly integrated), while 
maintaining an approachable feel to the site (this usability/restructuring 
process forms part of options 2 and 3 as detailed in section 6).  
 
In addition to this integration of consumer advice at the delivery level, at the 
policy level, integration would involve bringing together advice and information 
that originates from different Government departments and evaluating how 
they work alongside each other, for example in relation to recommendations 
around levels of meat and dairy consumption and the various environmental, 
nutritional and economic aspects. The IAC project would involve development 
of new content for the IAC website and thus would assist with and help inform 
policy development work. 

 

 
Although the content depth will be limited, a thorough system of linking can be 
established allowing the user to visit the website that was the original source 
of the material and which can therefore provide more in-depth information 
about specific topics if required. (The precise method of linking to be utilised 
will need to be developed through usability testing.) 
 
As part of the IAC project, there are no requirements for changes to existing 
websites across Government (including food-related content) other than the 
changes being proposed for the Agencyôs eatwell website and the eradication 
of inconsistencies. However, it would also be mutually beneficial to add 
appropriate reciprocal links across Government. 

 

RECOMMENDATION 2: The IAC website should be comprehensive in 
its content, but not all of the material will need to be covered in great 
depth.  

 
2/3 

RECOMMENDATION 3: The structure and navigation of the site should 
be thoroughly user tested and developed to ensure it is easy to 
navigate and feels approachable.  

 
2/3 

RECOMMENDATION 4: A thorough system of reciprocal links should 
be established between Government websites (as appropriate).  

 
1/2/3 
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During the course of the scoping task, various inconsistencies in messages 
have been identified and, where possible and appropriate, it would be 
beneficial to eradicate these (see 5.2 below).  

 

The establishment of a permanent IAC team, comprising 2 to 5 full-time 
equivalent (FTE) staff, to implement and run the IAC website (see 
Recommendations 10 and 11) will also help to avoid future inconsistencies in 
Government food advice and information. By working closely together across 
Government, when changes are made to advice or where new advice is being 
developed, instances where differences could potentially arise should be 
identified early. Details on how this would work in practice are for the 
implementation phase of the project but the intention would be for this to be 
done on a case-by-case basis and through negotiation and discussion. 
 
It should be noted, however, that should policy differences across the four UK 
countries result in different consumer advice, these differences would need to 
be reflected where appropriate. See section 5.5 for more on the devolved 
administrations. 

 
Using eatwell as a base 
 
Currently eatwell (the Agencyôs consumer advice and information website) is a 
relatively comprehensive and accessible resource for consumers interested in 
nutrition and food safety. It does not tackle issues around the impacts of food 
on the environment, and, although it covers the impacts of food on health, it 
isnôt a comprehensive resource in relation to these topics. Food Matters 
recommended that the Agency expand its current advice. As a result, 
eatwell has been considered as a basis for the IAC website. This approach 
was supported by the qualitative research undertaken, which found that the 
concept of the IAC website was invariably endorsed as relevant and useful, 
with the current eatwell site considered a good start point for expansion 
because of its consumer friendly feel and high trust profile. Therefore eatwell 
should be replaced by the new IAC website (the name of the new IAC website 
will need to be user-tested, but there is no reason to change the name 
óeatwellô if it continues to be well received).  
 
An early proposition to create a new IAC site in addition to eatwell was quickly 
dismissed in light of the transformational Government agenda and the 
ongoing web rationalisation programme, which also includes a move to put 
many Departmentsô consumer-facing content onto the central Directgov 
website.  

RECOMMENDATION 5: The various inconsistencies in messages 
across Government websites that have been identified in this report 
should be eradicated (where appropriate). 

 
1/2/3 

RECOMMENDATION 6: No changes are required to other Government 
websites as part of the IAC project, other than in relation to 
Recommendations 4 and 5. 

 
1/2/3 
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Currently, Government department websites, as might be expected, tend to 
contain only their own advice and information. But the division of areas of 
responsibility is not always straightforward and therefore the range of 
information covered might not match consumer expectations. For example, 
eatwell primarily provides the consumer with Food Standards Agency advice 
(with some important exceptions such as the inclusion of Department of 
Health advice on infant feeding). There are areas that are of great interest to 
the consumer and/or are high on the agenda for Government, but that are not 
included on eatwell because they do not fall within the Agencyôs remit. 
Examples include how to tackle being overweight or obese, and how 
genetically modified (GM) crops might affect the environment.  
 
Thus, developing a comprehensive food website would not only lead to the 
joined-up approach supported in Food Matters and help reach consumers with 
Government messages but would also create a more satisfactory user 
experience. This should result in a more trusted and popular website that is 
therefore more successful in policy delivery. 
 
Working across Government 
 
This project will require working across Government to agree new content to 
incorporate into the site in order both to establish the website and to maintain 
it in the future. The IAC team should be drawn from across Government and 
be based in the Agency. The team will need to work closely with colleagues 
across Government to create content that is suitable for consumers but is still 
accurate and satisfactory to all relevant departments.  
 
It is not anticipated that there will be any direct duplication of content from 
other websites, but content that is used on the IAC site will be rewritten and 
edited to fit the overall structure and tone of the site. Any reworking of content, 
including rewriting and editing, will be cleared by the IAC team with the 
appropriate Government department/body. 

 
To assist in the development of the new site it would be useful if the IAC team 
are kept informed of changes to web content, links, forthcoming new advice 
and information as they occur. To this end, it would be useful if the key 
Government bodies identified in this report could allocate responsibility for this 
to appropriate staff member(s). (Also see óMaintaining the IAC siteô below.) 
 

RECOMMENDATION 7: Replace eatwell and use it as the base on 
which to build the IAC website. Therefore eatwell should be subsumed 
into the new IAC website. 

 
1/2/3 
 

RECOMMENDATION 8: All reworking of content should be cleared by 
the IAC team with the appropriate Government departments/bodies. 

 
1/2/3 
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RECOMMENDATION 9: Departments to inform the IAC team of 
relevant changes to web content, links, forthcoming new advice and 
information as they occur across Government. 

 
1/2/3 

 
Maintaining the IAC site 
 

One of the major challenges once the site has been developed will be 
maintaining it as an accurate reflection of cross-Government advice and 
information. A system will need to be established to review the site regularly 
and ensure it is updated and corrected as necessary. A contact list will need 
to be created and maintained by the IAC team. Relevant policy colleagues in 
the FSA and across Government departments will need to be contacted to 
check and update their content as necessary. It is our suggestion that this is 
done on a six-monthly basis. Policy contacts would be reminded at this point 
that they should additionally inform the relevant contact when they are aware 
of any forthcoming updates or policy changes expected to impact on the site. 
Therefore the six-monthly contact should act as a reminder. 
 

RECOMMENDATION 10: Set up a system to review IAC site regularly 
for accuracy with policy colleagues across Government. 

 
1/2/3 

 
The IAC team based in the Agency will need to ensure that a programme of 
checking accuracy of content and liaising with relevant Government 
departments is maintained. Other departments or bodies will need to allocate 
time to support this. All attempts will be made to keep this to a minimum, 
wording of IAC content will be kept as similar as possible to departmentsô 
current content, within the constraints of the structure, tone and context 
requirements of the IAC website. 

 
Following on from this, all uploading and updating of the site should be carried 
out by Agency staff to ensure effective co-ordination and management of the 
website and to ensure consistency in tone and approach. (But see 
Recommendation 8 above.) 
 

RECOMMENDATION 12: All uploading and updating of the site should 
be carried out by Agency staff. 

 
1/2/3 

 
Resource implications 
Government department colleagues have recognised the benefits for policy 
delivery of integrating advice and the increased traffic to their websites. There 
was some concern that having information on an additional website would 
increase inconsistencies but the recommended programme of checking would 
address this (see Recommendation 10). Clearly there will be some resource 
implications, but the advice and information will not be dealt with to the depth 

RECOMMENDATION 11: Departments to allocate resource to ensure 
new IAC website is kept up-to-date. 

 
1/2/3 
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of the originating website and every effort will be made to keep these to a 
minimum.  
 
Snapshot 
 
In section 3, we listed the consumer advice and information in relation to food 
that was available from Government at the time of our scoping research 
(autumn 2008). The lists of web links that have been identified can only be a 
snapshot of the situation. But we have endeavoured to identify forthcoming 
issues in this section and have requested updates from the other Government 
departments when existing links are changed. 
 
Branding 
 

Food Matters recommended that the Agency óexpand its adviceô and points 
out: ósurveys suggest that consumers trust advice from the Food Standards 
Agency (FSA) more than that produced by either the food industry or central 
governmentô (referring to the Agencyôs Consumer Attitudes to Food 
Standards: Wave 8 published in 2008). Our consumer research found that 
having the Agency as óthe site ñparentò or ñguardianò was widely appreciatedô 
once the role of the Agency was understood. The IAC website, which will be 
run and managed by the Agency, should therefore have Agency branding. 
 
However, the potentially revised status of the site should be explained in a 
new óAbout this siteô section (only relevant for options 2 and 3 where other 
Government departmentsô advice will be fully integrated into the site).  
 
The precise method used to present the advice and information that originates 
from different Government bodies will need to be examined in the 
implementation phase as part of the thorough user testing and usability design 
process. The distinction might simply be achieved through text and/or links for 
further information, however, if necessary (and if it is found that consumers 
find it helpful rather than off-putting), a system could be developed to 
distinguish the different provenance of the information such as a small 
icon/logo.  
 
Branding that is too heavy is likely only to distract and put-off the user who is 
searching for specific information. 
 

 

RECOMMENDATION 14: Test content and position of new óAbout this 
siteô section.  

 
2/3 

 

RECOMMENDATION 15: Method of associating advice or information 
with its parent Government body should be decided through usability 
testing. 

 
2/3 

 

RECOMMENDATION 13: The IAC website to have FSA branding.  

1/2/3 
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5.2 Gaps and inconsistencies 
 
As detailed in section 3, a wide range of material is produced by Government 
and available on its websites on the subject of food. However, several areas 
have been identified by consumers and/or the IAC team where a gap in 
Government information or advice exists.  
 
There are a number of areas where the policies emanating from different 
Government Departments are, or can seem to be, at variance. However, no 
conflicts were found at the point of delivering advice to the consumer, which is 
the level at which this project is concerned. Where the policies might seem to 
be at variance at the consumer advice level, it was found that these can more 
accurately be identified as gaps or inconsistencies rather than óconflictsô.  
 
These gaps and inconsistencies are examined below. 
 
It should also be noted that where differences in policy exist across the four 
UK countries, the advice and information provided is suitable for all UK 
consumers. See 5.5 óThe devolved administrationsô for more on this. 
 
5.2.1 Gaps 
 
Section 3 explored the advice and information that exists across Government 
from which material could be sourced to add to the content on the eatwell 
website. The following gaps are where there is currently no Government 
advice or information for consumers.  
 
These were identified through consumer research and/or the scoping work 
that was carried out as part of this project. These have been listed under the 
following broad topic areas: food and the environment; food and health; and 
cross-cutting food issues. It is in the interest of both informed consumer 
choice and the effective delivery of Government policies that such gaps in 
information are filled.  
 
Food and the environment  
 
A low environmental impact diet 
Information or advice on the environmental impact of the production of 
different foods (and thus what might constitute a low environmental impact 
diet) is the key gap in current advice and our consumer research identified a 
high level of interest around the topic areas that relate to this. This represents 
a missed opportunity to encourage adoption of such diets.  
 
In addition, advice that takes account of nutritional needs, economic issues 
and other environmental impacts, as well as climate change, is not available. 
The Agency is aware of research being carried out in these areas, and work 
on food security and a wider vision for food as described later in this section is 
also relevant here, but the data upon which to make an evidence-based 
recommendation about sustainability is currently limited.  
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Fish advice 
Defra publish information about fish stocks and the potential risks of over-
fishing and detailed information is produced by the Scottish Government.  
 
Defra is also working on a project looking at what role the Government should 
take to help promote sustainable fish and seafood consumption and 
production. The aim is to support fish stock sustainability and take account of 
wider sustainability concerns such as energy use, environmental damage and 
economic prosperity.  
 
The importance of sustainability is increasingly recognised by all parts of the 
production/supply chain and many organisations have their own internal 
policies and requirements. Food assurance schemes, labelling or logos can 
be used to help consumers make informed choices. For example, the Marine 
Stewardship Council has set internationally recognised criteria for certifying 
sustainable sourced fish and has a trademark logo that is widely used by the 
major UK grocery retailers. 
 
The Agency recommends people eat fish for the health benefits this provides, 
and also advises on maximum consumption levels of some types due to 
health risks from persistent pollutants that may be found in them. This advice 
takes into account ósocialô aspects of sustainability such as health benefits and 
food safety. 
 
Currently there is little Government advice to consumers with regard to other 
aspects of sustainability (for example the impact on fish stocks), so this 
represents a gap in Government advice.  
 
The Agency published a consultation in January 2009, which aims to 
supplement its nutrition and food safety advice on fish consumption to take 
into account environmental sustainability issues.  

 
Food security 
Food security, which can be defined as ensuring that everyone has sufficient 
access to an affordable, safe and healthy diet delivered by a sustainable food 
chain, is an important topic and one which is gaining momentum in political 
arenas. It would be helpful to develop some information on this that is suitable 
for consumers, and these sorts of issues were thought important to include by 
consumers in our research. 
 

RECOMMENDATION 16: Develop consumer advice/information 
explaining sustainability issues and the options open to people 
depending on their individual priorities such as cost, environment, 
health, ethical trading, etc. 

 
2/3 

RECOMMENDATION 17: Develop consumer fish advice/information 
in line with results of Agency consultation.  

 
1/2/3 
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Defra has an ongoing food security project and is engaging with the FSA on 
this issue. Defraôs focus is very much on economics and environmental 
protection. The Food Vision project, which is also being led by Defra (and is 
described later in this section) is also relevant to this work. The Scottish 
Government is looking at food access, affordability and security as part of its 
new food and drink policy. The Food and Drink Strategy in Wales will address 
issues of security of supply. Affordability and food security are themes within 
the draft óQuality of Food for All in Walesô Strategic Action Plan. 

 
Local food 
Defra has produced a policy paper on local food that discusses its impact on 
the environment. Defraôs policy on local food recognises that a thriving local 
food sector can help deliver certain socio-economic benefits and that there is 
little evidence of any environmental benefits associated with local food. Food 
that is produced locally in season does tend to have lower environmental 
impacts. DFID and Defra have also published a joint statement on food miles, 
however there is no consumer facing advice on this issue.  
 
The Scottish Government is currently looking at ways in which consumers can 
be encouraged to make healthy and sustainable food choices as part of its 
developing food and drink policy. 

 
Farmersô markets and other local food sources 
There is currently no Government information available for consumers on the 
rules and regulations for farmersô markets, continental style markets and other 
sources of local food shopping, for example the labelling requirements for 
foods sold loose and the safety of meat. Another gap is information about how 
their provenance and production methods might differ from, for example, 
supermarket produce. 
 
Only a limited amount of Government information is provided on the location 
of farmersô markets and other local food suppliers, but extra information and 
practical tools such as interactive maps to locate farm shops and pick-your-
own sites, are non-Governmental. Some of this information is available via 
links from the Defra, Directgov and Scottish Government websites. The Welsh 
Assembly Government will shortly be issuing a Local Sourcing of Welsh Food 
and Drink Strategic Action Plan, which will require information to be made 
available to consumers on where they can buy locally produced food and 
drink. 

 

RECOMMENDATION 18: Develop consumer advice/information 
explaining the food security issue.  

2/3 

RECOMMENDATION 19: Develop consumer advice/information on 
the issues around local food.  

1/2/3 

RECOMMENDATION 20: Develop consumer advice/information on 
farmersô markets and other local food sources.  

  
1/2/3 
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Food and health 
 
Overcoming eating disorders, food and positive mental health 
Little evidence exists on the relationship between food and mental health, so 
further work would need to be done to develop robust advice and information 
in this area. It would also be useful to explain this to consumers. Our research 
identified this area as of high interest to consumers, particularly in relation to 
children and the elderly. 
 
With regard to eating disorders, there is a gap in Government advice 
(although non-Governmental organisation advice exists). It would be difficult 
for Government to go as far as to develop the kind of individual advice that 
would be required on this issue. However, Government could provide some 
useful background and general information with links to suitable organisations.  

 

 

Food and illness 
Advice exists on what to eat to avoid certain illnesses or medical conditions, 
for example on eatwell in relation to reducing the risk of cancer or of high 
cholesterol levels. Some condition-specific advice for the public can also be 
found through the Scottish Nutrition and Diet Resources Initiative website (for 
example on the menopause, osteoporosis and irritable bowel syndrome). 
However, in general, very little advice or information exists on Government 
websites for consumers on what to eat when they have nutrition-related 
conditions. This is because this sort of advice is more appropriately provided 
face-to-face by a dietitian. 
 
It would be useful to give some general advice and explain the importance for 
the consumer of seeking one-to-one dietary advice (where this would be 
appropriate).  

 
Nursery food  
There is a gap in Government information on this topic targeted specifically at 
parents/carers. The Department for Children, Schools and Families (DCSF) 
has responsibility for guidance on food provision in nurseries in England. The 
Caroline Walker Trust (CWT) has developed its own practical guidance to 
nursery professionals (with some funding from the Agency). The CWT 
guidance could be used as a basis for developing more targeted consumer 
advice (working with the DCSF and the Agency). In Scotland, NHS Health 

RECOMMENDATION 21: Develop general consumer 
advice/information on eating disorders providing definitions and 
explaining how people can access support organisations.  

 
2/3 

RECOMMENDATION 22: Consider developing advice/information as 
appropriate around food and mental health. 

 
2/3 

RECOMMENDATION 23: Develop general consumer 
advice/information around food and illness and explain importance of 
seeking one-to one dietary advice where appropriate. 

 
2/3 
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Scotland has produced resources for carers, but these are not yet available 
online. All Wales Guidance to improve food in early years settings is being 
developed and is expected to be available online by April 2009.  

 
Biocides 
There is currently a gap in consumer information on biocides. There is some 
information on the HSE's website but not aimed at the consumer. The Agency 
is currently developing some food safety information on this and when this has 
been completed, appropriate content is expected to be added to eatwell. 
 
Cross-cutting food issues 
 
Animal welfare issues  
This was identified as a topic of interest in our consumer research. Although 
there is some Government information available on this topic, such as that on 
Defraôs website, expansion and development of this for consumers could be 
considered. 

 
Cloned animals 
There is little information or advice for consumers on this issue in relation to 
consumer concerns around food safety and ethical issues. The only aspect 
covered is in relation to animal welfare, specifically Defra has published a 
response to recommendations around this issue (see above).  
 
The Agency has carried out a piece of consumer engagement work to 
understand peopleôs views on this issue. This research is published on 
food.gov.uk with links to further information. 

 
Teaching children where food comes from 
Defra provides some information on this in relation to the óYear of food and 
farming in educationô (YFF), but for more detail links onto the non-
Governmental and industry led YFF website. The DCSF Growing Schools site 
also covers this issue. In Scotland, similar information is supported by the 
Scottish Government through the Royal Highland Education Trust. The 
Organic Centre Wales (funded by the Welsh Assembly Government) has 
produced a óLearning along the food chainô DVD for primary schools, which is 
available on its website.  
 

RECOMMENDATION 24: Develop consumer advice/information on 
nursery food. 

 
2/3 

RECOMMENDATION 25: Consider developing more consumer 
advice/information on animal welfare issues.  

  
2/3 

RECOMMENDATION 26: Develop advice and sufficient information 
for consumers on topic of cloned animals. 

 
2/3 
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Ensuring children get consistent messages about food should help schools to 
implement improvements in childrenôs diets, which in turn could help lead to 
dietary improvements at the population level.  
 

 
5.2.2 Inconsistencies 
 
The following summarises the main inconsistencies in advice that were 
identified during the scoping work. It is important that these inconsistencies 
are addressed.   
 
Water in infant feed 
DH advises people to make up infant feed with tap water and not to use 
bottled water at all. This is inconsistent with Agency advice, which accepts 
that it might not always be possible for someone to access fresh tap water to 
make up infant feed. Rather than a conflict, this represents an inconsistency. 
DH is in the process of updating its advice to match the Agencyôs. 
 
Food allergy 
Advice on food allergy and intolerance is published on eatwell and on the 
NHS Choices website. Similar information is provided by NHS 24 in Scotland. 
The Agency is addressing some inconsistencies in information provided on 
the NHS Choices website. 
 
Other inconsistencies 
As highlighted earlier in the report, the way in which the term sustainable (or 
sustainability) in used in different contexts can lead to apparent 
inconsistencies in advice. Some minor inconsistencies were also identified 
between advice from different Government websites, which might simply be 
material being out-of-date, such as the healthy eating advice on the NHS 
Choices website and continued use of the Balance of Good Health plate 
(which should have been replaced by the eatwell plate) on various websites.  
 
5.3 Added value opportunities 
 
The following features/functions were identified during this project for potential 
inclusion on the IAC website. These would form part of the ónew IAC browsing 
siteô that would be created within option 3.  
 
It should be noted that, in addition to the new IAC website, any new tools that 
are developed would need to meet Government accessibility guidelines and 
the requirements of the Agencyôs Welsh Language Scheme (see 6.4).  
 
Healthy meal planners 
Weekly lunchbox menus exist on eatwell for children, but not for adults. (The 
Healthy Schools Programme is working, with the SFT and the Agency, on 

RECOMMENDATION 27: Consider development of a childrenôs area 
covering all food-related topics of interest to children by bringing 
together existing material and providing information on where food 
comes from. (Also see recommendation 30). 

 
2/3 
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integrating Government advice in relation to school packed lunch advice. 
Advice should be available in spring 2009.) WRAP produces meal planners on 
its Love Food Hate Waste (LFHW) website and was due to launch a óNew 
Year New Habitsô campaign in January 2009. The Agency has produced 
weekly menus within its major institutions guidance, for use in, for example, 
staff canteens, older people care homes and prisons. A weekly meal plan was 
also developed for young girls as part of its work with the teen magazine 
Sugar. These could form the basis for adult consumer healthy meal planners.  
 
Our research indicated that also including information on how to prepare the 
particular suggested dishes would make the options much more useful.  
 
The Agency might want to consider working with the advice and information 
that already exists (and with relevant partners) to create fully nutritionally 
analysed healthy weekly lunchbox menus for adults that are also in line with 
the LFHW approach.  

 
Local cooking classes 
This was raised as an area of interest in our consumer research and might be 
worth further investigation. 

 
Childrenôs area 
The Agencyôs eatwell site provides games and quizzes that are suitable for 
children, plus there is a óJust for teensô section. However, a dedicated 
childrenôs area as such doesnôt exist. WRAP has helped a major retailer to 
produce a cooking game under its Love Food Hate Waste (LFHW) banner, 
but it only appears on the retailerôs website. Similarly, LFHW works 
collaboratively with major retailers and food manufacturers with the aim of 
making home economics and cooking fun for young people. DFID has links to 
some games and content for children to highlight international development 
and the SFT produces material aimed at children. 
 
The IAC website could consider inclusion of a comprehensive childrenôs area 
(working with all relevant Government stakeholders) covering all food-related 
topics of interest to children that are on the curriculum and/or are covered by 
the Agencyôs food competencies. 
 
This could include games, quizzes and óhomework helpô, perhaps with links to 
other childrenôs sites. It could also include healthy eating information 
specifically aimed at children that is usually provided only for adults, such as 
calorie intake and vitamin recommendations. Salt intake targets are already 

RECOMMENDATION 28: Develop nutritionally analysed consumer 
advice/information giving healthy meal plans. For example develop 
(for adults) weekly healthy lunchbox plans and provide tips on 
healthier lunchboxes. 

 
3 

RECOMMENDATION 29: Investigate the availability of local cooking 
classes and the viability of providing listings or links to appropriate 
websites. 

 
3 
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produced by the Agency by age group and some calorie guidance is provided. 
To make it more popular with the target audience, a óDid you know?ô section 
could also be created with interesting/ôdisgustingô facts (as requested in the 
consumer research). An emphasis could be given to the issues found to be of 
high interest: healthy weight, nutrition and sport for boys, and nutrition and 
appearance for girls. 
 

RECOMMENDATION 30: Consider development of a childrenôs area 
(as recommendation 27) but also include some additional features 
and material to create a more child friendly section. 

 
3 

 
Quick response functions 
When an issue arises, for example a high profile food story in the media, 
Government departments can respond by publishing press releases and news 
stories on their websites. The Agency also has its Chief Scientist blog that 
enables a quick and more informal response to issues that arise. With regard 
specifically to consumers, the Agency can publish and promote a new óAsk 
Samô, a consumer friendly tool that allows the Agencyôs experts to respond to 
a wide range of food-related questions, but there is no dedicated tool that 
enables fast consumer engagement. The IAC website could provide the 
opportunity to provide a cross-Government co-ordinated consumer response 
on food issues, whether through a consumer blog, as a co-ordinated news 
item or as a feature.  
 
A system would need to be established to allow for content to be approved 
(quickly) by the relevant Government body. Current briefings that are turned 
around very quickly could be utilised for this purpose. Further than this, the 
practical implications of how it would work would need to be considered in the 
implementation phase and would influence the decision as to whether to 
proceed with it.  
 
Similarly, the establishment of a truly interactive óAsk an expertô facility could 
be considered whereby a team of experts would be óon handô to answer 
questions and provide a relatively swift response. 

 

 
Personalised dietary advice 
The Agency has previously explored development of a user-friendly 
interactive dietary tool allowing users to input details of the foods they have 
eaten in a day or week and get automated feedback to enable them to make 
healthier choices and thus to encourage and support behaviour change.  
 

RECOMMENDATION 31: Consider development of an integrated 
quick response function through usability exercise and further 
investigation.  

 
3 

RECOMMENDATION 32: Consider development of a truly interactive 
óAsk Samô (or óAsk an expertô) facility. 

 
3 
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Users would select food types and the tool would calculate the balance of 
their diet, based on their personal intake compared with the eatwell plateôs 
food group breakdown. The tool could look at energy intake, balance, 
frequency of fruit and vegetable or fish consumption, amounts of food, plus 
potentially levels of physical activity could be included. The IAC website 
provides an opportunity to consider the inclusion of more personalised/ 
individual advice (which would still be automatically generated) than the 
Agency might normally give (perhaps by working closely with the DH, NHS 
Choices and other partners). This sort of tool would provide the practical 
advice that we found consumers requested in our research.  
 
WRAPôs Love Food Hate Waste website includes a popular portion calculator 
that allows users to see how much of different food ingredients they need to 
provide a healthy portion when they are cooking. Users simply select the 
ingredients and enter the number of adults and children they are feeding. A 
portion calculator ówidgetô is also available so that other organisations can use 
it on their own sites. 

 
Blogs/discussion forums 
The Agency publishes a blog by its Chief Scientist, and although it is relatively 
informal in tone, its focus is more on the science rather than a general 
consumer level of interest. WRAP runs a popular blog/discussion forum via its 
Love Food Hate Waste website with a general theme of loving/reconnecting 
with food. The Agency does not publish a discussion forum (although it has 
done in the past for specific projects) and the SFT has a number of forums for 
the public to access.  
 
Discussion forums are consumer friendly and can be very popular. Our 
research suggested that this sort of facility encourages users to return to a 
website more regularly. However, a concern would be that publishing a 
discussion forum on the IAC website could undermine the clarity of the site. 
With the aim of continuing to be an authoritative source of information and 
advice (as is eatwell), publishing comments and discussions among the 
general public (potentially with inaccurate messages) could undermine the 
authority of the site and lead to confusion among users. However, it might be 
possible to set up moderators to check and monitor the comments before they 
are published (clearly with ongoing resource implications).  
 
We could also consider creating the forum in a particular area of the site 
where the risks would be lower, for example, in the recipe section. If the 
resource is available, an examination of the likely implications could be 
investigated as part of the usability work in creating the new IAC site. 
 

RECOMMENDATION 34: Consider the possibility of development of a 
discussion forum and the concomitant risks through usability testing and 
further investigation. 

 
3 
 

RECOMMENDATION 33: Consider development of a personalised 
dietary advice tool. 

 
3 
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RECOMMENDATION 35: Consider the possibility of development of a 
consumer focused expert blog through usability exercise and further 
investigation. 

 
3 
 

 
Latest news 
News stories produced by the Agency are published on food.gov.uk. Those of 
consumer interest are ópulled intoô eatwell and appear as links on the home 
page. The IAC website could include development of a cross-Government 
news centre containing all food-related stories of interest to consumers. Users 
could be given the option of signing up to receive alerts notifying them that 
news had just been published. This sort of service is available from various 
websites including the Agencyôs food.gov.uk site and WRAPôs Love Food 
Hate Waste site. 

 
An alert feature would be a useful tool to instigate in relation to various other 
specific new content such as Ask an expert (see Recommendation 31) or 
other new content/features. The usability exercise could be utilised to 
ascertain which areas would be of interest. 

 
Retailer price checker  
This was identified in our consumer research as a useful tool. Although it 
would not be appropriate to include this sort of tool on a Government website, 
we could consider linking to a suitable website (while also including 
appropriate provisos). 

 
5.4 Forthcoming work 
 
As and when new information and advice is available, the IAC website will 
need to be updated (this will be in addition to a programme of new 
content/features to maintain the interest of site visitors, which will need to be 
considered during or immediately following the implementation phase).  
 
Where appropriate, approvals will need to be obtained across Government. 
Some of the areas in which developments are underway that could lead to 
significant new areas of consumer advice are highlighted below. We have not 
included areas where research is underway to refine or update current 
consumer advice, for example updating energy requirements, diet and risk of 
cardiovascular disease, because the IAC site will be in constant need of 

RECOMMENDATION 36: Consider development of an integrated 
news centre. 

 
3 
 

RECOMMENDATION 37: Consider setting up an alert feature to give 
users the option to sign-up and be notified about new content being 
published. 

 
3 
 

RECOMMENDATION 38: Consider identifying a suitable website 
that contains a food retailer price checker and establishing a link. 

 
3 
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updating (as are most websites). We have focused instead on the 
requirements for establishing the site. 
 
Food Vision 
The Governmentôs Food Vision project has been established to test and refine 
the strategic framework for food, the foundations for which were set out in the 
Food Matters report. The objectives are to create a óclear vision, and a 
strategy that defines the Governmentôs priorities and purpose across the food 
systemô and to ensure it is transformed appropriately and successfully to 
deliver a more sustainable food system in terms of economics, social 
responsibility and environmental concerns.  
 
The integration of four related aims is central to the vision. The Government 
will work towards securing the following as strategic policy objectives for food: 

 fair prices, choice, access to food and food security through the 
promotion of open, competitive markets; 

 continuous improvement in the safety of food; 

 the changes needed to deliver healthier diets; and 

 a more environmentally sustainable food chain. 
 
These objectives reflect some of the major issues facing the food system and 
are, therefore, key to building a comprehensive food policy. While many of the 
elements required for such a policy framework are already in place, they 
require better integration by central Government to address issues around 
food and health as well as environmental and economic concerns.  
 
To this end, Defra is leading a partnership with the DH and the Agency to take 
this key Food Matters project forward. The Agency will be liaising with the 
devolved administrations on the aspects of the vision that fall within its remit. 
A collaborative programme of work is being put into place to develop the 
vision and its supporting delivery framework through consultation, and to 
generate support to turn the vision into reality. Government will need to work 
with the public, businesses across the food chain and other stakeholders to 
establish it. 
 
The framework of the vision should be in place by October 2009, with delivery 
in 2030. 
 
The specific areas that have greatest impact on the IAC project are: a more 
environmentally sustainable food chain and fair prices, choice, access to food 
and food security but, ultimately, it will help towards the goal of enabling 
consumers to choose healthier diets and choose and consumer safe, low 
environmental impact food. 
 
Environmental labelling 
Defra produce some information on environmental labelling schemes such as 
the Carbon Trustôs ócarbon footprintô and the recycling information label 
developed by the British Retail Consortium, the Food and Drink Federation 
and WRAP. Defra advises on quality marks and is working on promoting eco-
labelling and carbon footprint labelling. As part of a developing food and drink 
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policy, the Scottish Government is considering ways to assist consumers in 
making healthy and more environmentally sustainable choices. The Welsh 
Assembly Government has undertaken an extensive consultation exercise 
through the Welsh Food Debate and is now developing a strategic action plan 
óQuality food for all in Walesô that aims to achieve a Wales where everybody is 
able to eat healthy, safe, affordable, sustainable food. 
 
óUse byô and óbest beforeô dates 
The way in which these terms are used for different foods can be confusing 
for consumers. Eggs are required to have a óbest beforeô date under EC 
marketing regulations (Defra lead on this for England). Agency advice is 
effectively that this date should be treated as a óuse byô date because of 
microbiological risks.  
 
Agency guidance also suggests that some dairy produce should have a óuse 
byô date. But in practice, this could be open to interpretation as the nature of 
different dairy products may present little microbiological risk and, therefore, 
warrant a óbest beforeô date. 
 
óUse byô and óbest beforeô dates and their uses on different foods are, 
therefore, being examined by a joint Defra/WRAP/FSA liaison group. 
Stakeholder discussions were due to be held in February 2009 with the aim of 
exploring options for reaching consistent application of date labelling as well 
as improving food storage and use advice/information for consumers. 
 
Recipes 
The IAC consumer research found a great deal of interest in healthy recipes 
(a regular finding in consumer research). In addition, an interest was shown in 
recipes for children with allergies and for ethnic cuisine. The research also 
indicated a desire for regular updates to the recipes to keep users engaged 
and to increase repeat site usage. 
 
At the time of this scoping project, a new searchable and fully nutritionally 
analysed recipe section was being developed by the Agency for eatwell. Each 
recipe would have its own nutrition panel, ótraffic light labelô, and safety and 
allergy information, where appropriate. A desire was identified for seasonal 
recipes, but the section would only include a limited number of these.  
 
WRAPôs Love Food Hate Waste website has some seasonal recipes but 
without nutritional analysis. WRAP has also worked with SWAG in Scotland to 
produce recipes that reflect a range of seasonally available ingredients. 
Seasonal foods information is available on the Defra and Waste Aware 
Scotland websites, limited information is on eatwell, and the SFT has a 
seasonality chart (as part of its efficiency and sustainability guidance with 
respect to procurement). It should be noted that our research found that 
consumers wanted an explanation of the benefits of seasonal food, recipes 
and suggestions for alternatives when produce is out of season ï as well as a 
seasonality chart/calendar ï this was also thought to be a topic that would 
encourage site exploration if included on the homepage. 
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The eatwell recipes would be clearly labelled with allergy information, would 
be searchable by some of the most common allergies and some would be 
suitable for children. However, recipes specifically for children with allergies 
would not be included. Food allergies (such as to eggs, milk and soya), affect 
about 5 to 8% of young children. They are likely to outgrow allergies to milk 
and egg by the age of 5, but at this critical weaning age practical help for 
parents and carers would be useful. 
 
Additionally, DFID is currently developing recipes using ingredients from 
developing countries and information on how buying food from them can help 
farmers and their families (see óShopping for developmentô below). 

 
Shopping for development  
DFID is developing a new óWorld on a plateô feature with recipes that use 
ingredients from developing countries together with information about these 
countries and a guide to how buying food from them can help their farmers 
and their families. This is expected to be available from early 2009. 
 
5.5 The devolved administrations 
 
England only or UK wide? 
 
As explained in the Introduction (section 1), this scoping task was approached 
on the basis of seeking to encompass all Government food advice from 
across the UK. The Food Standards Agency has a UK-wide remit and, 
therefore, any advice it publishes needs to keep its UK audience in mind.  
 
In this scoping exercise we have found that the advice and information is 
suitable and consistent for all UK consumers. For example, policies on the 
growing of GM crops vary across the UK, and information on those policies 
are country specific. However, advice to the public on the consumption of GM 
foods is consistent across all UK countries. Where any differences are found 
to exist that are relevant at the point of providing consumer advice or 
information, these could be stated and links to further information could be 
included. 
 
The presentation of advice and information that only applies in certain 
countries (where relevant) would need to be considered in the usability 
process. 

 

RECOMMENDATION 39: Consider development of additional 
recipes, covering these areas: seasonal; ethnic cuisine; specifically 
for children with allergies. Also consider including appropriate aspects 
of DFIDôs World on a Plate feature.  

 
3 

RECOMMENDATION 40: Consider presentation of advice that only 
applies in certain countries (if appropriate) as part of the user-centred 
design process. 

 
2/3 
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It should be noted that, in accordance with the Food Standards Agencyôs 
Welsh Language Scheme, there is a requirement for the Agency to translate 
all of its consumer advice and information into Welsh. Material published on 
the IAC website will also need to be available in both languages (see 6.4). 
 
 
 
 
 

6: Options 
 
Three main options for implementing the IAC project are presented in this 
section. All three options use the current eatwell site as the basis for the new 
site, as recommended in section 5 (and therefore each involve subsuming 
eatwell). The detailed topics included in each option are set out in Annexe 7. 
 
6.1 Option 1 ï the óeatwell bolt-onô option 
 
The first option is that eatwell would not be restructured. The following 
information would be added to the existing eatwell structure to form the new 
IAC website: 
 

 Existing environmental sustainability information, specifically reworked 
as appropriate to suit the style/tone/structure of eatwell. (A very small 
amount of environmental information has already been added to 
eatwell through the addition of links to the WRAP website from its 
storing food pages.) 

 Existing information and advice from the NHS website on obesity and 
overweight. These topics would need to be carefully placed alongside 
current Agency nutrition advice. (Ideally these topics/messages should 
be integrated throughout existing Agency nutrition advice around 
weight maintenance and healthy eating, but this would not be possible 
under this option because it does not involve a website restructure or 
provide sufficient resources ï see the discussion of option 1 in section 
7.1.) 

 Existing information on the above topics from Scottish, Northern Irish 
and Welsh departments and directorates, where appropriate.  

 
This option involves adding a selection of existing information only and does 
not involve restructuring the eatwell website. The new text would be merely 
óbolted-onô to eatwell, which would mean incorporating environmental and 
obesity/overweight advice and information into the current five main sections 
on eatwell that were developed specifically to cover the breadth of the 
Agencyôs remit.  
 
It would be the least resource intensive option but there are several reasons 
why it would be unsatisfactory and could not be supported by the Agency. 
These are explored in more detail in section 7. In summary, this option would 
not integrate advice as recommended in Food Matters so that users receive 
consistent, coherent and sufficiently comprehensive advice to engender trust. 
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It does not include a re-examination of the structure of eatwell and therefore 
does not include a thorough integration of advice at the delivery level. Thus 
this option could be damaging to eatwell and therefore to the Agencyôs current 
provision of advice and information. This option is also unlikely to deliver other 
Government messages effectively.  
 
Resource implications 
 
The main costs would be in relation to staffing. The additional text would need 
collating, editing and rewriting, involving liaison with policy colleagues in the 
Agency and across Government for checking. This would be followed by a 
process of uploading and incorporating into eatwell.  
 
This would require 2 full time staff for 8 months. We recommend not allocating 
1 person over a longer period, because all editorial work requires at least two 
people to ensure accuracy and clarity of content. There would also be 
resource implications for the Agency and other Government departments for 
checking of content by appropriate policy staff and for maintenance of the site 
after implementation.  
 
6.2 Option 2 ï the ónew IAC websiteô option 
 
The second option is that the current eatwell website is replaced with a 
revised version of eatwell: the ónew IAC websiteô that is designed to integrate 
Government advice so that users receive consistent, coherent and sufficiently 
comprehensive advice that is also accessible and thus engenders trust while 
increasing the effectiveness of policy delivery.  
 
This option involves addressing the key gaps in advice identified in this report 
(if policy funding is committed to this outside of the IAC project ï see section 
5.2.1 for a discussion of the gaps) and ensuring integration of advice from 
different Government departments. For example, as well as providing both 
nutrition advice and information on the environmental impact of the production 
of different foods, it will (as far as possible) provide advice on a low 
environmental impact healthy diet in a consistent and integrated manner. It 
also includes restructuring to ensure the messages are accessible and the 
site provides an acceptable user experience. This option ensures the current 
standard of eatwell is at least maintained. 
 
In addition to including the topics listed in option 1, this option would involve:  
 

 Adding the other existing Government advice/information on food that 
was identified in this scoping exercise (see section 3) that is not 
currently on eatwell and was rated as important to include by our 
consumer research. 

 

 The establishment of a rolling programme to develop new content to fill 
the key gaps in Government advice/information (see section 5.2.1), 
such as the environmental impact of the production of different foods 
(i.e. what constitutes a low environmental impact diet and integration 
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with advice on healthy eating). Although some of this work is already 
underway, this option allows resource for the IAC team to work with the 
relevant departments to assist in the development of suitable content 
for the IAC website. 
 

 Carrying out a thorough usability exercise. The structure of the new 
IAC site would be designed to incorporate the new content and allow 
easy navigation to ensure a positive user experience using an óiterative 
usability design processô. This involves repeated cycles of user testing 
to develop a design and structure that is user-friendly, accessible and 
easy to navigate. This will ensure that the new site remains as 
approachable and popular among its users as the current eatwell 
website, despite the large increase in content and range of topics 
covered.  

 
The usability exercise represents a good opportunity to consider the range of 
topics that could be included in the future, to ensure that the structure and 
design of the website are such that additional topic areas could be added as 
and when appropriate without requiring a new design/structure. 
 
Resource implications 
 
The costs would be in relation to design, usability studies and technical build 
plus 4 full time staff for 18 months for writing, editing, checking within the 
Agency and across Government, managing design and user testing, plus 1 
technical full time post for 12 months for development, design, testing and 
building.  
 
As for option 1, the need to check content will impact on the time of policy 
staff in the Agency and in other Government departments and additional 
resource will be required for maintaining the site. 
 
There will be an additional cost involved with filling the gaps in advice and 
information that have been identified in this report and that fall outside of 
Governmentôs current plans. Work to fill the key gap in relation to advice and 
information on what constitutes a low environmental impact, healthy diet is 
already being considered. Further work, which may also involve 
commissioning research, would be required to develop advice on other gaps. 
As an indication of the policy time that would be required to fill the gaps, two 
examples are given below. Note that this time is additional to the staff 
commitments identified above: 
 

 Overcoming eating disorders 
 
 
 
 
 
 

RECOMMENDATION 21: Develop general consumer 
advice/information on eating disorders providing definitions 
and explaining how people can access support 
organisations.  

 
2/3 
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o Eating disorders definitions and explanation for how people can 
access support organisations ï 2 weeksô policy time (1 FTE) 

 

 A low environmental impact diet 
 
 
 
 
 

 
 

o Work to develop advice on meat consumption, for example taking 
account of environmental sustainability could require 4 Agency FTE 
staff over one year.  

 
6.3 Option 3 ï the ónew IAC browsing websiteô option 
 
The third option would build on option 2. It would transform the IAC website 
into a óbrowsing siteô, which would encourage consumers to explore the site 
and look beyond the content that was their initial motivation for visiting the site 
ï and would encourage them to revisit regularly. This was identified as 
desirable by consumers in the qualitative research undertaken for this project. 
This approach would increase the reach of Government messages and act as 
a strong driver for policy delivery where consumer uptake of advice is 
important.  
 
The aim of this option would be both to increase the triggers for people to visit 
the site and increase the triggers on the site to encourage them to browse 
around and go beyond their initial purpose for visiting. Some of these triggers 
would have their own unique selling points, being useful and attractive tools 
coming from a reliable and authoritative source.  
 
Current examples on eatwell of triggers once visitors are on the site is the 
óAsk Samô feature, which can draw users into a wealth of other information 
and advice when their eye is caught by a particular question on the page they 
are visiting.  
 
Most of the following features are óweb toolsô and would be interactive, to 
make the user feel empowered and more involved with the site. 
 
This option also provides the opportunity for articles to be written that utilise 
information and advice but go beyond the factual and bring in consumer 
everyday experience via themed articles. This will increase their appeal to a 
more diverse audience and could be along the lines of the current material in 
eatwellôs Seasons and celebrations section: 
eatwell.gov.uk/healthydiet/seasonsandcelebrations 
 
In addition to developing content-driven features, this option would involve 
establishing a rolling programme to develop key added value features (see 
5.3) that would be likely to deliver a óbrowsing websiteô, such as: 

RECOMMENDATION 16: Develop consumer 
advice/information explaining sustainability issues and the 
options open to people depending on their individual 
priorities such as cost, environment, health, ethical trading, 
etc. 

 
2/3 

file:///C:/Documents%20and%20Settings/TBoshier/Local%20Settings/Temporary%20Internet%20Files/Content.Outlook/U1AFF4ND/eatwell.gov.uk/healthydiet/seasonsandcelebrations/
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1. A personalised dietary advice tool. 

 
2. Healthy meal planners for adults. 

 
3. Additional recipes (as detailed in section 5.4). 

 
4. An alert feature to give users the option to sign-up and be notified 

about new (perhaps specific) content being published. 
 

5. Information on local cooking classes. 
 

6. An integrated news centre. 
 
A number of potential additional features are listed in Annexe 7. 
 
Resource implications 
 
The costs would be in relation to design, usability studies and technical build. 
Most of the additional tools/content included in option 3 incur staff time rather 
than capital cost (except for the personalised dietary advice tool). 
 
Writing, editing, checking within Agency and across Government, managing 
design and user testing would require a team of 4 f/t staff for 24 months and 
development, design, testing and building would require 1 technical f/t post for 
18 months. As for the other two options, checking of content will impact on the 
time of policy staff in the Agency and in other Government departments. 
 
Staff requirements for dealing with the gaps are discussed in option 2. In 
addition to option 2, this option would potentially also include policy staff cost 
for resourcing the óAsk an expert facilityô and moderating/managing a 
discussion forum/blog. 
 
6.4 Additional resource considerations 
 
All three options also require the establishment of a system to ensure the 
accuracy of the cross-Government content is maintained. Government 
departments/bodies will need to allocate resource to this both during and after 
the initial implementation phase. 
 
As a UK-wide body the Agency will need to keep its UK audience in mind 
when publishing any advice or information. Where appropriate, any 
differences across or between countries can be stated and specific links 
included.  
 
The site will need to be translated into Welsh, with concomitant resource 
implications. 
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It has been suggested that a substantial and sustained communication 
campaign to raise awareness with consumers about the site should be 
planned during the implementation phase.
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7: Recommendations  
 
This section explains why option 1 is not recommended and discusses timing 
and future progress. A complete list of recommendations is also included. 
 
7.1 Option 1 discussed 
 

Option 1 is not recommended for the following reasons: 
 

1. It will not create a óone-stop-shopô: Food Matters recommended that 
the Agency óexpand its current advice to provide a one-stop-shop to 
consumers looking for information and advice on nutrition, food and 
sustainability, and food safetyô. Although option 1 would mean that the 
Agencyôs website contained some advice on these three areas, this 
would not represent a consumer óone-stop-shopô for two reasons. 

 

 Firstly, the gaps in advice identified as important by consumers 
would not be filled. Although work outside of IAC is ongoing within 
various departments to fill some of the gaps, such as the key 
information to help consumers access a healthy, low environmental 
impact diet, this option would not provide the IAC resource to assist 
with the arising new policy advice and information to help develop it 
into suitable content for consumers. Ongoing addressing of key 
gaps and integration of consumer messages is necessary to 
demonstrate that Government is working in a joined-up way and to 
avoid a potential loss of consumer trust. Providing sufficient 
ongoing IAC resource will help ensure this continues. 
 

 Secondly, advice/information that already exists across 
Government but is not on eatwell, and was rated as important to 
include by our consumer research, would not be on the site, 
namely: water quality and safety, school meals and standards, food 
imports, advice on how to breastfeed, alcohol misuse (including 
binge drinking), eating disorders, (plus the topics identified as 
included on food.gov and not on eatwell).  
 

2. Advice will not be óintegratedô: Food Matters stated that the 
óGovernment will do more to join up its advice to consumers on 
different food issues, focusing on health, food safety and the 
environmentô.  
 
This option, however, would mean combining advice rather than truly 
integrating it for three reasons: 
 

 Firstly, thorough integration of additional advice and information 
requires the structure and navigation of the eatwell website to be re-
examined (through a usability exercise) ï and this process does not 
form part of option 1. Such an exercise would enable consumer 
advice to be integrated at the delivery level. The result would be a 
revised website that enables consumers to access all the relevant 
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advice and information in relation to a particular issue in a coherent 
way.  
 
To explain, the usability exercise is a thorough process involving 
several cycles of user testing to create a design, structure and 
navigation for a website that is straightforward and appealing to the 
user. This was the method utilised in the creation of eatwell and is 
what makes the website accessible and popular with its users.  
 
óBolting onô such a large amount of new material covering topics not 
envisaged when eatwell was created, without further usability would 
inevitably have a negative impact on the user experience and the 
positive way in which eatwell is currently received. The outcome is 
likely to be a reduction in popularity of the site (and therefore the 
potential reach of its messages) and a reduction in the sense of 
trust it engenders. For this reason the Agency could not support this 
option.  
 
At the time eatwell was created, careful consideration was given to 
the number and content of the five main sections, so it would not be 
possible to add a new section to the current structure without risk to 
the user experience. Similarly, without the concomitant resource, it 
would not be possible to fully integrate key messages about obesity 
and overweight into the current, tightly structured material on weight 
maintenance. This would mean the loss of an excellent opportunity 
to promote this priority area. 
 

 Secondly, this option does not provide the resource for the other 
aspect to the integration process ï at the policy level. This is the 
bringing together of policy advice and information that originates 
from different Government departments to evaluate how they work 
alongside each other. For example, the work that needs to be done 
in relation to recommendations around levels of meat and dairy 
consumption and the various environmental, nutritional and 
economic aspects. As well as leading on the website restructuring, 
the IAC team would develop new content for the website and, in so 
doing, would assist with and help inform policy development work.  

 

 Thirdly, any future inconsistencies that arise will be harder to 
identify if they fall outside the topic areas included in this option and 
because IAC resource will be too limited. Also the welcome 
opportunity to ójoin upô Government advice in the future would 
continue to be missed.  

 
In summary, this option would not create the óone stop shopô envisaged by 
Food Matters, integrating advice at the policy and delivery level, and would 
risk damaging the current user experience, for example in relation to 
navigating the site, and therefore reduce the likelihood of people to use and 
trust the site. 
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7.2 Timing and future progress 
 
Timing of the implementation 
 
It would be preferable to move ahead with the implementation of the IAC 
website as soon as resources can be put in place for four reasons:  
 

1. Firstly, it would support the delivery and achievement of Government 
policies by providing clear, comprehensive and integrated information to 
a large number of consumers (as well as opinion formers) and, thus, 
encourage and assist them in the adoption of Government advice into 
their everyday lives. 

 
2. Secondly, our research suggests that there is a desire and a need 

among consumers for a reliable and integrated source of food advice as 
has been outlined in the consumer research and as recommended in 
Food Matters. When a member of the public is searching the Internet for 
information, they want it there and then. The IAC website can help 
people cut through the misinformation by giving them, as Food Matters 
says, óthe best availableô information we have now. 
 

3. Thirdly, a public commitment has already been made in Food Matters to 
integrate Government advice on food, so any delay might need to be 
justified. 
 

4. Fourthly, a timely implementation would make most efficient use of the 
findings from this project, most of which only represents a snapshot of 
the situation. This picture will inevitably be ever changing. An attempt 
has been made to identify forthcoming issues and policy changes, 
however, inevitably other developments will occur. There have already 
been changes to the web links that have been identified during the 
drafting of this report. For example, the new NHS Choices website has 
replaced the NHS Direct and the core DH website as the main DH 
information website for members of the public. (Momentum has also 
been created within the Agency and among our Government colleagues, 
which would be lost if there was an extensive delay.)  

 
Future progress 
 
It is anticipated that in-depth discussions with relevant Government 
departments/directorates/bodies, including those in the devolved 
administrations, and with appropriate stakeholders will be necessary to inform 
the development of the IAC website and to ensure the lasting success of this 
project. A s a UK-wide organisation, the FSA will need to keep its UK 
audience in mind when it publishes any advice. 

RECOMMENDATION 41: Government departments/directorates and their 
NDPBs/delivery agents should be involved in the development of the IAC 
website. It will be important to identify and involve any other appropriate 
stakeholders for the implementation phase.  
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There should be an annual report to the Food Strategy Task Force (chaired by 
the Cabinet Office) on progress and development of the site and any arising 
issues. 

 
The new IAC site should be evaluated around 24 months after its 
establishment. 

 
 
7.3 Complete list of IAC recommendations 
 

1. The IAC website should be a comprehensive consumer resource that 
covers all Government advice and information in relation to food 
focusing on health, food safety and the environment. 

 
2. The IAC website should be comprehensive in its content, but not all of 

the material will need to be covered in great depth. 
 
3. The structure and navigation of the site should be thoroughly user 

tested and developed to ensure it is easy to navigate and feels 
approachable. 

 
4. A thorough system of reciprocal links should be established between 

Government websites (as appropriate). 
 
5. The various inconsistencies in messages across Government websites 

that have been identified in this report should be eradicated (where 
appropriate). 

 
6. No changes are required to other Government websites as part of the 

IAC project, other than in relation to Recommendations 4 and 5. 
 
7. Replace eatwell and use it as the base on which to build the IAC 

website. Therefore eatwell should be subsumed into the new IAC 
website. 

 
8. All reworking of content should be cleared by the IAC team with the 

appropriate Government departments/bodies. 
 
9. Departments to inform the IAC team of relevant changes to web 

content, links, forthcoming new advice and information as they occur 
across Government. 

 

RECOMMENDATION 42: Provide annual report to the Food Strategy Task 
Force on progress and development of the site and any arising issues. 

RECOMMENDATION 43: Recommend the new IAC site is evaluated around 
24 months after its establishment. 
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10. Set up a system to review IAC site regularly for accuracy with policy 
colleagues across Government. 

 
11. Departments to allocate resource to ensure new IAC website is kept 

up-to-date. 
 
12. All uploading and updating of the site should be carried out by Agency 

staff. 
 
13. The IAC website to have FSA branding. 
 
14. Test content and position of new óAbout this siteô section. 
 
15. Method of associating advice or information with its parent Government 

body should be decided through usability testing. 
 
16. Develop consumer advice/information explaining sustainability issues 

and the options open to people depending on their individual priorities 
such as cost, environment, health, ethical trading, etc. 

 
17. Develop consumer fish advice/information in line with results of Agency 

consultation. 
 

18. Develop consumer advice/information explaining the food security 
issue. 

 
19. Develop consumer advice/information on the issues around local food. 
 
20. Develop consumer advice/information on farmersô markets and other 

local food sources.  
 
21. Develop general consumer advice/information on eating disorders 

providing definitions and explaining how people can access support 
organisations.  

 
22. Consider developing advice/information as appropriate around food 

and mental health. 
 
23. Develop general consumer advice/information around food and illness 

and explain importance of seeking one-to one dietary advice where 
appropriate. 

 
24. Develop consumer advice/information on nursery food. 

 
25. Consider developing more consumer advice/information on animal 

welfare issues. 
 

26. Develop advice and sufficient information for consumers on topic of 
cloned animals. 

 



 

IAC REPORT SECTION 7: RECOMMENDATIONS 
 48 

27. Consider development of a childrenôs area covering all food-related 
topics of interest to children by bringing together existing material and 
providing information on where food comes from. 

 
28. Develop nutritionally analysed consumer advice/information giving 

healthy meal plans. For example develop (for adults) weekly healthy 
lunchbox plans and provide tips on healthier lunchboxes.  

 
29. Investigate the availability of local cooking classes and the viability of 

providing listings or links to appropriate websites. 
 

30. Consider development of a childrenôs area (as recommendation 27) but 
also include some additional features and material to create a more 
child friendly section. 

 
31. Consider development of an integrated quick response function 

through usability exercise and further investigation.  
 

32. Consider development of a truly interactive óAsk Samô (or óAsk an 
expertô) facility. 

 
33. Consider development of a personalised dietary advice tool. 
 
34. Consider the possibility of development of a discussion forum and the 

concomitant risks through usability testing and further investigation. 
 
35. Consider the possibility of development of a consumer focused expert 

blog through usability exercise and further investigation. 
 
36. Consider development of an integrated news centre. 
 
37. Consider setting up an alert feature to give users the option to sign-up 

and be notified about new content being published. 
 
38. Consider identifying a suitable website that contains a food retailer 

price checker and establishing a link. 
 
39. Consider development of additional recipes, covering these areas: 

seasonal; ethnic cuisine; specifically for children with allergies. Also 
consider including appropriate aspects of DFIDôs World on a Plate 
feature. 

 
40. Consider presentation of advice that only applies in certain countries (if 

appropriate) as part of the user-centred design process. 
 

41. Government departments/directorates and their NDPBs/delivery agents 
should be involved in the development of the IAC website. It will be 
important to identify and involve any other appropriate stakeholders for 
the implementation phase. 
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42. Provide annual report to the Food Strategy Task Force on progress 
and development of the site and any arising issues. 

 
43. Recommend the new IAC site is evaluated around 24 months after its 

establishment. 
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ANNEXE 1 
 
Remits of Government departments 
 
This section presents the remits/mission statements for the main Government 
departments and bodies in the UK identified as providing consumer advice 
and information in relation to food. 
 
A1.1 UK and England 
 
Department for Children, Schools and Families 
 
The aims of the Department for Children, Schools and Families (DCSF) (in 
England) are to:  
 

 make children and young people happy and healthy  

 keep them safe and sound  

 give them a top class education  

 help them stay on track 
 
The Government has long been committed to enabling all children and young 
people to reach their full potential. This requires a strong lead in securing 
integrated childrenôs services and educational excellence. 
 
DCSF will build on the successes in education and childrenôs services that 
have been seen over the last decade. It will now focus on the significant 
challenges that remain ï raising standards so that more children and young 
people reach expected levels, lifting more children out of poverty and re-
engaging disaffected young people. The new structure will also allow us to 
respond to new challenges that will affect children and families: demographic 
and socio-economic change; developing technology; and increasing global 
competition. 
 
In addition to its direct responsibilities, DCSF will lead work across 
Government to improve outcomes for children, including work on childrenôs 
health and child poverty. 
 
Department for Environment, Food and Rural Affairs  

The Department for Environment, Food and Rural Affairs (Defra) is a 
ministerial Government department. The overarching challenge for Defra is óto 
secure a healthy environment in which we and future generations can 
prosperô. This builds on its previous mission of enabling everyone to live within 
our environmental means ï but makes clear the positive benefits for the 
economy and society of protecting and enhancing the environment.  

Defraôs priority is to secure a healthy natural environment for everyoneôs well 
being, health and prosperity, now and in the future by: 
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 securing a healthy natural environment for us all and deal with 
environmental risks  

 promoting a sustainable, low-carbon and resource-efficient economy  

 ensuring a thriving farming sector and a sustainable, healthy and secure 
food supply  

Defraôs main strategic objectives are: 

 A society that is adapting to the effects of climate change 
Cutting greenhouse gas emissions is a priority. But some climate change 
is now inevitable and all of us ï as individuals, businesses, Government 
and public authorities ï will need to adapt to respond to the challenges of 
climate change.  

 

 A healthy, resilient, productive and diverse natural environment 
To protect and enhance the natural environment, and to encourage its 
sustainable use within environmental limits.  

 

 Sustainable, low-carbon and resource efficient patterns of 
consumption and production 
Working towards an economy where products and services are designed, 
produced, used and disposed of in ways that minimise carbon emissions, 
waste and the use of non-renewable resource. Supporting innovation and 
encouraging economic prosperity.  

 

 An economy and a society that are resilient to environmental risk 
This is delivered through ensuring that flooding and coastal erosion risks 
are managed sustainably, through the economy, human health and 
ecosystems being protected from environmental risks and emergencies, 
and through public health and the economy being protected from animal 
diseases.  

 

 Championing sustainable development 
Defra is the Governmentôs champion for sustainable development ï 
domestically and internationally. Ensuring that policy and delivery at all 
levels of Government observe the five principles of sustainable 
development set out in the 2005 sustainable development strategy 
Securing the Future.  

 

 A thriving farming and food sector with an improving net 
environmental impact 
Making the farming industry more innovative, self-reliant, profitable and 
competitive and with better environmental management throughout the 
whole food chain.  

 

 A sustainable, secure and healthy food supply  
Working across Government and with stakeholders for sustainable 
production, distribution and consumption of food, ensuring that it is 
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available and affordable for all sectors of society, and considering the 
sustainability impacts of meeting global food needs.  

 

 Strong rural communities 
Taking an overview of the effects of Government policies in rural areas 
and helping Departments understand better the rural dimension, including 
by improving the evidence base.  

 
Department of Health  
 
The Department of Health (DH) exists to improve the health and well-being of 
people in England. It is committed to improving the quality and convenience of 
care provided by the NHS and social services. Its work includes setting 
national standards, shaping the direction of health and social care services 
and promoting healthier living. 
 
The work of the DH centres around three strategic objectives: 
 
1.  Better health and well-being for all: helping people stay healthy and 
 well; empowering people to live independently; and tackling health 
 inequalities. 
2.  Better care for all: the best possible health and social care that offers 
 safe and effective care, when and where people need it; and 
 empowering people in their choices. 
3.  Better value for all: delivering affordable, efficient and sustainable 
 services; contributing to the wider economy and the nation. 
 
Department for International Development  
 
The Department for International Development (DFID) manages Britain's aid 
to poor countries and works to find solutions to the problems of extreme 
poverty. 
 
International development refers to efforts, by developed and developing 
countries, to bring people out of poverty and so reduce how much their 
country relies on overseas aid. Many different things can contribute to 
development which reduces poverty, such as settling conflicts, increasing 
trade, tackling climate change, securing more and better aid, and improving 
health and education. 
 
DFIDôs trade policy position is to promote trade with poor countries and so 
contribute to supporting the livelihoods of farmers and workers in those 
countries. DFID aims to increase consumersô awareness of the small positive 
things they can do which can make a difference, for example buying roses 
from Kenya for Valentineôs Day. 
 
DFID's values, which provide a framework for improved performance, define 
the way in which it intends to live up to its strategic aim of halving world 
poverty by the year 2015. They also provide a framework for improved 
performance. DFIDôs values are: 

http://www.dfid.gov.uk/tradematters/default.asp
http://www.dfid.gov.uk/tradematters/default.asp
http://www.dfid.gov.uk/mdg/climate-facts.asp
http://www.dfid.gov.uk/mdg/aid-effectiveness/default.asp
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 ambition and determination to eliminate poverty  

 diversity and the need to balance work and private life  

 ability to work effectively with others  

 desire to listen, learn and be creative  

 professionalism and knowledge  
 
DFIDôs policies and processes support and underpin these values. 
 
Food Standards Agency 
 
The Food Standards Agency (FSA) is a non-ministerial, independent, UK 
Government department set up through an Act of Parliament in 2000. Its 
primary aim is to protect the health of the public, and the interests of 
consumers, in relation to food. 
 
The Agencyôs vision is of safe food and healthy eating for all, and it operates 
according to its core values of:  
 

 putting the consumer first  

 being open and independent  

 being a science and evidence-based organisation 
 
By being an independent voice and making public health in relation to food its 
top priority, the FSA ensures that it always puts the consumer first. By giving 
consumers information it enables them to make informed choices about the 
foods that are best suited to their needs. By making information publicly 
available, the FSA also ensures that stakeholders know why decisions are 
being taken, allowing them to respond constructively. 
 
School Food Trust 
 
The School Food Trust (SFT) is a non-departmental public body (NDPB) of 
the DCSF with the unique remit of transforming school food and food skills. It 
was set up as an NDPB to promote the education and health of children and 
young people by improving the quality of food supplied and consumed in 
schools in England.  
 
The SFT has set for itself four broader objectives, established at the outset; 
these are reviewed each year to ensure they remain relevant. 
 

 Ensure all schools meet the food-based and nutrient-based standards for 
lunch and non-lunch food.  

 Increase the take-up of school meals.  

 Reduce diet-related inequalities in childhood through food education and 
school based-initiatives.  

 Improve food skills through food education, and school and community 
initiatives. 
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Waste & Resources Action Programme 
 
The Waste & Resources Action Programme (WRAP) helps individuals, 
businesses and local authorities to reduce waste and recycle more, making 
better use of resources and helping to tackle climate change. 
 
Its key aims are: 
 

 SENDING LESS TO LANDFILL 
 WRAP will stop 8 million tonnes of waste materials from the household, 
 industrial and commercial waste streams going to landfill. 
 

 REDUCING CARBON EMISSIONS 
 WRAP's programmes will save 5 million tonnes of CO2 equivalent 
 emissions. 

 

 INCREASING ECONOMIC IMPACTS 
 WRAP will deliver around £1.1 billion of positive economic impacts for 
 business, local authorities and consumers through £850 million of cost 
 savings and £280 million of increased turnover in recycling and related 
 industries.  
 
 
A1.2 Devolved administrations 
 

Northern Ireland Executive 
 
The Northern Ireland Executive is comprised of the Office of the First Minister 
and Deputy First Minister and the following ten departments: 
 

 Department of Agriculture and Rural Development 

 Department of Culture, Arts and Leisure 

 Department of Enterprise, Trade and Investment 

 Department of Employment and Learning 

 Department of Education 

 Department of Environment 

 Department for Finance and Personnel 

 Department of Health, Social Services and Public Safety 

 Department of Regional Development 

 Department of Social Development 
 
Health Promotion Agency 
The Health Promotion Agency for Northern Ireland (HPA) was set up in 1990 
as a special agency of the Department of Health, Social Services and Public 
Safety. It is accountable to the Minister responsible for Health. The aim of the 
HPA is to provide leadership, strategic direction and support, where possible, 
to all those involved in promoting health in Northern Ireland. Its mission is: 
 
 ñTo make health a top priority for everyone in Northern Ireland.ò 
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By working with policy makers at government level, those in statutory, 
voluntary, commercial and community sectors and individuals themselves, the 
HPA aims to shift the emphasis of modern health services towards prevention, 
protection and education, to reduce the need for treatment or rehabilitation 
and improve overall quality of life. Priority areas of the HPAôs work include 
nutrition, physical activity and drug and alcohol misuse. 
 
Safefood (Food Safety Promotion Board) 
Safefood ï the Food Safety Promotion Board ï is a north-south 
implementation body, responsible for the promotion of food safety on the 
island of Ireland. It was established in 1999 under the terms of the British-Irish 
Agreement Act. Safefood works in the key areas of education, research, 
nutrition and consumer communications and performs the following specific 
functions: 
 

 Promotion of food safety 

 Research into food safety 

 Communication of food alerts 

 Surveillance of foodborne disease 

 Promotion of scientific co-operation and laboratory linkages 

 Development of cost-effective facilities for specialised laboratory testing 
 
In addition to these specific functions, safefood has a general remit to act as 
an independent source of scientific advice. 
 
Scottish Government 
 
The Scottish Government is responsible for most of the issues of day-to-day 
concern to the people of Scotland, including health, education, justice, rural 
affairs, and transport. 
 
To focus Government and public services on creating a more successful 
country, with opportunities for all of Scotland to flourish, through increasing 
sustainable economic growth, the Government has five strategic objectives: 
 
1. WEALTHIER AND FAIRER ï Enable businesses and people to 
 increase their wealth and more people to share fairly in that wealth. 
 
2. HEALTHIER ï Help people to sustain and improve their health, 
 especially in disadvantaged communities, ensuring better, local and 
 faster access to health care. 
 
3. SAFER AND STRONGER ï Help local communities to flourish, 
 becoming stronger, safer places to live, offering improved opportunities 
 and a better quality of life. 
 
4. SMARTER ï Expand opportunities for Scots to succeed from nurture 
 through to life-long learning ensuring higher and more widely shared 
 achievements. 

http://www.scotland.gov.uk/About/18060/11550/Q/editmode/on/forceupdate/on
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5. GREENER ï Improve Scotland's natural and built environment and the 
 sustainable use and enjoyment of it. 

 
NHS Health Scotland 
NHS Health Scotland is the national agency for improving the health of the 
Scottish population. It is a Special Health Board in NHS Scotland, and its work 
covers every aspect of health improvement, from gathering evidence to 
planning, delivery and evaluation, and spans the range of health topics, 
settings and life stages. 

 
Scottish Waste Awareness Group (Waste Aware Scotland) 
The Scottish Government support the work of the Scottish Waste Awareness 
Group (SWAG) and its national campaign óWaste Aware Scotlandô (WAS). 
WAS has a remit to change public attitudes and behaviour towards óReduce, 
Reuse and Recycleô.  
 
WAS develops campaigning strategies to promote waste reduction, reuse and 
recycling behaviours at both national and local levels. The campaigns are 
designed to correspond to real infrastructure, such as kerbside recycling 
services, so that the public have the means to get involved. It provides an 
opportunity to achieve consistency of approach and terminology in waste 
awareness throughout Scotland and has been endorsed by the Scottish 
Government, Scottish Environment Protection Agency and the Convention of 
Scottish Local Authorities. 
 
Welsh Assembly Government 
 
The Welsh Assembly Government (WAG) has responsibility for most of the 
day-to-day issues of concern to the people of Wales, including the economy, 
public health, education, and the environment. 
 
The role of WAG is to exercise functions in order to: make decisions on 
matters that affect peopleôs daily lives; develop and implement policy; make 
subordinate legislation (e.g. regulations and statutory guidance) and propose 
Assembly Measures (Welsh laws). 
 
Its ambition, as set out in the programme for Government óOne Wales: a 
progressive agenda for Wales,ô is to transform Wales into a self-confident, 
prosperous, healthy nation and society, which is fair to all.  
 
Aiming to make Wales a country where people want to live and work, WAG is 
committed to the principles of sustainability, inclusivity and social justice. It 
has a statutory duty under section 79 Government of Wales Act 2006 to make 
a scheme (óOne Wales: One Planetô) setting out how it proposes to promote 
sustainable development in everything that it does. Its policies consider social, 
economic and environmental issues at local and national levels, including: 
 

 tackling climate change  

 supporting rural development  
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 achieving sustainable energy production and consumption  

 improving the local environment. 
 
The Welsh Assembly Government is firmly committed to a fair and just Wales, 
engaging the whole population as citizens, including and supporting those 
who are marginalised from society. 
 
National Public Health Service Wales  
The National Public Health Service for Wales (NPHS) provides the resources, 
information and advice to enable the Welsh Assembly Government, Health 
Commission Wales, Local Health Boards, Local Authorities and NHS Trusts to 
discharge their statutory public health functions.  
 
To do this, the NPHS delivers a full range of public health services, seeking 
to:  
 Improve the health and wellbeing of the people of Wales and reduce 

inequalities in health;  
 Protect against existing, new and emerging diseases and health threats; 

and  
 Contribute to improvement in health and social care services. 

 
Wales Centre for Health   
The role of the Wales Centre for Health (WCfH) as an Assembly Sponsored 
Government Body (ASGB) is to: 
 develop and maintain arrangements for making information about matters 

related to the protection and improvement of health in Wales available to 
the public; 

 undertake and commission research into such matters; and 
 contribute to the provision and development of training in such matters. 

 
Waste Awareness Wales  
Waste Awareness Wales has been funded by the Welsh Assembly 
Government since 2002 to provide official information to the public about 
managing materials and resources more sustainably, and reducing waste. 



 

ANNEXE 2: EATWELL TOPICS  58 

ANNEXE 2 
 
Indicative list of topic areas currently on eatwell.gov.uk  
 
Healthy Eating 

 Tips and advice 

 Reducing fats, sugars, salt 

 Food advice e.g. meat, milk  

 5-a-day fruit and vegetables 

 Traffic lights/labelling 

 How to be a healthy weight 

 Drinks 

 Food for sport 

 Food myths 

 Vegetarian/vegan 

 Ideas for healthy seasonal/festive eating (e.g. Christmas, summer 
salads etc) 

 How eating habits have changed over the years 

 Healthy recipes 

 School packed lunches 

 Vitamins and minerals e.g. Folic acid, Vitamin A, vitamin C, iron 
 

Eating out  

 Healthy eating 

 Safer eating 
 
Ages and stages 

 Eating for a healthy pregnancy 

 During pregnancy:  
o folic acid 
o fish advice 

 Feeding babies: bottle feeding, advice on eating during breastfeeding 
(but not how to breastfeed), weaning 

 Toddlers 

 Children 

 Teenagers 

 Men 

 Women 

 Older people 

 Students on gap year (eating and drinking safely while abroad) 
 
Keeping food safe 

 food hygiene 

 preparing 

 cooking 

 cleaning 

 storing 
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 parties and events/BBQs 

 Christmas catering 

 picnics/alfresco dining 

 shopping for food 

 food poisoning 

 tips 
 
Diet-related conditions/diseases 

 Diet-related cancers 

 Heart disease 

 High blood pressure 

 Stroke 

 Diabetes (including Type 2 diabetes)  

 Cholesterol 

 Iron deficiency 

 Food poisoning 

 Food Allergy and intolerances 

 Obesity 
 

Food issues 

 Acrylamide 

 Aluminium 

 BSE/dioxins 

 Folic acid fortification 

 GM food:  
o food safety 
o food labelling 
o animal feed 

 Irradiation 

 Pesticides 

 Phthalates 

 Sudan dyes 

 Tins 

 Veterinary medicines 

 Seasonal food ï hedgerow harvest (not sustainability) 

Food labels 

 Understanding labels 

 Labelling terms 

 E numbers 

 Traffic light labels 

 Labelling rules 
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ANNEXE 3 
 
Current Government advice/information: descriptions 
 
 
A3.1  Department for Children, Schools and Families 
 
A3.2  Department for the Environment, Food and Rural Affairs 
 
A3.3  Department for International Development  
 
A3.4  Department of Health 
 
A3.5  Food Standards Agency: food.gov.uk 
 
A3.6  School Food Trust 
 
A3.7  Devolved administrations 
 
A3.8  Other Government advice 
 
A3.9  Independent advisory bodies 
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A3.1 Department for Children, Schools and Families 
 
School food standards 
Popular questions, with answers and related links to information on school 
food standards, vending machines and packed lunches ï including links to 
FSA and SFT websites. 
 
Nutrition standards 
Information on new nutrition standards for lunches in primary schools, which 
came into effect September 2008 (and in secondary schools from September 
2009). This includes a quote from the SFT and a link to its website. 
 
Child health and nutrition 
The Every Child Matters website (www.everychildmatters.gov.uk), which has 
been developed and is managed by DCSF, contains information on tackling 
childhood obesity, including a copy of the report óHealthy weight, Healthy 
livesô, which refers to healthy schools, the schools fruit and vegetable scheme 
and physical activity. 
 
Healthy eating in schools  
Information on Ofsted reports about how schools have responded to guidance 
on schools meals and healthier eating (including a link to the Ofsted website) 
is provided on the teachernet site (www.teachernet.gov.uk), which has been 
developed by DCSF as a resource to support the education profession. 
 
Licence to cook 
Information, including interactive tutorials, on the licence to cook entitlement, 
which is a national programme that supports food education and means that 
young people can learn basic cooking and other related skills, is available 
from the Licence to cook website. 
 
Free school meals 
Information on the pilot to provide children in deprived areas with free school 
meals ï including a link to a new cook book designed to help children 
understand the basics of cookery. 
 
Sure Start 
Information on diet and nutrition for the under 5s, with lots of links to specialist 
sites. 
 
Growing schools 
Website designed to support teachers in using the óoutdoor classroomô as a 
resource across the curriculum for pupils of all ages.  
 

http://www.everychildmatters.gov.uk/
http://www.teachernet.gov.uk/
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A3.2 Department for the Environment, Food and Rural Affairs 
 
Food imports 
Guidance and information on the rules on bringing food into the UK, which 
matches advice provided by the FSA on food.gov. A separate campaign 
(óDonôt bring me backô) has also been launched on Directgov.  
 
Organic foods 
Consumer information on organic foods, including the environmental benefits, 
and how this impacts on sustainability. Defra is currently undertaking research 
on consumer attitudes and choices in this area and has already carried out 
research on the economic and some of the social aspects of organic food.   
 
This complements FSA advice on the safety, nutrition and labelling aspects of 
organic foods (organic labelling is Defra lead); the FSA does not publish any 
advice on the sustainability of organic food or organic farming practices.  
 
Zoonoses 
Includes information on all the major zoonotic diseases and infections that can 
be transmitted between vertebrate animals and man, including foodborne 
zoonoses such as salmonella and relevant legislation. Also provides 
information on other well known zoonotic diseases such as anthrax, avian flu 
and rabies, including the disease, clinical signs, and safety precautions. 
 
Advice to pregnant women on precautions to take during the lambing season 
is also provided. This complements FSA advice. 
 
Genetically modified organisms 
Information on Defraôs role in the control of the deliberate release (including 
imports) of GMOs, as well as national, EU and international policy on their 
environmental safety.  
 
GM crops and environmental issues 
Includes arguments for and against genetic modification, the Governmentôs 
current óopen mindô position on GM crops and the Governmentôs policy, 
including Defraôs plans for managing the coexistence of GM and non-GM 
farming. 

For information on the Welsh Assembly Government and Scottish 
Government positions see the section below on the Devolved administrations. 

Animal health and welfare 
Information on protecting and improving livestock and controlling and 
eradicating disease, as well as the work to improve the health and welfare of 
kept animals. The animal welfare pages provide information on domestic and 
farm animals and include information about welfare during transport, at market 
and at slaughter. Also see the Devolved administrations section below. 
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Cloned animals 
Information on the Government response to recommendations on the animal 
welfare implications of cloning farmed livestock. Defra has worked closely with 
the FSA on this policy area. 
 
Nanotechnology 
Includes information about: 

 The Governmentôs research activities into the potential risks of 
manufactured nanotechnologies.  

 Potentially environmentally beneficial nanotechnologies that could be used 
to cut use of non-renewable energy sources and reduce greenhouse gas 
emissions. 

 Nanotechnologies Stakeholder Forum and European Regulatory activities. 
 

None of this information relates specifically to food but the Scottish 
Government site includes a reference to use for food wrapping (see the 
Devolved administrations section below). 
 
Food choices, cost and the environment 
Includes information on the environmental impact of food choices, e.g. food 
waste, local food, locally in season food, local versus imported food, and 
packaging and recycling. This includes seasonal charts for fruit, vegetables, 
meat and fish and menus for less popular ï and cheaper ï cuts of meat. 
Some information (e.g. food waste, packaging and recycling, seasonal food 
and local versus imported food) is provided through Directgov; the 
Environment Agency (EA) also provides guidance to households on waste 
and recycling (see below).  
 
WRAP provide a lot of information on food waste, packaging and recycling 
and the services provided by local authorities, both through its main website 
(www.wrap.org.uk) and the óLove Food Hate Wasteô 
(www.lovefoodhatewaste.com) and óRecycle Nowô (www.recyclenow.com) 
websites. Information on the óRecycle nowô website includes what happens to 
your recycling and the facility to search for local recycling facilities and 
schemes by postcode. The óLove Food Hate Wasteô site includes recipes and 
tips for using up leftovers, a portion calculator, hints and tips for storing and 
reviving foods, a meal planning resource, a food lovers blog, case studies and 
materials for those wanting to run Love Food Championôs groups in the 
community. Much of this information complements FSA advice. 
 
Various different types of eco labels have been developed such as the 
Carbon Trustôs ócarbon footprintô and the recycling information label developed 
by the British Retail Consortium, the Food and Drink Federation and WRAP. 
Descriptions and explanations of those in current use can be found on the 
carbon trust website and the óRecycle Nowô website (also see Devolved 
administrations section below). 
 
Composting 
Information on composting of food/kitchen waste is available through the 
Directgov and WRAP websites. 

http://www.wrap.org.uk/
http://www.lovefoodhatewaste.com/
http://www.recyclenow.com/
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Allotments/Grow your own 
Advice to allotment holders on specific pests such as Western corn rootworm 
can be found on the Defra website. A guide to renting an allotment site is 
available on the Home and Community pages of Directgov. Some information 
is also provided by WRAP. (The Local Government Association also produces 
a guide to managing allotments.) 
  
Regional and local food  
Information on regional and local food policy (also see Devolved 
administrations section below). 
 
Farmersô markets and farm shops 
Information on the aims of and opportunities provided by farm shops and 
farmersô markets, as well as the legislation and licensing requirements that 
apply to these outlets can be found on the Defra website. Directgov also 
provides a search facility to locate local farmersô markets by postcode. 
 

Sustainable development 
Information on this issue, including Government action, sustainable 
development indicators and quick wins for buying sustainable products, is 
available on a discrete area via the main Defra website. This also provides 
links to information on other websites, such as the Sustainable Development 
Commission ï the Governmentôs watchdog on sustainable development 
(www.sd-commission.org.uk) and to Directgov, which has an óenvironment 
and greener livingô section, including óquick guidesô on various related issues 
(also see Devolved administrations section below). 
 
BSE/TSE 
Comprehensive information on Bovine Spongiform Encephalopathy (BSE), 
including control, eradication, research and public health issues, as well as 
other known Transmissible Spongiform Encephalopathies (TSEs) can be 
found on the Defra website. This complements and is more extensive than 
FSA advice.  
 
The main BSE/TSE surveillance statistics can be found on the Veterinary 
Laboratories Agency website. Statistics for other related schemes and 
surveillance are provided on the Defra site (also see Devolved administrations 
section below). 
 
Fish stocks 
Information on marine fisheries management, including conservation of fish 
stocks, can be found on the Defra website. (Defra is considering the 
development of a position on fish and seafood sustainable consumption and 
production and hopes to provide initial views by the end of 2008). Information 
on fishing and angling is also provided on the Environment Agency website. 
 
Chemical spills and contaminated land 
Information on chemical contaminants in soil is available on the Defra website 
(also see Devolved administrations section below). 

http://www.sd-commission.org.uk/
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Food security 
A discussion paper on food security: Ensuring the UKôs Food Security in a 
Changing World, is available on Defraôs website (also see Devolved 
administrations section below).  
 
Water softeners 
Some information is provided on the Defra and Drinking Water Inspectorate 
websites. (Also, Defra has encouraged the water industry to develop its own 
guidance on the installation and use of water softeners in domestic situations.) 
 
Water use and water quality  
Defraôs water pages present top tips for being water efficient. The Drinking 
Water Inspectorate provides consumer information on water quality and 
complaints and the EA website contains information on the water situation in 
England and Wales, groundwater as a source of drinking water and tips for 
conserving water in the home and garden. 
 
Fruit and vegetable size 
Information on the EC marketing standards for fresh fruit, vegetables, salad 
crops, nuts, cultivated mushrooms, flowers and bulbs is available on the 
website of the Rural Payments Agency, which is an executive agency of 
Defra. (These are currently under review in Europe and a new regulation is 
due to come into effect in July 2009). 
 
Farm assurance 
Information on farm assurance schemes, including the logos and assessment 
criteria of the main British assurance schemes, is available on Defraôs 
website. (See óPutting it into practiceô, which provides advice for promoting 
healthy food and improving the sustainability and efficiency of food 
procurement, catering services and supply.) The eatwell website has 
something on labelling and there is also information on food.gov and advice 
on certified labelled foods on Directgov (also see Devolved administrations 
section below). 
 
Where does food come from? 
Some information on teaching children where food comes from can be found 
on the Defra website under a year of food and farming in education. This has 
a link to a website that is sponsored by Defra, non-Government organisations 
and others at: www.thinkfoodandfarming.org.uk (also see Devolved 
administrations section below). 
 
 
A3.3 Department for International Development 
 
Climate change 
Information on how this threatens the worldôs poor, including its effect on 
agricultural/food production, and what the UK Government is doing to combat 
climate change. 
 

http://www.defra.gov.uk/foodrin/foodstrategy/documents/Ensuring-UK-Food-Security-in-a-changing-world-170708.pdf
http://www.defra.gov.uk/foodrin/foodstrategy/documents/Ensuring-UK-Food-Security-in-a-changing-world-170708.pdf
http://www.thinkfoodandfarming.org.uk/
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Environmental sustainability 
Factsheets on environmental sustainability including facts and figures on 
climate, biodiversity, water, forests and fisheries and on relevant targets to be 
achieved. 
 
Food prices 
News articles on the rise in food prices and its effect across the globe, 
including the UKôs work with others to address the challenges in order to take 
action to cut food prices. 
 
Fairtrade 
Advice on why fair trade is important, including links to key facts about trade 
and to a óTrade mattersô booklet. Also provides a óthink how you shopô 
microsite, with information about specific food types to look out for when 
shopping.  
 
Information on ethical/fair-trade labelling can also be found on the consumer 
website of the Office of Fair Trade at: www.consumerdirect.gov.uk. 
 
Food miles and ethical choices 
News items relating to a joint DFID/Defra statement and Ministerôs speech on 
the food miles debate, including ten things you should know about ethical 
shopping and three things you can do to make poverty history. Also provides 
an interactive ethical compass to indicate your level of ethical awareness and 
practices. 
 
 
A3.4 Department of Health  
 
Breastfeeding advice  
This includes links to the DH/UNICEF breastfeeding leaflets, óOff to the best 
startô and óBreastfeeding at workô on the DH website, as well as a chapter in 
óBirth to Fiveô on the NHS choices website1. Information on breastfeeding is 
also provided on the dedicated Healthy Start website. FSA do not publish 
advice on how to breastfeed (only on what to eat while breastfeeding). Also 
see the Devolved administrations section below. 
 
Weaning advice  
Includes links to the DH weaning leaflet on the DH website, and a chapter in 
óBirth to Fiveô, which is available through the NHS Choices website - this 
advice was written with FSA input. (Also see Devolved administrations section 
below.) 
 
Bottle feeding  
Advice on infant formula that reflects joint FSA/DH advice to care givers (also 
available on food.gov.uk) and the bottle feeding leaflet are on the DH website.  

                                                 
1
 The two NHS websites (NHS Choices and NHS Direct) have merged since this scoping 

exercise was undertaken. All NHS online information is now available on one site: 
www.nhs.uk. 

http://www.consumerdirect.gov.uk/
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óBirth to Fiveô on the NHS Choices website includes a chapter on bottle 
feeding. This advice was produced in liaison with the FSA (also see Devolved 
administrations section below). 
 
Weight loss 
Advice on weight loss including reading labels, food swaps and physical 
activity is on the NHS Choices website. FSA provides advice on some aspects 
of these. There is limited advice on eatwell and only for people who wish to 
lose just a few pounds (also see Devolved administrations section below). 
 
Folic acid 
The DH website includes links to the DH folic acid leaflet. Information on folic 
acid is also available on eatwell. 
 
Vitamin D 
A vitamin D leaflet is due to be published by the end of 2008. At present a 
position statement can be found on the joint DH/FSA expert Scientific 
Advisory Committee on Nutrition (SACN) website (www.sacn.gov.uk). Limited 
advice is also available in the óBirth to Fiveô book on the NHS Choices website 
and the DH weaning leaflet on the DH website. Information on vitamin D is 
also available on eatwell. 
 
Vitamin A 
A link to the Chief Medical Officerôs advice on vitamin A can be found on the 
DH website. Information on vitamin A is also available on eatwell. 
 
5-a-day 
Tips for achieving 5-a-day, as well as recipes and information for parents on 
school fruit and vegetable schemes can be found on the dedicated 5-a-day 
website. Information on 5-a -day is also available on eatwell. 
 
Food poisoning 
Basic information on food poisoning/infections from food is available on the 
NHS Direct website (also see Devolved administrations section below). 
 
Food hygiene  
Basic food hygiene information, which reflects advice currently on FSA 
websites, can be found on the NHS choices website. 
 
Diet-related cancers 
Advice on how to prevent/reduce the risk of bowel cancer, stomach cancer 
and lung cancer can be found on the NHS choices website. General and 
limited information on diet and cancer is available on the Health Issues pages 
of eatwell. 
 
Other diseases 
Advice on prevention/reduction of risk for obesity, coronary heart disease, 
high blood pressure, stroke, high cholesterol, diabetes and iron deficiency can 
be found on the NHS Choices website. Some advice needs to be updated as 

http://www.sacn.gov.uk/
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NHS advice does not always reflect current DH advice on these issues. Some 
information on these issues is also available on eatwell. 
 
Alcohol misuse 
Information on health risks and advice on cutting down on alcohol intake is 
provided on NHS Choices. This is similar to/complements information on 
eatwell.  
 
Travel advice 
Advice on avoiding infectious diseases when abroad, including from food and 
drink can be found on the NHS Choices website; food aspects reflect current 
FSA advice. 
 
Food allergy  
Advice on food allergy and intolerance can be found on NHS Choices website. 
Some of this information and advice is inconsistent with that provided by the 
FSA and is currently being addressed by the Agency.  
 
Healthy eating 
Advice on NHS Choices website includes healthy eating, advice on fats, 
vegetarian eating, vitamins, salt and BBQ safety; some need updating to 
reflect current FSA advice. Some information is also available on the Healthy 
Start website (also see Devolved administrations section below). 
 
Healthy Start 
Information about the Healthy Start scheme, which provides vouchers for low-
income pregnant women and families to obtain free milk, fruit, vegetables and 
vitamins, can be found on the dedicated Healthy Start website. This site also 
includes advice on infant feeding and healthy eating. 
 
Zoonoses 
Information and advice on infections that can be passed from animals to man 
can be found on NHS Direct. This includes: 
 
Toxoplasmosis  
Advice to pregnant mothers on avoidance of cat faeces when pregnant (also 
provided on the NHS Choices website). Although this is not specifically food 
related, toxoplasmosis can also be found in raw meat; this is mentioned on 
NHS Direct and information is included in FSA pregnancy advice.   
 
Avian Flu 
Information on Avian flu including diagnosis can be found on NHS Direct. 
Additional information including health risks and travel can be found on the 
Scottish Government website. 
 
Chlamydiosis  
This is referred to on NHS Direct. Advice on avoidance of sheep during 
lambing is included in pregnancy advice on NHS Choices. While not food 
related, this is included with the pregnancy advice on other Government sites. 
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Foot and mouth disease  
There is some information, including whether people can catch foot and 
mouth and food safety advice, on NHS Direct. Information on certain specific 
zoonoses can also be found on food.gov. 
 
 
A3.5 Food Standards Agency 
 
The Agencyôs food.gov.uk website provides information or advice potentially 
of interest to consumers on numerous areas:  
 

 Safe preparation of powdered infant formula (advice to care givers) 

 Scores on the Doors scheme 

 Food safety issues/advice for people affected by flooding 

 Food authenticity e.g. how can we tell basmati from long grain or wild 
salmon from farmed 

 Food quality and compositional standards e.g. for sausages, fruit juice, 
chocolate and jam 

 Pro/pre-biotics  

 Avian (bird) flu (also see entry under Defra)  

 Foot and mouth disease (also see Defra)  

 Food imports (also see Defra) 

 Organic foods (also see Defra)  

 Nanotechnology ï use in novel foods (also see Defra)  

 Flooding - safety of fruit and vegetables, allotments and the effects on 
infant feeding 

 Arsenic in soil  

 Pesticides 

 Veterinary medicines 

 Additives 

 Consumer complaints ï concerns, issues, suspicions 

 Halal labelling  

 Science and research ï latest surveys, research procedures, etc 

 Cloning of animals (also see Defra)  

 Use of manures and sewage sludge as fertilisers ï e.g. sewage sludge as 
fertiliser  

 Use of GM material in animal feed (also see Defra)  

 What is typically fed to farmed livestock 

 Feed legislation as it applies to pet food 

 Background information on raw drinking milk 

 What is being done to protect our food? ï In the Agency, a great deal of 
work is carried out, for example in relation to legislation, controls, the work 
of local authorities, the work of the MHS, food defence and malicious 
tampering. There is information on this but not specifically aimed at 
consumers. 
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A3.6 School Food Trust 
 
Advice to parents 
Information for parents on the School Food Standards and what they can do 
to improve school lunches, with links to a short booklet, óGuide to school food: 
changing for the betterô and leaflet for parents and carers. There is also advice 
on making healthy, varied packed lunches, some surprising facts about food 
to help illustrate the potential affects of an unhealthy diet and access to a 
parentsô forum (also see Devolved administrations section below). 
 
School meals 
Information about the school food standards and guidance about the 
introduction of the standards for schools, local authorities, caterers, 
manufacturers, and other groups working with school food. Information 
for parents, young people and children on the changes to school food (also 
see Devolved administrations section below).  
 
Vending machines 
Includes information about vending services in schools, including a 
Fresh look at vending in schools booklet available to download, primarily 
aimed at teachers/caterers. 
 
Drinks code 
Information on the voluntary code of practice (SFT drinks code) for drinks 
supplied in schools, which encourages the provision of healthier drinks that 
are unsweetened and additive free, where possible, and includes seven 
principles. The webpage includes a signup and search facility for schools, 
suppliers and manufacturers of drinks compliant with the code, as well as 
FAQs about the code, and details of the consultation process (also see 
Devolved administrations section below). 
 
Free school meals 
Information on current eligibility criteria for free school meals for parents and 
carers (also see Devolved administrations section below). 
 
Healthier choices 
Advice to parents and carers on helping children to make healthier food 
choices, as well as information and interactive games for young people on 
healthy food choices. There is also information for primary school age children 
on healthy eating.  
 
Eating disorders 
Introductory information for young people on eating disorders, with a link to a 
charity website providing more information. 
 
Food procurement 
Guidance for catering and procurement staff on food procurement including 
information on sustainability issues (also see Devolved administrations 
section below). 
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A3.7 Devolved administrations 
 
The various Government websites in Scotland, Wales and Northern Ireland 
contain, or provide links to, a wealth of information and consumer advice in 
relation to food. This scoping exercise was, as far as possible, extended to 
include ótop levelô information available on these websites i.e. not necessarily 
down to individual department/directorate level. The following section outlines 
some of the topic areas where information has been identified as 
complementing or being different to that outlined above for departments in 
England. 
 
GM crops and environmental issues 
Information on the Welsh position can be found on the Welsh Assembly 
website. Similarly, the Scottish Governmentôs position (to maintain moratorium 
on planting GM crops) is presented on its website. 
 
Animal health and welfare 
The website of the Department of Agriculture and Rural Development, 
Northern Ireland provides information on animal health and welfare and on the 
services relating to this and the prevention and control of disease. 
 
The Scottish Government website provides information and guidance on 
general disease control and specific animal diseases. It also provides 
information on the guidance and legislation concerning animal welfare 
standards, including the welfare of commercially transported animals and pets 
in transit.  
 
Nanotechnology 
The Scottish Government website provides information about nanotechnology 
research in Scotland, including a reference to its use for food wrapping. 
 
Food choices, cost and the environment 
Advice on these issues for Scottish and Welsh consumers can be found at: 
www.wasteawarescotland.org and www.wasteawarenesswales.org.uk. 
 
Regional and local food  
Information on the current position on raising the profile of Scottish food is 
available on the Scottish Government website. 
 
Sustainable development 
Information on sustainability in relation to people, prosperity and the 
environment for Northern Ireland is on the website for the Office of the First 
Minister: www.ofmdfmni.gov.uk. Further information is provided on the 
dedicated Sustainable Northern Ireland website (www.sustainableni.org). 
 
Some consumer advice on sustainable development can also be found on the 
Scottish Government and Welsh Assembly Government websites and 
practical advice on reducing food waste can be found on the óWaste Aware 
Scotlandô website. 
 

http://www.wasteawarescotland.org/
http://www.wasteawarenesswales.org.uk/
http://www.ofmdfmni.gov.uk/
http://www.sustainableni.org/
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BSE/TSE 
Information on the confirmed cases of BSE in Scotland can be found on the 
Scottish Government website. 
 
Chemical spills and contaminated land 
Information on chemical contaminants in soil is available, in Scotland, on the 
sepa.org.uk website. 
 
Food security 
The Scottish Government is looking at food access, affordability and security 
as part of its new food and drink policy, and relevant information can be found 
on its website. 
 
The Food and Drink Strategy in Wales will address issues of security of 
supply. Affordability and food security are themes within the draft óQuality of 
Food for All in Walesô Strategic Action Plan.  
 
Farm assurance  
Quality Meat Scotland (an NDPB) runs a range of assurance schemes in 
Scotland under the óScotchô label. 
 
Hybu Cig Cymru ï Meat Promotion Wales ï manage a number of assurance 
schemes in Wales as part of the Protected Geographical Indication 
designation for Welsh Beef and Welsh Lamb.  
 
Teaching children where food comes from 
The Food Safety Promotion Board (safefood) provides an interactive CD for 
primary schools in (Northern) Ireland, which covers topics on the origins of 
food and food producers. 
 
In Scotland, information on this is supported by the Scottish Government 
through the Royal Highland Education Trust.  
 
The Organic Centre Wales (funded by the Welsh Assembly Government) has 
produced a óLearning along the food chainô DVD for primary schools, which is 
available on its website.  
 
Breast  feeding, bottle feeding  and weaning  
Information and leaflets on breastfeeding, bottle feeding and weaning are 
available from the Northern Ireland Health Promotion Agency. 
 
Information on infant feeding is available on the Healthy Scotland website, 
and various resources (including óReady Steady Babyô and óFirst Fun Foodsô) 
which provide advice on all aspects of health care (including food) for 
pregnancy and young babies are available from NHS Health Scotland. 
 
Information on infant feeding is available on the Welsh Assembly Government 
website within the Welsh versions of the publications óPregnancy Bookô and 
óBirth to Fiveô, and the leaflets on breastfeeding and safer bottle feeding. 
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Weight loss 
Advice on diet/dieting/exercise is also available in the óLittle book of white liesô 
available from NHS Health Scotland. 
 
Food poisoning  
The ôsafefoodô website provides information on preparing food safely and 
handwashing. 
 
The National Public Health Service for Wales provides information on food 
poisoning (and links to NHS Direct Wales and food.gov.uk). 
 
Healthy eating 
The Food Safety Promotion Board ósafefoodô website provides information on 
healthy eating, including tips on keeping the cost down and a weekly meal 
planner. 
 
The Scottish Governmentôs ótake life onô campaign contains simple advice on 
healthier diets and lifestyle. óHassle free foodô, which provides a guide to 
cheap, quick and healthy eating, advice on eating for health and dietary 
advice for older people is available from NHS Health Scotland.  
 
The National Public Health Service for Wales website provides information on 
healthy eating. The Wales Centre for Health produces a series of food and 
fitness leaflets, including healthy eating, which are available to download from 
its website. The Health Challenge Wales website (a subsite of the Welsh 
Assembly Government website) provides healthy eating tips. 
 
The Northern Ireland Health Promotion Agency website provides information 
and leaflets on a range of nutrition and healthy eating topics. 
 
School Food and Drink 
A considerable amount of information exists on the Scottish Government 
website (and its Executive NDPB Learn Teach Scotland) for schools, caterers, 
families and communities on the requirements of new regulations and 
standards for food and drink in schools and childrenôs homes in Scotland.  
Eligibility criteria for free school meals in Scotland is also available.   
 
In Wales the Welsh Assembly Government health.e.school website 
(www.health.e.school.org.uk) includes information on schools initiatives, such 
as setting up fruit tuck shops, breakfast clubs and healthy vending machines.  
 
Food procurement  
Guidance on how to integrate sustainable development into public 
procurement of food and catering services is available on the Scottish 
Government website. 
 
 
 

http://www.health.e.school.org.uk/
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A3.8 Other Government advice 

 
Department for Business, Enterprise and Regulatory Reform  

Provides information on consumer issues (including food) in relation to 
shopping and trading and what consumers can expect with respect to issues 
such as pricing, labels and consumer information and statutory rights. BERR 
also provides information on European trade and export controls.  

 
Directgov 
Contains information on some food-related issues such as environment and 
greener living, food packaging and recycling, composting and renting an 
allotment, locating farmers' markets and personal food imports.  
 
Drinking Water Inspectorate  
Provides consumer information on water quality and complaints. 
 
Environment Agency 
Contains information and advice on water in England and Wales plus 
guidance on household waste and fish management information. 
 
Foreign and Commonwealth Office 
Includes advice on eating and drinking safely while abroad, and advice on 
personal imports of food.  
 
Health Protection Agency 
Includes information on food poisoning and food hygiene. 
 
Health and Safety Executive 
Publish advice on biocides.  
 
HM Revenue & Customs 
Information on personal importation of meat, food and plants. 
 
National Weights and Measures Laboratory 
Information on weights and measures. 
 
Office of Fair Trading 
Provides information about its activities on a range of issues of concern to 
consumers and links to the Consumer Direct website, which offers information 
and advice on consumer issues. 
 
Ofsted 
Reports covering thematic inspections on healthy eating.  
 
Pesticides Safety Directorate  
Provides information on pesticide use. 
 
Rural Payments Agency  
Provides information on EC marketing standards for fruit and vegetables. 
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Veterinary Laboratories Agency  
Provides information on animal diseases and bacteria found in animals and 
people. 
 
Veterinary Medicines Directorate  
Provides information on medicine use in animal husbandry. 
 
 

A3.9 Independent advisory bodies 
 

The following independent advisory bodies (with their own websites) provide 
advice to Government departments but are not consumer facing.  
 

 Advisory Committee on Animal Feedingstuffs (ACAF) 

 Advisory Committee on Pesticides (ACP) 

 Advisory Committee on Microbiological Safety of Food (ACMSF) 

 Advisory Committee on Novel Foods and Processes (ACNFP) 

 Committee on Carcinogenicity of Chemicals in Food, Consumer 
Products and the Environment (COC) 

 Committee on Mutagenicity of Chemicals in Food, Consumer Products 
and the Environment (COM) 

 Committee on Toxicity of Chemicals in Food, Consumer Products and 
the Environment  (COT) 

 Pesticide Residues Committee (PRC) 

 Scientific Advisory Committee on Nutrition (SACN) 

 Spongiform Encephalopathy Advisory Committee (SEAC) 

 Veterinary Products Committee (VPC) 

 Veterinary Residues Committee (VRC) 
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ANNEXE 4  
 
Current Government advice/information: tables of web links  
 
 
A4.1  Department for Children, Schools and Families 
 
A4.2 Department for the Environment, Food and Rural Affairs; 

Directgov; Drinking Water Inspectorate; Environment 
Agency; Rural Payments Agency; WRAP and Devolved 
Administrations 

 
A4.3  Department for International Development 
 
A4.4 Department of Health; Drinking Water Inspectorate; Health 

Protection Agency and Devolved Administrations 
 
A4.5  School Food Trust and Devolved Administrations 
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A4.1  Department for Children, Schools and Families (England) 
 

Subject Advice  Link 
   

School Food 
Standards 

Q & As relating to School Food Standards ï 
Vending machines, packed lunch food 
standards - many linking to School Food Trust 
website.  

Core DCSF website at: 
http://www.dcsf.gov.uk/popularquestions/questions.cfm?keywords=food&gatewayCategoryID=0&
mainCategoryID=0&expandID=-1&new=0 
 

   

Nutrition 
Standards 

Press notice regarding new nutrition standards 
in primary schools from Sept 08 and secondary 
from Sept 09 ï SFT quoted. 

Core DCSF website at: 
http://www.dcsf.gov.uk/pns/DisplayPN.cgi?pn_id=2008_0186 
  

More information on the nutrient standards and sample menus, link given: 
http://www.schoolfoodtrust.org.uk/   
 

   

Child health 
and Nutrition 

Information on tackling child obesity ï Healthy 
weight, Healthy lives ï includes Healthy 
schools, food in schools, schools fruit and veg 
scheme & Physical Education. 

Every child matters website at: 
http://www.everychildmatters.gov.uk/health/obesity/ 
 
 

   

Healthy eating 
in schools 

Links to Ofsted report. 
 
 
 

Teachernet publications website at: 
http://publications.teachernet.gov.uk/default.aspx?PageFunction=productdetails&PageMode=pub
lications&ProductId=HMI-2625& 

   

Info for 
parents/carers 

Links to school Ofsted reports. Onwards links to 
healthy eating for under 5s, children and healthy 
weight, nutrition and school lunches, etc. 
 

On Directgov:  
http://www.direct.gov.uk/en/Parents/index.htm?CID=DfES.DGparentslink&CRE=Categorylist 

   

Info for young 
people 

Onward links to healthy eating section, and 
eating disorders. 
 

On Directgov: 
http://www.direct.gov.uk/en/YoungPeople/DG_91 

http://www.dcsf.gov.uk/popularquestions/questions.cfm?keywords=food&gatewayCategoryID=0&mainCategoryID=0&expandID=-1&new=0
http://www.dcsf.gov.uk/popularquestions/questions.cfm?keywords=food&gatewayCategoryID=0&mainCategoryID=0&expandID=-1&new=0
http://www.dcsf.gov.uk/pns/DisplayPN.cgi?pn_id=2008_0186
http://www.schoolfoodtrust.org.uk/
http://www.everychildmatters.gov.uk/health/obesity/
http://publications.teachernet.gov.uk/default.aspx?PageFunction=productdetails&PageMode=publications&ProductId=HMI-2625&
http://publications.teachernet.gov.uk/default.aspx?PageFunction=productdetails&PageMode=publications&ProductId=HMI-2625&
http://www.direct.gov.uk/en/Parents/index.htm?CID=DfES.DGparentslink&CRE=Categorylist
http://www.direct.gov.uk/en/YoungPeople/DG_91
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Licence to 
cook 

Information on the Licence to cook entitlement. http://www.licencetocook.org.uk/information-home.aspx 
 

   

Sure Start Information on diet and nutrition for early 
years/under 5s. 
 
Information on healthy lunches for pupils in 
nursery schools. 

http://www.surestart.gov.uk/surestartservices/healthrelated/dietandnutrition/ 
  
 
http://www.dcsf.gov.uk/schoollunches/infants.shtml 
 

   

Growing 
schools 

Information, resources, case studies and 
sources of support available, focusing 
particularly on three areas that are accessible to 
all, at some level, as a context for learning: 

 Food and farming, including the 
managed countryside  

 Gardens, gardening and green spaces  

 Wildlife and the natural environment 
 

Growing Schools aims to give all children the 
opportunity to connect with the living 
environment, whether an inner city window box 
or a vast country estate, a school vegetable plot 
or a natural woodland. Interacting with living 
plants and animals provides a very rich, hands-
on learning experience in which both formal and 
informal education can flourish. 
 

www.growingschools.org.uk 
 

 
 
 
 
 
 

http://www.licencetocook.org.uk/information-home.aspx
http://www.surestart.gov.uk/surestartservices/healthrelated/dietandnutrition/
http://www.dcsf.gov.uk/schoollunches/infants.shtml
http://www.growingschools.org.uk/
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A4.2  Department for Environment, Food and Rural Affairs, Directgov, Drinking Water Inspectorate,   
  Environment Agency, Rural Payments Agency, WRAP and Devolved Administrations 
 

Subject Advice Link 
   

Food imports The rules on bringing food into the UK and 
exporting food out of the UK to EU and non-
EU countries. 
 
 

http://www.defra.gov.uk/animalh/illegali/default.htm 
 
http://campaigns.direct.gov.uk/dontbringmeback/ 
 
http://www.defra.gov.uk/animalh/int-trde/imports/index.htm 
 
http://www.defra.gov.uk/animalh/int-trde/noneu/index.htm 
 
http://www.defra.gov.uk/animalh/int-trde/eu/products/index.htm 
 

   

Organic foods 
 

Consumer advice on organic foods ï organic 
farming methods, environmental benefits, 
sustainability benefits and information on 
pesticides.  

http://www.defra.gov.uk/farm/organic/consumers/index.htm 
 
http://defraweb/farm/organic/convert/index.htm 
 
http://defraweb/farm/organic/imports/index.htm 
 

   

Zoonoses Zoonoses are óDiseases and infections which 
are naturally transmitted between vertebrate 
animals and manô. A zoonotic agent may be a 
bacterium, virus, fungus, parasite, or other 
communicable agent. 
 
Includes information on all important zoonotic 
diseases, including foodborne zoonoses and 
relevant legislation, as well as other well 
known zoonotic diseases such as anthrax, 
avian flu ï disease, signs, precautions. 

http://www.defra.gov.uk/animalh/diseases/zoonoses/index.htm 
 
http://www.defra.gov.uk/animalh/diseases/vetsurveillance/az_index.htm 
 
 
 
 
http://www.defra.gov.uk/animalh/diseases/vetsurveillance/az_index.htm#campylobacter 
 
http://www.defra.gov.uk/animalh/diseases/vetsurveillance/az_index.htm#salmonella 
 

http://www.defra.gov.uk/animalh/illegali/default.htm
http://campaigns.direct.gov.uk/dontbringmeback/
http://www.defra.gov.uk/animalh/int-trde/imports/index.htm
http://www.defra.gov.uk/animalh/int-trde/noneu/index.htm
http://www.defra.gov.uk/animalh/int-trde/eu/products/index.htm
http://www.defra.gov.uk/farm/organic/consumers/index.htm
http://defraweb/farm/organic/convert/index.htm
http://defraweb/farm/organic/imports/index.htm
http://www.defra.gov.uk/animalh/diseases/zoonoses/index.htm
http://www.defra.gov.uk/animalh/diseases/vetsurveillance/az_index.htm
http://www.defra.gov.uk/animalh/diseases/vetsurveillance/az_index.htm#campylobacter
http://www.defra.gov.uk/animalh/diseases/vetsurveillance/az_index.htm#salmonella
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Advice to pregnant women during lambing 
season. 

 
http://www.defra.gov.uk/news/2007/070115a.htm 

   

GM ï growing of 
GM crops 

The Scottish Government position is to 
maintain moratorium on planting GM crops. 
 
The policy of the Welsh Assembly 
Government is to maintain a restrictive and 
precautionary approach to GM crops that is 
consistent with EU and UK law. 

 
http://www.scotland.gov.uk/Topics/Environment/15159 
 
http://www.cymru.gov.uk/topics/environmentcountryside/farmingandcountryside/plantsseedsbiote
chnology/geneticallymodifiedorganisms/?lang=en 
 

   

GM - imports A specific notification procedure requires 
notification to, and the agreement of, the 
importing country before the export of a GMO 
(such as a seed) intended for deliberate 
introduction into the environment may 
proceed. [Not consumer content.] 

http://www.defra.gov.uk/environment/gm/internat/index.htm 
 

   

GM ï 
Environmental 
Issues 

Information about the current position on GM 
crops and the Governmentôs policy, including 
Defraôs plans for managing the coexistence of 
GM and non-GM farming. 
 
The Scottish Government position is to 
maintain moratorium on planting GM crops. 
 
In Wales, the policy of the Welsh Assembly 
Government is to maintain a restrictive and 
precautionary approach to GM crops that is 
consistent with EU and UK law. 

http://www.defra.gov.uk/environment/gm/crops/  
 
 
 
 
http://www.scotland.gov.uk/Topics/Environment/15159 
 
 
http://www.cymru.gov.uk/topics/environmentcountryside/farmingandcountryside/plantsseedsbiote
chnology/geneticallymodifiedorganisms/?lang=en 
 

   

Animal health 
and welfare 
issues 

General information on protecting and 
improving livestock and controlling and 
eradicating disease. 

http://www.defra.gov.uk/animalh/index.htm 
 
 

http://www.defra.gov.uk/news/2007/070115a.htm
http://www.scotland.gov.uk/Topics/Environment/15159
http://www.cymru.gov.uk/topics/environmentcountryside/farmingandcountryside/plantsseedsbiotechnology/geneticallymodifiedorganisms/?lang=en
http://www.cymru.gov.uk/topics/environmentcountryside/farmingandcountryside/plantsseedsbiotechnology/geneticallymodifiedorganisms/?lang=en
http://www.defra.gov.uk/environment/gm/internat/index.htm
http://www.defra.gov.uk/environment/gm/crops/
http://www.scotland.gov.uk/Topics/Environment/15159
http://www.cymru.gov.uk/topics/environmentcountryside/farmingandcountryside/plantsseedsbiotechnology/geneticallymodifiedorganisms/?lang=en
http://www.cymru.gov.uk/topics/environmentcountryside/farmingandcountryside/plantsseedsbiotechnology/geneticallymodifiedorganisms/?lang=en
http://www.defra.gov.uk/animalh/index.htm
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Information on the work to improve the health 
and welfare of kept animals.  
 
The animal welfare pages provide information 
on domestic and farm animals and include 
information about welfare during transport, at 
market and at slaughter.   
 
Information on animal health and welfare in 
Northern Ireland. 
 
Information on animal health and welfare 
(including legislation) in Scotland. 
 

 
http://www.defra.gov.uk/animalh/ahws/default.htm 
 
 
http://www.defra.gov.uk/animalh/welfare/default.htm 
 
 
 
 
http://www.dardni.gov.uk/index/animal-health.htm 
 
 
http://www.scotland.gov.uk/Topics/Agriculture/animal-welfare/Diseases 
 
http://www.scotland.gov.uk/Topics/Agriculture/animal-welfare/AnimalWelfare/Introduction 
 

   

Cloned animals -  
animal welfare & 
moving animals  

Response to recommendations around animal 
welfare issues. 
 

http://www.defra.gov.uk/animalh/welfare/farmed/cloning-resp.htm  

   

Nanotechnology Includes information about: 
 
The Governmentôs research activities into the 
potential risks of manufactured 
nanotechnologies, the UK Voluntary 
Reporting Scheme.  
 
Potentially environmentally beneficial 
nanotechnologies that could be used to cut 
use of non-renewable energy sources and 
reduce greenhouse gas emissions. 
Nanotechnologies Stakeholder Forum and 
European Regulatory activities. 
 

http://www.defra.gov.uk/environment/nanotech/policy/index.htm 
 
 
 
 
 
 
 
 
 
 
 
 
 

http://www.defra.gov.uk/animalh/ahws/default.htm
http://www.defra.gov.uk/animalh/welfare/default.htm
http://www.dardni.gov.uk/index/animal-health.htm
http://www.scotland.gov.uk/Topics/Agriculture/animal-welfare/Diseases
http://www.scotland.gov.uk/Topics/Agriculture/animal-welfare/AnimalWelfare/Introduction
http://www.defra.gov.uk/animalh/welfare/farmed/cloning-resp.htm
http://www.defra.gov.uk/environment/nanotech/policy/index.htm
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Scottish Government site - info about 
nanotechnology research in Scotland, and a 
reference to use for food wrapping, but not 
consumer advice as such. 

http://www.scotland.org/about/innovation-and-creativity/features/education/nanotech.html 
 
 

   

Environmental 
impact of food 
choices ï eg 
food waste, 
local/ seasonal 
food, local vs 
imported food, 
packaging etc  
 

Pages on food packaging & recycling 
 
Advice and Government position on local food 
 
Most info is through DirectGov including top 
tips on buying food and eating sustainably.  
 
WRAP provide a lot of info on food waste and 
packaging and what LA services are available 
to consumers, includes what happens to 
recycling and the facility to search for local 
recycling facilities. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Also information on WRAP, Waste Aware 
Scotland and 
Waste Awareness Wales: 

http://www.direct.gov.uk/en/Environmentandgreenerliving/Greenerlivingaquickguide/DG_064365 
 
http://www.defra.gov.uk/foodrin/foodname/lfood/pdf/locfoodpolicy.pdf 
 
http://campaigns.direct.gov.uk/actonco2/home/out-shopping/buying-food-and-drink.html 
 
 
Food waste, including ideas for leftovers: 
 www.lovefoodhatewaste.com 
 
Packaging - 
http://www.wrap.org.uk/retail/the_guide_to_evolving_packaging_design/the_consumers_view/ 
http://www.wrap.org.uk/local_authorities/online_recycling_information_system_oris/index.html 
http://www.recyclenow.com/why_recycling_matters/index.html 
http://www.recyclenow.com/why_recycling_matters/packaging/index.html 
http://www.recyclenow.com/why_recycling_matters/what_happens_to_our.html 
 
Also EA: http://www.environment-agency.gov.uk/subjects/waste/1030612/?lang=_e 
 
All food sustainability topics including locally in season food and local vs imported food: 
http://www.direct.gov.uk/en/Environmentandgreenerliving/Greenerlivingaquickguide/DG_064420 
 
http://www.direct.gov.uk/en/Environmentandgreenerliving/Greenershopping/DG_064434 
 
http://www.wrap.org.uk/index.html 
 
http://www.wrapscotland.org.uk/index.html 
http://www.wasteawarescotland.org.uk/html/index.asp 
http://www.wasteawarenesswales.org.uk/reduce/lfhw.html 
 

http://www.scotland.org/about/innovation-and-creativity/features/education/nanotech.html
http://www.direct.gov.uk/en/Environmentandgreenerliving/Greenerlivingaquickguide/DG_064365
http://www.defra.gov.uk/foodrin/foodname/lfood/pdf/locfoodpolicy.pdf
http://campaigns.direct.gov.uk/actonco2/home/out-shopping/buying-food-and-drink.html
http://www.lovefoodhatewaste.com/
http://www.wrap.org.uk/retail/the_guide_to_evolving_packaging_design/the_consumers_view/
http://www.wrap.org.uk/local_authorities/online_recycling_information_system_oris/index.html
http://www.recyclenow.com/why_recycling_matters/index.html
http://www.recyclenow.com/why_recycling_matters/packaging/index.html
http://www.recyclenow.com/why_recycling_matters/what_happens_to_our.html
http://www.environment-agency.gov.uk/subjects/waste/1030612/?lang=_e
http://www.direct.gov.uk/en/Environmentandgreenerliving/Greenerlivingaquickguide/DG_064420
http://www.direct.gov.uk/en/Environmentandgreenerliving/Greenershopping/DG_064434
http://www.wrap.org.uk/index.html
http://www.wrapscotland.org.uk/index.html
http://www.wasteawarescotland.org.uk/html/index.asp
http://www.wasteawarenesswales.org.uk/reduce/lfhw.html
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Regional and 
Local food 

Information on Regional and Local food 
policy. 
 
Raising the profile of Scottish food ï outline of 
current Scottish Government position. 

http://defraweb/foodrin/foodname/intro.htm 
 
 
http://www.scotland.gov.uk/News/Releases/2008/06/19101648 
 

   

Sustainable 
Development 

The current model of development is 
unsustainable. Our way of life is placing an 
increasing burden on the planet - this cannot 
be sustained.  
 
The PSFPI supports the Governmentôs 
Sustainable Farming and Food Strategy for 
England with objectives that include food 
safety, healthy and nutritious food, 
sustainability, local sourcing, organic food, 
animal welfare and catering for ethnic 
minority, cultural and religious groups. The 
PSFPI web site provides advice on a range of 
food issues with links to many further sources 
of useful information. 
 
Information on sustainability in relation to 
people, prosperity and the environment for 
Northern Ireland is on the website for the 
Office of the First Minister:  
Also, dedicated website for sustainable 
development in Northern Ireland: 
 
Some Scottish consumer advice on 
Sustainable Development generally: 
 
Some Welsh consumer advice on Sustainable 
Development generally: 

http://www.defra.gov.uk/sustainable/index.htm 
 
Bespoke website on sustainable development at: 
http://www.defra.gov.uk/sustainable/government/ 
 
http://www.defra.gov.uk/farm/policy/sustain/procurement/index.htm 
 
 
 
 
 
 
 
 
 
 
www.ofmdfmni.gov.uk 
 
 
 
 
http://www.sustainableni.org/index.php 
 
http://www.scotland.gov.uk/Topics/SustainableDevelopment 
 
 
http://www.sustainwales.com/home/en 
 

http://defraweb/foodrin/foodname/intro.htm
http://www.scotland.gov.uk/News/Releases/2008/06/19101648
http://www.defra.gov.uk/sustainable/index.htm
http://www.defra.gov.uk/sustainable/government/
http://www.defra.gov.uk/farm/policy/sustain/procurement/index.htm
http://www.ofmdfmni.gov.uk/
http://www.sustainableni.org/index.php
http://www.scotland.gov.uk/Topics/SustainableDevelopment
http://www.sustainwales.com/home/en
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One Wales:One Planet  - consultation on a 
new sustainable development scheme for 
Wales. 

 
http://new.wales.gov.uk/consultations/sustainable/?lang=en 
 

   

Composting Composting of food waste/kitchen waste. 
 
 
 
 
 
 
 
 
 
 
 

Directgov: 
http://www.direct.gov.uk/en/Environmentandgreenerliving/Wasteandrecycling/DG_064369 
 
WRAP consumer website: 
http://www.recyclenow.com/home_composting/index.html 
http://www.wrap.org.uk/local_authorities/online_recycling_information_system_oris/index.html 
 
Waste Aware Scotland website: 
http://www.wasteawarescotland.org.uk/html/compost.asp 
 
Waste Awareness Wales website: 
http://www.wasteawarenesswales.org.uk/reduce/homecomposting.html 
 

   

BSE/TSE Comprehensive Information on BSE and all 
other known TSEs on Defra website.  
 
Surveillance statistics on VLA website: 
 
 
 
 
Confirmed cases of BSE in Scotland 
 
 
BSE Advisory note for farmers, but not 
general consumer advice.  
 

http://www.defra.gov.uk/animalh/bse/index.html 
 
 
http://www.defra.gov.uk/vla/science/sci_tse_stats_intro.htm  
 
http://www.defra.gov.uk/vla/diseases/dis_bse.htm 
 
 
http://www.scotland.gov.uk/Topics/Agriculture/animal-
welfare/Diseases/SpecificDisease/BSE/BSEIncidence  
 
http://www.scotland.gov.uk/Topics/Agriculture/animal-
welfare/Diseases/SpecificDisease/BSE/AdviceNotes 
 
 

   

http://new.wales.gov.uk/consultations/sustainable/?lang=en
http://www.direct.gov.uk/en/Environmentandgreenerliving/Wasteandrecycling/DG_064369
http://www.recyclenow.com/home_composting/index.html
http://www.wrap.org.uk/local_authorities/online_recycling_information_system_oris/index.html
http://www.wasteawarescotland.org.uk/html/compost.asp
http://www.wasteawarenesswales.org.uk/reduce/homecomposting.html
http://www.defra.gov.uk/animalh/bse/index.html
http://www.defra.gov.uk/vla/science/sci_tse_stats_intro.htm
http://www.scotland.gov.uk/Topics/Agriculture/animal-welfare/Diseases/SpecificDisease/BSE/BSEIncidence
http://www.scotland.gov.uk/Topics/Agriculture/animal-welfare/Diseases/SpecificDisease/BSE/BSEIncidence
http://www.scotland.gov.uk/Topics/Agriculture/animal-welfare/Diseases/SpecificDisease/BSE/AdviceNotes
http://www.scotland.gov.uk/Topics/Agriculture/animal-welfare/Diseases/SpecificDisease/BSE/AdviceNotes


 

ANNEXE 4: CURRENT GOVERNMENT ADVICE ï TABLES 85 

Fish Stocks Fish stocks are national and international 
resources that have to be husbanded 
sustainably. If we lose them from over-fishing, 
they may take many years to regenerate. 

 
http://www.defra.gov.uk/marine/fisheries/index.htm 
 

   

Chemical spills / 
contaminated 
land 

Chemical contaminants in soil. Sometimes 
present naturally, and often they result from 
human industrial and domestic pollution. In 
most cases, levels of contaminants are 
sufficiently low that there is no appreciable 
risk. However, sometimes there can be 
significant risks to people or the environment. 
It is only when such risks exist that land is 
considered to be ñcontaminated landò. 

Information also available from the Scottish 
Environment Protection Agency. 

http://www.defra.gov.uk/environment/land/contaminated/index.htm 
 
 
 
 
 
 
 
 
 
http://www.sepa.org.uk/contaminated-land/index.htm 
 

   

Food security Defra published a discussion paper on food 
security: Ensuring the UKôs Food Security in a 
Changing World. Update on series of 
workshops held since summer 2008 to 
develop a plan for food security in the UK.  
Consumer advice will develop alongside the 
plan. 
 
Scottish Government is looking at food 
access, affordability and security as part of its 
new food and drink policy. 
 
The Food and Drink Strategy in Wales will 
address issues of security of supply. 
Affordability and food security are themes 
within the draft Quality of Food for All in Wales 
Strategic Action Plan. 

http://www.defra.gov.uk/foodrin/policy/security.htm 
 
 
 
 
 
 
 
 
http://www.scotland.gov.uk/News/Releases/2008/06/19101648  
 
 
http://new.wales.gov.uk/topics/health/improvement/food/foodhealth/qualityoffood/?lang=en 
 

http://www.defra.gov.uk/marine/fisheries/index.htm
http://www.defra.gov.uk/environment/land/contaminated/index.htm
http://www.sepa.org.uk/contaminated-land/index.htm
http://www.defra.gov.uk/foodrin/foodstrategy/documents/Ensuring-UK-Food-Security-in-a-changing-world-170708.pdf
http://www.defra.gov.uk/foodrin/foodstrategy/documents/Ensuring-UK-Food-Security-in-a-changing-world-170708.pdf
http://www.defra.gov.uk/foodrin/policy/security.htm
http://www.scotland.gov.uk/News/Releases/2008/06/19101648
http://new.wales.gov.uk/topics/health/improvement/food/foodhealth/qualityoffood/?lang=en
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Water softeners 
 

Defra has encouraged the water industry to 
develop its own guidance on the installation 
and use of water softeners in domestic 
situations ï see weblink:  
 

Generic homepage for water is at: 
http://www.defra.gov.uk/environment/water/index.htm 
 
http://www.wras.co.uk/PDF_Files/IGN9-07-01.pdf 
 
Also DWI site at:  
http://www.dwi.gov.uk/consumer/faq/hardness.htm 

   

Drinking Water 
Usage  

Drinking Water Inspectorate has consumer 
info on water quality and complaints. Defra 
water web pages has top tips for being water 
efficient. 

http://www.dwi.gov.uk/ 
 
http://defraweb/environment/water/conserve/save.htm (also links to DirectGov) 
http://www.direct.gov.uk/en/Environmentandgreenerliving/Energyandwatersaving/Energyandwate
refficiencyinyourhome/DG_064370 

   

Fruit and veg 
standards ï 
shape/size/ 
origins 
 

EU Marketing Standards for fresh fruit, 
vegetables, salad crops, nuts, cultivated 
mushrooms, flowers and bulbs throughout 
England and Wales, wherever fresh produce 
is grown, imported, exported, bought or sold. 

http://www.rpa.gov.uk/rpa/index.nsf/vDocView/5D019A67581BEF418025712A00439A17?OpenD
ocument 
 

   

Seasonal food 
 

Information includes seasonal charts for fruit, 
vegetables, meat and fish and menus for less 
popular cuts of meat that cost less. 
 

http://www.defra.gov.uk/farm/policy/sustain/procurement/resources.htm 
 
Waste Aware Love Food website: 
http://www.wasteawarelovefood.org.uk/seasonal.asp 
 

   

Farm assurance Information about various farm assurance 
schemes ï 
also mentioned in Defraôs procurement advice 
report ñPutting it into practiceò. 
 
Quality Meat Scotland (an NDPB) run a range 
of assurance schemes in Scotland under the 
óScotchô label. 

http://www.defra.gov.uk/farm/policy/sustain/procurement/resources.htm 
 
http://www.defra.gov.uk/farm/policy/sustain/procurement/pdf/psfpi-putting-into-practice.pdf 
 
 
http://www.qmscotland.co.uk/members/schemes/assurance.html 
 
 

http://www.defra.gov.uk/environment/water/index.htm
http://www.wras.co.uk/PDF_Files/IGN9-07-01.pdf
http://www.dwi.gov.uk/consumer/faq/hardness.htm
http://www.dwi.gov.uk/
http://defraweb/environment/water/conserve/save.htm
http://www.direct.gov.uk/en/Environmentandgreenerliving/Energyandwatersaving/Energyandwaterefficiencyinyourhome/DG_064370
http://www.direct.gov.uk/en/Environmentandgreenerliving/Energyandwatersaving/Energyandwaterefficiencyinyourhome/DG_064370
http://www.rpa.gov.uk/rpa/index.nsf/vDocView/5D019A67581BEF418025712A00439A17?OpenDocument
http://www.rpa.gov.uk/rpa/index.nsf/vDocView/5D019A67581BEF418025712A00439A17?OpenDocument
http://www.defra.gov.uk/farm/policy/sustain/procurement/resources.htm
http://www.wasteawarelovefood.org.uk/seasonal.asp
http://www.defra.gov.uk/farm/policy/sustain/procurement/resources.htm
http://www.defra.gov.uk/farm/policy/sustain/procurement/pdf/psfpi-putting-into-practice.pdf
http://www.qmscotland.co.uk/members/schemes/assurance.html
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Hybu Cig Cymru/Meat Promotion Wales 
promote Welsh lamb and Welsh beef. 

 
http://www.hybucigcymru.org/index.php?IID=1 
 

   

Farmersô 
Markets & farm 
shops 

Information on farmersô markets & farm 
shops. 

http://www.defra.gov.uk/farm/trade/markets-shops/index.htm 
 
A link from the Waste Aware Scotland site: 
http://www.sort-it.org.uk/results.asp?AuthID=99&SubCatID=129 
 

http://www.hybucigcymru.org/index.php?IID=1
http://www.defra.gov.uk/farm/trade/markets-shops/index.htm
http://www.sort-it.org.uk/results.asp?AuthID=99&SubCatID=129
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A4.3  Department for International Development  
 

Subject Advice  Link 
   

Climate change How itôs a threat to worldôs poor and what weôre 
doing to combat it. 

http://www.dfid.gov.uk/howwefightpoverty/climate.asp  
 
http://www.dfid.gov.uk/news/files/climate-bali.asp  

   

Environmental 
Sustainability  

Factsheet(s) on environmental sustainability 
including: facts and figures on climate, 
biodiversity, water, forests and fisheries; 
information on the target to be achieved, 
progress and obstacles to improvement and 
case studies. [Not really for consumers.] 

http://www.dfid.gov.uk/pubs/files/environment-factsheet.pdf 
 
http://www.dfid.gov.uk/pubs/files/mdg-factsheets/environmentalfactsheet.pdf 
 

   

Food prices News item on food prices. http://www.dfid.gov.uk/news/files/sos-food-prices.asp  
 

   

Fairtrade  
 
 
 

Why itôs important. Includes link to page of 
interesting facts and link to óTrade mattersô 
booklet. 
 
Think how you shop microsite 
 
DFID supports the Fairtrade schools scheme: 

http://www.dfid.gov.uk/howwefightpoverty/trade.asp  
 
 
 
http://www.dfidonline.org.uk/sfd/microsite.php  
 
http://www.fairtrade.org.uk/schools/ 

   

Food miles and 
ethical choices 

News items: 
i) contains hyperlink to a joint DfID Defra 
statement on the food miles debate and is 
followed by 10 things you should know about 
ethical shopping and 3 things you can do to 
make poverty history 
ii) Hilary Benn speech on air miles, making 
poverty history and the difficulties of making 
ethical choices. 

 
http://www.dfid.gov.uk/news/files/pressreleases/ethical-shopping.asp 
 
http://www.dfid.gov.uk/news/files/Speeches/trade/hilary-valentine-speech.asp 
 
 
 
 
 

http://www.dfid.gov.uk/howwefightpoverty/climate.asp
http://www.dfid.gov.uk/news/files/climate-bali.asp
http://www.dfid.gov.uk/pubs/files/environment-factsheet.pdf
http://www.dfid.gov.uk/pubs/files/mdg-factsheets/environmentalfactsheet.pdf
http://www.dfid.gov.uk/news/files/sos-food-prices.asp
http://www.dfid.gov.uk/howwefightpoverty/trade.asp
http://www.dfidonline.org.uk/sfd/microsite.php
http://www.fairtrade.org.uk/schools/
http://www.dfid.gov.uk/news/files/pressreleases/ethical-shopping.asp
http://www.dfid.gov.uk/news/files/Speeches/trade/hilary-valentine-speech.asp
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Also provides an interactive ethical compass to 
indicate your level of ethical awareness and 
practices. 

 
www.dfid.gov.uk/ethicalcompass 
 

 

   

Agrifood trade Exploring ways to create opportunities and 
identify favourable outcomes for small-scale 
producers in developing countries to participate 
in international horticultural supply chains ï in 
particular those in the UK. 

http://www.agrifoodstandards.net/ 
 

   

Environment  
DFID sponsored website for schools on 

resources that support global, intercultural and 

environmental understanding. Includes climate 

change and fair trade. 

 

http://www.globaldimension.org.uk/ 
 

   

Food aid Food Aid Flows report ï showing trends in food 
aid. 

Available via DFID website: 
http://www.eldis.org/go/display&type=Document&id=38703 
 

   

Obesity [Report] A life course approach to tackling 
obesity: reviews factors influencing behaviours 
and choices relating to balanced diets, including 
different life stages. 

Available via DFID website: 
http://www.eldis.org/go/display&type=Document&id=38265 
 

   

 
  

http://www.dfid.gov.uk/ethicalcompass
http://www.agrifoodstandards.net/
http://www.globaldimension.org.uk/
http://www.eldis.org/go/display&type=Document&id=38703
http://www.eldis.org/go/display&type=Document&id=38265
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A4.4  Department of Health2, Drinking Water Inspectorate, Health Protection Agency      
  and Devolved Administrations 
 

Subject Advice Link 
   

Infant/breast 
feeding and 
weaning 
 

Breastfeeding leaflet (this is an old leaflet; a new 
leaflet has been produced jointly with UNICEF 
UK). 
 
Off to the best start (leaflet produced jointly with 
UNICEF UK) 
 
Breastfeeding and work (Leaflet) 
 
 
Weaning (Leaflet) 
 
 
Birth to Five (chapter 5 ï feeding your baby + 
breastfeeding and bottle feeding sections of 
chapter 1). 
 
Bottle feeding basics ï Infant formula 
 
Bottle feeding leaflet 
 
 
 
Links to various resources re: breastfeeding and 
Infant feeding. 
 

Core DH website at: 
http://www.dh.gov.uk/en/Publicationsandstatistics/Publications/PublicationsPolicyAndGuidan
ce/DH_4084370 
 
http://www.dh.gov.uk/en/Publicationsandstatistics/Publications/PublicationsPolicyAndGuidan
ce/DH_074095 
 
http://www.dh.gov.uk/en/Publicationsandstatistics/Publications/PublicationsPolicyAndGuidan
ce/DH_082505 
 
http://www.dh.gov.uk/en/Publicationsandstatistics/Publications/PublicationsPolicyAndGuidan
ce/DH_4117080 
 
http://www.dh.gov.uk/en/Publicationsandstatistics/Publications/PublicationsPolicyAndGuidan
ce/DH_074924 
 
NHS Choices at: 
http://www.nhs.uk/Planners/pregnancycareplanner/Pages/Bottlefeeding.aspx 
 
Core DH website at: 
http://www.dh.gov.uk/en/Publicationsandstatistics/Publications/PublicationsPolicyAndGuidan
ce/DH_4123619 
 
Core DH website at: 
http://www.dh.gov.uk/en/Healthcare/Maternity/Maternalandinfantnutrition/index.htm 
 

                                                 
2
 The two NHS websites (NHS Choices and NHS Direct) have merged since this scoping exercise was undertaken. All NHS online information is now 

available on one site: www.nhs.uk. 

http://www.dh.gov.uk/en/Publicationsandstatistics/Publications/PublicationsPolicyAndGuidance/DH_4084370
http://www.dh.gov.uk/en/Publicationsandstatistics/Publications/PublicationsPolicyAndGuidance/DH_4084370
http://www.dh.gov.uk/en/Publicationsandstatistics/Publications/PublicationsPolicyAndGuidance/DH_074095
http://www.dh.gov.uk/en/Publicationsandstatistics/Publications/PublicationsPolicyAndGuidance/DH_074095
http://www.dh.gov.uk/en/Publicationsandstatistics/Publications/PublicationsPolicyAndGuidance/DH_082505
http://www.dh.gov.uk/en/Publicationsandstatistics/Publications/PublicationsPolicyAndGuidance/DH_082505
http://www.dh.gov.uk/en/Publicationsandstatistics/Publications/PublicationsPolicyAndGuidance/DH_4117080
http://www.dh.gov.uk/en/Publicationsandstatistics/Publications/PublicationsPolicyAndGuidance/DH_4117080
http://www.dh.gov.uk/en/Publicationsandstatistics/Publications/PublicationsPolicyAndGuidance/DH_074924
http://www.dh.gov.uk/en/Publicationsandstatistics/Publications/PublicationsPolicyAndGuidance/DH_074924
http://www.nhs.uk/Planners/pregnancycareplanner/Pages/Bottlefeeding.aspx
http://www.dh.gov.uk/en/Publicationsandstatistics/Publications/PublicationsPolicyAndGuidance/DH_4123619
http://www.dh.gov.uk/en/Publicationsandstatistics/Publications/PublicationsPolicyAndGuidance/DH_4123619
http://www.dh.gov.uk/en/Healthcare/Maternity/Maternalandinfantnutrition/index.htm
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Pregnancy Book (chapter 1 ï eating when 
pregnant & chapter 8 - breastfeeding). 
 
(Also see link to Welsh Assembly Government 
version below, which includes more information 
on breastfeeding and bottle feeding than the DH 
version - issued in Wales ï July 2008). 
 
Ready Steady Baby!  Advice on all aspects of 
health care (including food) for pregnancy and 
young babies (NHS Health Scotland) [currently 
being updated]. 
 
Fun First Foods (NHS Health Scotland). 
 
Welsh Assembly Government publications: 
 
Breastfeeding leaflet 
Feeding your baby  
Starting Off Well 
 
Breastfeeding ï the Best Start for your new baby 
 
Easy to cook Family Foods ï 3 stages, 
information and recipes  
Safer bottle feeding leaflet 
 
Information and leaflets on breastfeeding, bottle 
feeding and weaning are available from the 
Northern Ireland Health Promotion Agency. 

Core DH website at: 
http://www.dh.gov.uk/en/Publicationsandstatistics/Publications/PublicationsPolicyAndGuidan
ce/DH_074920 
 
 
 
 
 
http://www.healthscotland.org.uk/readysteadybaby/ 
 
 
 
 
http://www.healthscotland.com/documents/browse/303/1481.aspx 
 
All WAG publications available at: 
 
http://new.wales.gov.uk/topics/health/improvement/?lang=en 
 
 
 
 
 
 
 
 
 
 
http://www.healthpromotionagency.org.uk/work/Breastfeeding/publications.htm 
 
http://www.healthpromotionagency.org.uk/Resources/nutrition/weaning08.html 

   

Weight loss Weight loss advice ï includes reading labels, 
swapping unhealthy foods for healthy, physical 
exercise/10 minute workouts, motivation tips. 

NHS choices at:  
http://www.nhs.uk/Livewel`l/loseweight/Pages/Loseweighthome.aspx 
 

http://www.dh.gov.uk/en/Publicationsandstatistics/Publications/PublicationsPolicyAndGuidance/DH_074920
http://www.dh.gov.uk/en/Publicationsandstatistics/Publications/PublicationsPolicyAndGuidance/DH_074920
http://www.healthscotland.org.uk/readysteadybaby/
http://www.healthscotland.com/documents/browse/303/1481.aspx
http://new.wales.gov.uk/topics/health/improvement/?lang=en
http://www.healthpromotionagency.org.uk/work/Breastfeeding/publications.htm
http://www.healthpromotionagency.org.uk/Resources/nutrition/weaning08.html
http://www.nhs.uk/Livewell/loseweight/Pages/Loseweighthome.aspx
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Advice on a healthy diet. Also óLittle book of white 
liesô available from NHS Health Scotland. 

 
http://www.healthscotland.com/documents/browse/184/0.aspx 

   

Folic acid Folic acid (Leaflet). http://www.breastfeeding.nhs.uk/en/materialforclients/index.asp 

 
NHS Choices at: http://www.nhs.uk/Livewell/pregnancy/Pages/Folicacid.aspx 
NHS Choices at: http://www.nhs.uk/news/2007/November/Pages/Folicacid.aspx 
 

   

Vitamin D A new leaflet on Vitamin D is being developed and 
will be published soon. 
 
CMOôs advice on Vitamin D. 
SACNôs - Update on Vitamin D. 

 
 
 
http://www.sacn.gov.uk/reports_position_statements/position_statements/update_on_vitamin
_d_-_november_2007.html                                                                                 

   

5-a-day fruit and 
veg 

Tips, recipes, what counts, poster/wallchart, TV 
ads, games and quizzes. 
 
Information for parents about school fruit and veg 
scheme. Also links to leaflet for parents. 

Dedicated campaign site at:  
http://www.5aday.nhs.uk/topTips/default.html 
 
http://www.5aday.nhs.uk/sfvs/parents/default.aspx  

   

Food Hygiene 
 

Basic food hygiene advice and links to eatwell.  
 
The Food Safety Promotion Board ósafefoodô 
website provides information on preparing food 
safely. 
 
The National Public Health Service for Wales also 
provides information on food poisoning (and links 
to NHS Direct Wales and food.gov.uk). 

NHS Choices at:  
http://www.nhs.uk/Livewell/homehygiene/Pages/Foodhygiene.aspx 
 
http://www.safefood.eu/en/Consumer/Preparing-food/Cleaning/ 
 
 
http://www.wales.nhs.uk/sites3/page.cfm?orgId=719&pid=22953 
 
 

   

Diet-related 
cancers 
 

How to prevent/reduce risk. 
 

NHS choices:  
Bowel cancer: http://www.cancerhelp.org.uk/help/default.asp?page=2786 
Stomach cancer: http://www.cancerhelp.org.uk/help/default.asp?page=3887 
Lung cancer: http://www.cancerhelp.org.uk/help/default.asp?page=2787 

http://www.healthscotland.com/documents/browse/184/0.aspx
http://www.breastfeeding.nhs.uk/en/materialforclients/index.asp
http://www.nhs.uk/Livewell/pregnancy/Pages/Folicacid.aspx
http://www.nhs.uk/news/2007/November/Pages/Folicacid.aspx
http://www.sacn.gov.uk/reports_position_statements/position_statements/update_on_vitamin_d_-_november_2007.html
http://www.sacn.gov.uk/reports_position_statements/position_statements/update_on_vitamin_d_-_november_2007.html
http://www.5aday.nhs.uk/topTips/default.html
http://www.5aday.nhs.uk/sfvs/parents/default.aspx
http://www.nhs.uk/Livewell/homehygiene/Pages/Foodhygiene.aspx
http://www.safefood.eu/en/Consumer/Preparing-food/Cleaning/
http://www.wales.nhs.uk/sites3/page.cfm?orgId=719&pid=22953
http://www.cancerhelp.org.uk/help/default.asp?page=2786
http://www.cancerhelp.org.uk/help/default.asp?page=3887
http://www.cancerhelp.org.uk/help/default.asp?page=2787
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Obesity Information on obesity ï facts, symptoms, 
diagnosis, treatment & prevention. 
 
The National Public Health Service for Wales also 
provides information on childhood obesity. 

http://www.nhs.uk/Conditions/Obesity/Pages/Obesityintroduction.aspx?url=Pages/What-is-
it.aspx 
 
http://www.wales.nhs.uk/sites3/page.cfm?orgId=568&pid=14737 
 

   

Heart disease Information on heart disease- facts, symptoms, 
diagnosis, treatment & prevention. 

http://www.nhs.uk/conditions/coronary-heart-
disease/Pages/Questions.aspx?url=Pages/Questionstoask.aspx 
  
http://www.nhs.uk/Pathways/coronaryheartdisease/Pages/Landing.aspx 

   

High blood 
pressure 

Information on high blood pressure - facts, 
symptoms, diagnosis, treatment & prevention. 
 

http://www.nhs.uk/conditions/blood-pressure-
(high)/Pages/Introduction.aspx?url=Pages/What-is-it.aspx 

   

Stroke Information on stroke.  http://www.nhs.uk/conditions/stroke/Pages/Questionstoask.aspx?url=Pages/Questionstoaskt
ab.aspx 

   

Cholesterol Information on cholesterol - symptoms, diagnosis, 
treatment & prevention. 

http://www.nhs.uk/conditions/cholesterol/Pages/Introduction.aspx?url=Pages/What-is-it.aspx 
 

   

Diabetes Information on diabetes - facts, symptoms, 
diagnosis, treatment & prevention. 

http://www.nhs.uk/conditions/diabetes/Pages/QuestionstoAskpage.aspx?url=Pages/Question
stoask.aspx 

   

Iron deficiency Information on iron deficiency - symptoms, 
diagnosis, treatment. 
 

http://www.nhs.uk/Conditions/Anaemia,-iron-deficiency 
/Pages/Introduction.aspx?url=Pages/what-is-it.aspx  

   

Travel advice ï 
avoiding food 
poisoning 

Advice on avoiding infectious diseases, includes 
advice on water and food. 
 

NHS Choices at:  
http://www.nhs.uk/Livewell/travelhealth/Pages/Travellersillnesses.aspx 
 

   

Food Allergy Food allergy & food intolerance, with interactive 
quiz. 

NHS Choices at:  
http://www.nhs.uk/Livewell/Goodfood/Pages/Allergyorintolerance.aspx 

http://www.nhs.uk/Conditions/Obesity/Pages/Obesityintroduction.aspx?url=Pages/What-is-it.aspx
http://www.nhs.uk/Conditions/Obesity/Pages/Obesityintroduction.aspx?url=Pages/What-is-it.aspx
http://www.wales.nhs.uk/sites3/page.cfm?orgId=568&pid=14737
http://www.nhs.uk/conditions/coronary-heart-disease/Pages/Questions.aspx?url=Pages/Questionstoask.aspx
http://www.nhs.uk/conditions/coronary-heart-disease/Pages/Questions.aspx?url=Pages/Questionstoask.aspx
http://www.nhs.uk/Pathways/coronaryheartdisease/Pages/Landing.aspx
http://www.nhs.uk/conditions/blood-pressure-(high)/Pages/Introduction.aspx?url=Pages/What-is-it.aspx
http://www.nhs.uk/conditions/blood-pressure-(high)/Pages/Introduction.aspx?url=Pages/What-is-it.aspx
http://www.nhs.uk/conditions/stroke/Pages/Questionstoask.aspx?url=Pages/Questionstoasktab.aspx
http://www.nhs.uk/conditions/stroke/Pages/Questionstoask.aspx?url=Pages/Questionstoasktab.aspx
http://www.nhs.uk/conditions/cholesterol/Pages/Introduction.aspx?url=Pages/What-is-it.aspx
http://www.nhs.uk/conditions/diabetes/Pages/QuestionstoAskpage.aspx?url=Pages/Questionstoask.aspx
http://www.nhs.uk/conditions/diabetes/Pages/QuestionstoAskpage.aspx?url=Pages/Questionstoask.aspx
http://www.nhs.uk/Conditions/Anaemia,-iron-deficiency%20/Pages/Introduction.aspx?url=Pages/what-is-it.aspx
http://www.nhs.uk/Conditions/Anaemia,-iron-deficiency%20/Pages/Introduction.aspx?url=Pages/what-is-it.aspx
http://www.nhs.uk/Livewell/travelhealth/Pages/Travellersillnesses.aspx
http://www.nhs.uk/Livewell/Goodfood/Pages/Allergyorintolerance.aspx
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Healthy Eating/ 
Healthy choices 
 

Includes healthy eating, fats, vegetarian eating, 
vitamins, salt and BBQ safety, plus videos. 
 
The safefood (Food Safety Promotion Board)  
website provides information on healthy eating, 
including tips on keeping the cost down and a 
weekly meal planner. 
 
Information and leaflets on nutrition and healthy 
eating are available from the Northern Ireland 
Health Promotion Agency. 
 
NHS Health Scotland:  
Hassle free food ï a guide to cheap, quick and 
healthy eating. 
 
Eating for health chart and change plan. 
 
Dietary advice for older people. 
 
The Scottish Government is promoting small 
lifestyle changes through its ótake life onô 
campaign and its own website provides some 
information on food and health. 
 
The National Public Health Service for Wales 
provides information on healthy eating. 
 
The Wales Centre for Health and the Health 
Challenge Wales websites also provide 
information on healthy eating. 
 
 

NHS Choices at:  
http://www.nhs.uk/livewell/goodfood/Pages/Goodfoodhome.aspx 
 
http://www.safefood.eu/en/Consumer/Healthy-Living/Eating-Well/Eating-well1/ 
http://www.safefood.eu/en/Consumer/Healthy-Living/Eating-Well/Keeping-the-cost-down/ 
http://www.safefood.eu/en/Consumer/Healthy-Living/Eating-Well/Weekly-meal-planner/ 
http://www.safefood.eu/en/Consumer/Preparing-food/Cleaning1/ 
 
http://www.healthpromotionagency.org.uk/work/Nutrition/publications.htm 
 
 
 
http://www.healthscotland.com/documents/1486.aspx 
 
 
 
http://www.healthscotland.com/documents/1415.aspx 
 
http://www.healthscotland.com/documents/88.aspx 
 
http://www.takelifeon.co.uk/ 
 
http://www.scotland.gov.uk/Topics/Health/health/19133 
 
 
http://www.wales.nhs.uk/sites3/page.cfm?orgid=719&pid=23209 
 
 
http://www.wales.nhs.uk/sites3/page.cfm?orgId=568&pid=14737 
 
http://www.wales.nhs.uk/sites3/page.cfm?orgId=568&pid=22966 
 
http://wales.gov.uk/hcwsubsite/healthchallenge/individuals/food-fitness/?lang=en 

   

http://www.nhs.uk/livewell/goodfood/Pages/Goodfoodhome.aspx
http://www.safefood.eu/en/Consumer/Healthy-Living/Eating-Well/Eating-well1/
http://www.safefood.eu/en/Consumer/Healthy-Living/Eating-Well/Keeping-the-cost-down/
http://www.safefood.eu/en/Consumer/Healthy-Living/Eating-Well/Weekly-meal-planner/
http://www.safefood.eu/en/Consumer/Preparing-food/Cleaning1/
http://www.healthpromotionagency.org.uk/work/Nutrition/publications.htm
http://www.healthscotland.com/documents/1486.aspx
http://www.healthscotland.com/documents/1415.aspx
http://www.healthscotland.com/documents/88.aspx
http://www.takelifeon.co.uk/
http://www.scotland.gov.uk/Topics/Health/health/19133
http://www.wales.nhs.uk/sites3/page.cfm?orgid=719&pid=23209
http://www.wales.nhs.uk/sites3/page.cfm?orgId=568&pid=14737
http://www.wales.nhs.uk/sites3/page.cfm?orgId=568&pid=22966
http://wales.gov.uk/hcwsubsite/healthchallenge/individuals/food-fitness/?lang=en
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Healthy Start Information about the Healthy Start scheme for 
low income pregnant women and families, with 
supporting information on infant feeding and 
healthy eating ï  
also provided by the Department of Health, Social 
Services and Public Safety in Northern Ireland. 

http://www.healthystart.nhs.uk 
 
 
 
http://www.dhsspsni.gov.uk/cmo_healthystart 

   

Vitamin A CMO advice on Vitamin A.  http://www.dh.gov.uk/en/Publicationsandstatistics/Lettersandcirculars/CMOupdate/DH_0807
52 

   

Nanotechnology Article on cancer risk of carbon nanotubes.  
(Not food related.) 
 

NHS Choices at: 
http://www.nhs.uk/news/2008/05May/Pages/Cancerriskwithcarbonnanotubes.aspx 

   

Zoonoses What infections can be passed by animals. 
 

NHS Direct at:  
http://www.nhsdirect.nhs.uk/articles/article.aspx?articleId=2451 

   

Chlamydia 
psittaci 

Avoidance of sheep during lambing ï whilst 
pregnant. (Not food related but could add to 
pregnancy advice as per toxoplasmosis.) 

NHS Choices at:  
http://www.nhs.uk/Planners/pregnancycareplanner/pages/Pregnancyinfections.aspx 
 

   

Avian flu Avian flu information including diagnosis. 
 
 
Scottish Government advice on health risks, 
handling, travel. 

NHS Direct at:  
http://www.nhsdirect.nhs.uk/articles/article.aspx?articleId=1565&sectionId=7 
http://www.nhsdirect.nhs.uk/articles/article.aspx?articleId=1565&sectionId=1  
 
http://www.scotland.gov.uk/Topics/Health/health/AvianInfluenza/bird-flu 

   

Foot and Mouth Can people catch foot and mouth? Advice 
regarding food safety. 

NHS Direct at: http://www.nhsdirect.nhs.uk/articles/article.aspx?articleId=2348 
 

   

Cryptosporidium Advice regarding boiling tap water when 
immunocompromised (HIV/AIDS) was not found 
on DH websites but some information is available 
on the HPA and DWI sites. 
 

Information on HPA: 
http://www.hpa.org.uk/web/HPAweb&Page&HPAwebAutoListName/Page/1191942152906  
 
Information on DWI: 
http://www.dwi.gov.uk/consumer/consumer/crypto.htm  

http://www.healthystart.nhs.uk/
http://www.dh.gov.uk/en/Publicationsandstatistics/Lettersandcirculars/CMOupdate/DH_080752
http://www.dh.gov.uk/en/Publicationsandstatistics/Lettersandcirculars/CMOupdate/DH_080752
http://www.nhs.uk/news/2008/05May/Pages/Cancerriskwithcarbonnanotubes.aspx
http://www.nhsdirect.nhs.uk/articles/article.aspx?articleId=2451
http://www.nhs.uk/Planners/pregnancycareplanner/pages/Pregnancyinfections.aspx
http://www.nhsdirect.nhs.uk/articles/article.aspx?articleId=1565&sectionId=7
http://www.nhsdirect.nhs.uk/articles/article.aspx?articleId=1565&sectionId=1
http://www.scotland.gov.uk/Topics/Health/health/AvianInfluenza/bird-flu
http://www.nhsdirect.nhs.uk/articles/article.aspx?articleId=2348
http://www.hpa.org.uk/web/HPAweb&Page&HPAwebAutoListName/Page/1191942152906
http://www.dwi.gov.uk/consumer/consumer/crypto.htm
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A4.5  School Food Trust and Devolved Administrations 
 

Subject Advice  Link 
   

Parents Parents and carer advice homepage. http://www.schoolfoodtrust.org.uk/content.asp?ContentId=260 

   

School food 
standards 
advice for 
parents 

3 download-only publications: 
Guide to school food: changing for the better 
Short booklet for parents and carers explaining the 
food-based standards and their implementation in 
schools, for school lunches and all other school 
food. Also guidance and ideas for healthy 
lunchboxes. 
  
First Leaflet for parents and carers (produced April 
2007), which clearly lays out what the standards on 
school lunches mean and how parents and carers 
can play their part in transforming school food. 
 

Second leaflet for parents and carers (produced Oct 
2007), giving information about the standards for 
school food other than lunches. 
 
Advice (largely for schools and caterers rather than 
parents or pupils) on the different regulations and 
standards in Scotland. 
 
Learn Teach Scotland has family and consumer 
facing advice on changes to school food and the 
ówhole school approachô in Scotland [requires 
updating]. 

 
 
http://www.schoolfoodtrust.org.uk/doc_item.asp?DocId=16&DocCatId=9  
 
 
 
 
 
 
http://www.schoolfoodtrust.org.uk/doc_item.asp?DocId=6&DocCatId=9 
 
 
 
 
 
http://www.schoolfoodtrust.org.uk/doc_item.asp?DocId=64&DocCatId=9 
 
 
http://www.scotland.gov.uk/Topics/Education/Schools/HLivi/foodnutrition 
 
 
 
http://www.ltscotland.org.uk/healthpromotingschools/familyandcommunity/index.asp 
  

   

Food-based 
standards for 
school lunches 

Food based standards for school lunches. Gives an 
overview of each of the interim food-based 
standards for school lunches. 

http://www.schoolfoodtrust.org.uk/content_subpage.asp?ContentId=410  
 
 

http://www.schoolfoodtrust.org.uk/content.asp?ContentId=260
http://www.schoolfoodtrust.org.uk/doc_item.asp?DocId=6&DocCatId=9
http://www.schoolfoodtrust.org.uk/doc_item.asp?DocId=16&DocCatId=9
http://www.schoolfoodtrust.org.uk/doc_item.asp?DocId=6&DocCatId=9
http://www.schoolfoodtrust.org.uk/doc_item.asp?DocId=64&DocCatId=9
http://www.scotland.gov.uk/Topics/Education/Schools/HLivi/foodnutrition
http://www.ltscotland.org.uk/healthpromotingschools/familyandcommunity/index.asp
http://www.schoolfoodtrust.org.uk/content_subpage.asp?ContentId=410
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óA guide to the Governmentôs new food-based 
standards for school lunchesô published in April 
2007. 
 
Food and Drink standards for school lunches and 
evening meals in school hostels in Scotland: 
 

 
http://www.schoolfoodtrust.org.uk/doc_item.asp?DocId=8&DocCatId=9 
 
 
 
Food:  http://www.scotland.gov.uk/Publications/2008/09/12090355/4 
Drink:  http://www.scotland.gov.uk/Publications/2008/09/12090355/5 

   

Food-based 
standards for 
food other 
than lunch 

óA guide to introducing the Governmentôs new food-
based standards for all school food other than 
lunchesô describes the rationale for the standards, 
and describes the food and drink that can be 
provided throughout the school day. 
 
Standards have been set to complement the work 
already undertaken by school catering providers in 
Scotland and signal a clear and consistent message 
to pupils about what sort of foods and drinks they 
should eat throughout the school day. 

http://www.schoolfoodtrust.org.uk/doc_item.asp?DocId=41&DocCatId=9 
 
 
 
 
 
http://www.scotland.gov.uk/Publications/2008/09/12090355/7 
 
 

   

Free school 
meals 

Current eligibility criteria for free school meals in 
England and  
Scotland: 

http://www.schoolfoodtrust.org.uk/content.asp?ContentId=599 
 
http://www.scotland.gov.uk/Topics/Education/Schools/HLivi/schoolmeals/free-school-meals 
 

   

School lunch 
Standards 

What parents and carers can do to help raise the 
standards of school lunches. 

http://www.schoolfoodtrust.org.uk/content.asp?ContentId=450 
 

   

Packed 
Lunches 

Information and guidance for parents on how to 
prepare healthy and varied packed lunches 
including some menu ideas. Also includes 
information for schools on the development of 
packed lunch policies, including case studies and 
example policies. 

http://www.schoolfoodtrust.org.uk/content.asp?ContentId=505  
 
 
 
 
 

http://www.schoolfoodtrust.org.uk/doc_item.asp?DocId=8&DocCatId=9
http://www.scotland.gov.uk/Publications/2008/09/12090355/4
http://www.scotland.gov.uk/Publications/2008/09/12090355/5
http://www.schoolfoodtrust.org.uk/doc_item.asp?DocId=41&DocCatId=9
http://www.scotland.gov.uk/Publications/2008/09/12090355/7
http://www.schoolfoodtrust.org.uk/content.asp?ContentId=599
http://www.scotland.gov.uk/Topics/Education/Schools/HLivi/schoolmeals/free-school-meals
http://www.schoolfoodtrust.org.uk/content.asp?ContentId=450
http://www.schoolfoodtrust.org.uk/content.asp?ContentId=505
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Welsh Assembly Government booklets: 
óHealthier Lunchboxes: ideas for primary schoolsô ï 
suggests a variety of approaches that could be 
taken into schools to raise awareness of the types 
of food which children should bring to school to eat 
at lunchtime (also available on health.e.schools 
website). 
 
óHealthier lunchboxes Healthier Childrenô ï provides 
guidelines for preparing healthier lunchboxes, with 
some ideas for a weekôs menu (also available on 
health.e.schools website). 
 
Advice for children from Learn Teach Scotland: 
 

 
http://new.wales.gov.uk/topics/health/improvement/?lang=en 
 
 
 
 
http://www.healtheschool.org.uk/teachers/nutrition.htm 
 
 
 
 
http://www.healtheschool.org.uk/teachers/nutrition.htm 
 
 
http://www.ltscotland.org.uk/healthpromotingschools/children/factfiles/packedlunches.asp 

   

Advice for 
parents on 
helping 
children make 
healthier food 
choices 

Top tips on helping your child make healthier 
choices at mealtimes. 
 

http://www.schoolfoodtrust.org.uk/content.asp?ContentId=301  

   

Info for young 
people on 
school food 
changes 

Information about the changes to school food, plus 
healthy eating themed games, and downloadable 
posters. 

http://www.schoolfoodtrust.org.uk/content.asp?ContentId=261  

   

Eating 
disorders 

Info for young people. http://www.schoolfoodtrust.org.uk/content.asp?ContentId=601 
 
Links on to charity website:  
http://www.b-eat.co.uk/Home  

   

Healthy eating Information and links to help children improve their http://www.schoolfoodtrust.org.uk/content.asp?ContentId=262  

http://new.wales.gov.uk/topics/health/improvement/?lang=en
http://www.healtheschool.org.uk/teachers/nutrition.htm
http://www.healtheschool.org.uk/teachers/nutrition.htm
http://www.ltscotland.org.uk/healthpromotingschools/children/factfiles/packedlunches.asp
http://www.schoolfoodtrust.org.uk/content.asp?ContentId=301
http://www.schoolfoodtrust.org.uk/content.asp?ContentId=261
http://www.schoolfoodtrust.org.uk/content.asp?ContentId=601
http://www.b-eat.co.uk/Home
http://www.schoolfoodtrust.org.uk/content.asp?ContentId=262
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info for 
primary school 
age children 

diet and learn more about healthy eating. 
 
Includes celebrity posters, and onward links to 
Lifebyte microsite (www.lifebytes.gov.uk ï provides 
advice to 11-14 year olds on health, nutrition, drugs, 
alcohol etc. and Teen Weight Wise (BDAôs)). 

   

Innovative 
mid-morning 
snacks 

Advice to schools about healthy snacks that meet 
the standards. 

http://www.schoolfoodtrust.org.uk/content.asp?ContentId=513 
 

   

Nutrient-based 
standards for 
school lunches 

Provides information about each of the 14 nutrient-
based standards (what the nutrient is needed for in 
the body, sources etc). 
 
Guide to the final food-based and nutrient-based 
standards for school lunches. 
 
Nutrient standards for school lunches and evening 
meals in school hostels in Scotland: 

http://www.schoolfoodtrust.org.uk/stacker_detail.asp?ContentId=632 
 
 
 
http://www.schoolfoodtrust.org.uk/content.asp?ContentId=641 
 
 
http://www.scotland.gov.uk/Publications/2008/09/12090355/3 
 

   

Catererôs 
Guide 

Provides information about the nutrient-based 
standards to caterers to enable them to collect the 
information required for analysis of their menus. 
 
Scottish guide on applying the regulations generally 
for schools and caterers; and additional guidance 
from HM Inspectorate of Education on how to 
perform a nutrient analysis of a menu: 

http://www.schoolfoodtrust.org.uk/doc_item.asp?DocId=81&DocCatId=9 
 
 
 
http://www.scotland.gov.uk/Publications/2008/09/12090355/0 
 
http://www.scotland.gov.uk/Topics/Education/Schools/HLivi/foodnutrition/analysisguidance/ 
 

   

A fresh look at 
vending in 
schools 

Information for schools about setting up vending 
services, including the food and drinks that can be 
provided that meets the school food standards; 
booklet available to download. 
Welsh Assembly Government publication: óThink 

http://www.schoolfoodtrust.org.uk/doc_item.asp?DocId=60&DocCatId=9 
 
 
 
http://new.wales.gov.uk/topics/health/improvement/?lang=en 

http://www.lifebytes.gov.uk/
http://www.schoolfoodtrust.org.uk/content.asp?ContentId=513
http://www.schoolfoodtrust.org.uk/stacker_detail.asp?ContentId=632
http://www.schoolfoodtrust.org.uk/content.asp?ContentId=641
http://www.scotland.gov.uk/Publications/2008/09/12090355/3
http://www.schoolfoodtrust.org.uk/doc_item.asp?DocId=81&DocCatId=9
http://www.scotland.gov.uk/Publications/2008/09/12090355/0
http://www.scotland.gov.uk/Topics/Education/Schools/HLivi/foodnutrition/analysisguidance/
http://www.schoolfoodtrust.org.uk/doc_item.asp?DocId=60&DocCatId=9
http://new.wales.gov.uk/topics/health/improvement/?lang=en
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Healthy Vendingô ï provides advice regarding the 
use of refrigerated vending machines in schools as 
part of a whole school approach to food and 
nutrition (also available on health.e.schools 
website). 

 
http://www.healtheschool.org.uk/teachers/nutrition.htm 
 
 

   

Voluntary 
code of 
practice for 
drinks 
provided in 
schools 
 

The voluntary code of practice (SFT drinks code) 
encourages the provision of healthier drinks that are 
unsweetened and additive free where possible, and 
includes 7 principles. The webpage includes a sign 
up and search facility for schools, suppliers and 
manufacturers of drinks compliant with the code, as 
well as FAQs about the code, and details of the 
consultation process. 
 
There are specific standards for drinks in Scotland. 

www.schoolfoodtrust.org.uk/vcop 
 
 
 
 
 
 
 
 
http://www.scotland.gov.uk/Publications/2008/09/12090355/5 

   

Fruit Tuck 
Shops 

Welsh Assembly Government booklet intended to 
help schools learn more about setting up and 
running a fruit tuck shop. It describes the health 
benefits of eating more fruit and underlines the 
additional benefits to be gained for schools and their 
pupils. It suggests several alternative models for 
successfully planning and running a fruit tuck shop 
(also available on health.e.schools website). 

 
http://new.wales.gov.uk/topics/health/improvement/?lang=en 
 
http://www.healtheschool.org.uk/teachers/nutrition.htm 
 
 

   

Frequently 
Asked 
Questions 

There is a range of FAQs that cover the food and 
nutrient-based standards, packed lunches, funding 
etc. 

http://www.schoolfoodtrust.org.uk/content.asp?ContentId=263 
 

   

Seasonality 
chart 

Highlights peak seasons for a range of meat, fish, 
fruit and vegetables commonly used in school 
dishes, and includes nutritional information. 

http://www.schoolfoodtrust.org.uk/doc_item.asp?DocId=72&DocCatId=9 
 

   

Lesson plans There are a selection of lesson plans on the website http://www.schoolfoodtrust.org.uk/doc_item.asp?DocId=19&DocCatId=9 

http://www.healtheschool.org.uk/teachers/nutrition.htm
http://www.schoolfoodtrust.org.uk/vcop
http://www.scotland.gov.uk/Publications/2008/09/12090355/5
http://new.wales.gov.uk/topics/health/improvement/?lang=en
http://www.healtheschool.org.uk/teachers/nutrition.htm
http://www.schoolfoodtrust.org.uk/content.asp?ContentId=263
http://www.schoolfoodtrust.org.uk/doc_item.asp?DocId=72&DocCatId=9
http://www.schoolfoodtrust.org.uk/doc_item.asp?DocId=19&DocCatId=9
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(KS1 ï KS4) for generic and PHSE lessons around 
healthy eating and the school food standards. 
 
In Scotland the new ócurriculum for excellenceô will 
cover healthy eating. 

 
 
 
http://www.ltscotland.org.uk/curriculumforexcellence/outcomes/healthandwellbeing/index.asp 
 

   

Parents 
campaign 
resources 

Contains posters, a leaflet and adverts used to 
encourage parents to choose school meals for their 
children. 

http://www.schoolfoodtrust.org.uk/doc_item.asp?DocId=74&DocCatId=9 
 

   

Iron-rich 
recipes 

Advice to schools and caterers about increasing the 
iron content of school lunches ï contains 
information about iron-rich foods and a selection of 
recipes. 

http://www.schoolfoodtrust.org.uk/stacker_detail.asp?ContentId=646 
 

   

Overview of 
research 

Page contains details of, and links to research 
projects being carried out by the Trust. 

http://www.schoolfoodtrust.org.uk/content.asp?ContentId=382 
 

   

Food 
procurement 

Guidance on food procurement including 
information on sustainability issues. 
 
Guidance on how to integrate sustainable 
development into public procurement of food and 
catering services has been issued in Scotland. 
 

http://www.schoolfoodtrust.org.uk/doc_item.asp?DocId=79 
 
 
http://www.scotland.gov.uk/Topics/Government/Procurement/policy/Subject-
Specific/corporate-responsibility/Integrationofsusdevinfood 
 
 

http://www.ltscotland.org.uk/curriculumforexcellence/outcomes/healthandwellbeing/index.asp
http://www.schoolfoodtrust.org.uk/doc_item.asp?DocId=74&DocCatId=9
http://www.schoolfoodtrust.org.uk/stacker_detail.asp?ContentId=646
http://www.schoolfoodtrust.org.uk/content.asp?ContentId=382
http://www.schoolfoodtrust.org.uk/doc_item.asp?DocId=79
http://www.scotland.gov.uk/Topics/Government/Procurement/policy/Subject-Specific/corporate-responsibility/Integrationofsusdevinfood
http://www.scotland.gov.uk/Topics/Government/Procurement/policy/Subject-Specific/corporate-responsibility/Integrationofsusdevinfood

